


Creative City

f Development

1S10N 0O

AV

)
49
-

@)

-

O
C
I_

D

-

O
)

|
|

during Preparation of

the
4th China (Hangzhou)

Culture & Creative
Industry Expo.

o FmARXAURSLREET AR
SAKLA? QIR . ‘B 5 ‘ME”

KA PATREREHRENR.
ARELSXMFRANK, AIHER

AR “ME” BIRAER. =T “4E” 1
REMREEMN. @R NONE
REEE, DRk “UE" BN, ERNTE
EXNTHDPRHNTRSEREEE TR
MEBEMFEBAL D X EUBEF A
AMI—IRIBEISNE T ATHRAN— R
RESKRA “RER” 7, BIBTRT
BOESIR, REFFIR A FBLE BRI~ L ki
AIHRERERK: HEFHE. RERE. 54
FIE-HE, HFETDRERES,
REATRAABL SN SIHABF LI
AREE, TEARME. WSESHHLE
PRl SRR AT Bk RO FBLE (),

BR, tIRSEHEENAR. ~ILs

FIRF AT, NMERBER S BIENZESS
AERZLE TS ALK mX k(=R
HER, BBEERRE L—REm SV ER
ERBHTED? WA WR—EH N
M RAH TR BN IBLIR KL,
R, REXABHRR, MRAT#E
R ARAEFE TR R R R . L5
Mk, XFHHTREEEREL? RERBRE
AT B e SR TR IR
FADL IERESR, XEENMETAMNRE?
WMRFAN LR BN EMEE, BLE,
BREEE, BIFNTMNEITE 2 E LR~
FIOEERZHEX.

Creative City:

A Vision

of
of Hangzhou

Development
-- Some

o REFNERDE, WREQQHBSINT
ZHPEELNES —R CRIY £EHEHF
=EM “HERET, “RALES5E]E
BEY 2010 BB A e sc i el

B URET IR . ZRAREE
BRIUPOENH NN E =M (PER
ARy o AMMEEELTE LB,
ERRAWZYMEE “Wm 53z~
KRGS, AREBNRER=HEWT, #E i
EREXXEEZHHN. BBLRUE

SR, WRAESHEIETRITKFoF 2+

R EEHEIR L E RAEH AT
BTARANR. wEMHEWEHFTTELE.
WEW R U E B DEEEER . ES BN
SHEA, KATHHRZT: “EABUT, &
TR EIEHER) SIS RAER A NFER! ”
BT 2R, WMRERHORBEIE T XA S B
AT HARXURERRBAFE. BNRT
WE TR AL, HABER,
WAME, ABEN RAEE, ShitE
BIEM BN E A KITEM R AR RN
SHEEBM BB NN LR, AESISIXN
A REETEREIMENRE UBIER

H A RO RER s e R E, EREE.
BN BHE. ARAEEETEAKIN
HESRI SRR, R EIH A R
GDPIETt. B R AWMU BAMAI SR TIERRE
Ak, B CeIET . R M CME”
RAMES UL BN, L BRTERE.

Thoughts
during

China (Hangzhou)

Preparation
of the

4th
Culture &
Creative
Industry

Expo.

00 EX=HRIETEAFIIE T RIEEHA.
FTHERMAFE=ANAE. EXEHE,
PHWERERABRESE “CIRHM” BET
HEEAZRNED. BNBRNBRIMTE.
HEBUT S PEERFBETTHIES ERNE,
MEEAZRESEN=FRE SN
ik, WM HEZRN G AL hEERZR
SEMESMEN—RT TE. BNRRUE
ZAWE=HURFASBFAKT. 550
wiEd, WE g, adtEBRITHER,
H T Z R BE. HKRENEFERRT XL
HEH, UREBEEFIHELRINEE,
K=, RF. k. EEFB. Rx. RS
EEEE, “URAT METSR. £HE,
HWHREEAN, BHEERERE, A7
XUTSERRE, SHEBECE, AR
R, BE5FEPETT, LEXHETHEES
XUHFE, REHAXNRENERNEHE
WEILK, NMIBROHMEENONEEHE
ANEE, AMIBEZEYRAHETHRELS
FEMFRIRSR - BR—DBEBHN
WS, aRE, IR . ‘BB 5 M
5 REIHNAR, RIERXEHHEREHXA
AR B IR .

00 “RIEHT AR HHET—IREN
B8, ESREARERFAPIELERERN
RES57%E. Ba, “QRET” LIFRKRE
H4? SREEHNEN? ERRE

B ARAENEL, BREHTEFEKN
THE——m X “BUR” TR~ h T/
COPSRHFL N T = Mk R T 180 ATt ME 1L
R BB AR TA AT B,

W 7T EESRES “EF AR,
W EFRFIBRAK AW BEL . it
BESEENZONE. XR5IEMBXH




REFAZRE. HEXHER. £/5%5
EAEMZRREZES NI, NS
“BIRHT IBRETHEEAR. BEAR.
£ RBRARNMEFER AN

RBEFRH T ZRMBEMER, H—1
WHEP A FE T —HETMIIHE, TR
HHIHE, YRR EHEENRIURE
MEXR. AMIBSMRERRE. AL, &5
BEEHHZEEW SRR SRR
SEARITFS), nEREZFERN

Fr, XM @AENIER. mIFHER kR
SR, HCRMITIZ. XR CHFERERIRY
HEMY. SZRIBMmARDE, THEH
TR R Y BT ER T
MBI ER, WS B mH AL,

NIENZYUNNE. FHRNERRE,
SR ER S AU T A At B R B IREI T A
ERSRBRANEF &R, FNESARAL, i_SZV&TEE@@lﬁi
N, WA RET F AT [5) B SCRA R A [

“A 7S, HEE&”W%MWW%EA,%
HHHEANFRAALERNNE. BEEZTH
MENERARE, “GHER 5 “FHEBs

T IE, AMIBEBENEFHNA X NARE,
T IR R T BRI TR A 1 2 T S R Th
“‘ZUIL R, FEER” MEH. Em
BFFEAFBZINS K, BRI DA
BEMSIE, “GRMN, RERKR BREL
BMHREEFTEE. aRENIE, HUNERE
BN Z R DR HRATNA A
NFEMEETA T MBEE. FEIIERENDN
e, BEAFXEN “BEEM” EAE
CHERWTT AT, R NAETERBUXER
EFLARFLAERRSHMAKE. R “H
B ASERRNTERHANRERNES,

WA, MMNETERSAE QT AEAXRE
ERA IR ZERNES.

“QURET” BEARETSEBANE
HHEERNE . EIENEBEIHEAN
B, U AEEFTNEEARNEFED,
AR REREE . XEREX DT
B EEMEX D BFELE . BEREL,
BUFHERBERBII A RBEIMT A TAERIE S
BRI, URATARECSHERR
FURNEBIFE, THrEG S Em =0,
BRI A AR AL B M RETR R,
BEFHNERRNET AR 5B L~ IR,
FEET  “REEPT  BURTE i RIAES
EHFHHTEASXURET ALY,
FEAIR G SR MR A EIRIR.

TUNRLH “BIBHT” . BAERARR.
TR E = BN AR L iE =N
F—RXESAFZER, (E—FEBER, R
BHTFRMNAMARE TIEN AR, EHMITI
XA, 26 RIFEME. EHDHR:
MM EZMEX RS AR XA
ﬁﬁWWﬁ%ﬁﬁﬁ BHEEB N, EATE
HEN “URHT” BRMXEsErz—.
MRERHHNE, AEXEENIE QU™
BIRAERE MeE —MERNTFMAN LR
Fa.

What makes the creative industry so
attractive to the public? The relationship
among “Creativity”, “Brand” and “Wealth”
is undoubtedly the hottest focus. However,
nowadays, during such an impetuous era

, people fall over themselves looking to

the showoffs of “Wealth”, rather than the
other two concepts. Most of them are not
looking into such things as originality and
rationality of “Creativity”, core value and
image of “Brand”, attribute and generation
mechanism of “Wealth". Nor do they care
much about the medium and long term
contribution or whether such movements
result in negative effects. This phenomenon
looks quite similar to what we saw at the
beginning of reform and opening to the
outside world, during which they blindly
looked for foreign investment and business
no matter what the cost they would pay.
Now when they have no lack of money

and never worry about food and clothing,
people become anxious about problems
generated by blindfold expansion of the
productions from the past decades, some of
which are not revocable. These issues include
environment pollution, waste of resources,
conflicts of labor and capital, etc. There were

some people who realized the potential

consequences long ago. It was the immediate

interests in the rise of “Foreign Investment”

that made the long run harms simply ignored.

Although we won't see similar problems in
the advocated culture and creative industry,
we have no reason to overlook such issues
as the contradiction between creativity and

mental contamination, maintenance of

business and intellectual property,

gradually disappearance of masterpieces

and overflowing of mediocre works. All

of these become more frustrating than

ever. Won't these lead to more serious
consequences than the last round industry
expansion did? Imagine a city like this: The
mainstream cultural market is full of spiritual
“nourishment” that is pure entertainment,
vulgar and of “fast-order” nature, lack of
works with development strategy, mechanism
and industry which should have contributed
to the spirit of the age. How can we see any
hope and future in this city? How can such a
city win the respect of its people? We should
think about how we can avoid endless cycle
of exaggerated correction. We all should
ponder over these issues. Any knowledge and
consciousness about them have far reaching
significance to develop Hangzhou into a

national center of cultural creative industry.

Recently | was invited to Shanghai and
attended three fairly large meetings within
two days. The first one was a national “Expo
Forum"” organized by “Decoration” (a Chinese
journal of design). The second meeting was
“The 'Creative City’ Forum of 2010 Shanghai
and Taipei Cultural & Creative Industry Expo”,
which jointly held by these two cities. The last
was Chinese Creative Industries Forum (CCIF)
by Hong Kong Institute of Contemporary
Culture (ICC-HK), involving the Mainland,
Hong Kong and Taiwan. The purpose of such
intensive meetings is to explore development
trend and direction of “city and cultural

creative industry” after the Expo. Many

honored guests have attended more than one
forum. | was impressed by Ms. Li Yongping,
vice mayor of Taipei, a contemporary stage
director of Taiwan and a former councilor,
governing cultural creative industries in
Taipei. She gave speeches in two meetings.
She explained her duties with a quick

mind and incisive manner, “A government
can not avoid the responsibility to drive
forward the creation of contemporary
masterpieces.” In other words, she would
take full responsibility if a rich cultural
environment can’t be created in the city or
cultural masterpieces can’t be produced. She
said this was her core work, which includes
issuing policies, coordinating fiscal funding,
dividing districts, and initiating construction.
She is dedicated to turn each old district

in Taipei into a satisfying production base
and a charming living environment. The
government will then conduct culture
enterprises to create masterpieces with
originality. Such masterpieces and their
original locations will reinforce awareness
of the city. The interaction of these
masterpieces, well-known creators, sights
of interest and unique life style enhances
the branding effect of local culture, as

well as boosting GDP of local economy. It's
impressive that the officer has such clear
obligation, strategy and methodology and
that she understands clearly the relations of
“Creativity”, “Brand” and “Wealth".



| attended these three forums as a host,
speaker and commentator respectively.

In each of these forums, | was asked to
explain what a fine art institute would

do to contribute to a “creative city”. |
introduced that China Academy of Art
signed strategic agreement with the Party’s
Hangzhou Committee and Municipal
Government. Since then the school has been
dedicated to construct Hangzhou aesthetic
environment for the past three years and

it has participated in preparation of the
Shanghai Expo. The attendees and officers
of the forums have shown great interest

in what we have accomplished. | was also
enlightened by the achievements of those
in similar area, who came from Shanghai,
Taipei and Hong Kong. | now have a clearer
picture and a better reference about a
"“creative city” because of what I've seen
when | visited these cities and because of
my experience in Paris, Milan, London,
Berlin, Barcelona, Tokyo, Seoul, etc. which |
used to visit or live in. Those cities have an
appropriate size and have kept the tradition
and customs well. With sound maintenance
of culture and history, the cities attract all
sorts of minds and ideas. Creation is popular
and fashion comes with seasons. In such a
city and cultural environment, any powerful
images with cultural connotation would be
exhibited. The value of human imagination
and creation is fully understood in a positive
way. The creators use their wisdom to
release immaterial concepts from a material
city, which is a charming state for a city.

"Creativity”, “Brand” and “Wealth" interact

with each other, which in turn make the city
exhibit a proper image and status that only

belong to this era.

“Creative City” used to be a romantic
dream in construction of a city, but now it
has become a strategy and method for the
internationally well-known city. What does
"Creative City” mean? What changes will it
bring us? It means a transition of municipal
development trend and an upgrade of city
economic development: the growth of GDP
from creation-oriented industries drives

the development of the city. People start

to dislike boring and mediocre municipal
surroundings. All aspects of a city will
inevitably face the critiques of “Aesthetics”
judges. An aesthetic pursuit will become

a core value in a city’s planning, design,
construction and administration. It will

lead to changes to related areas such as
science and technology, society and culture,
production and trading, art and performing,
etc. Those changes will then alter the ways of
aesthetic appreciation, creation, production,
exchange and consumption in a “Creative

City” environment.

According to the experience in the
developmental stage of international cities,
when the average GDP per capita of a city
exceeds ten thousand US dollars, the local
residents will naturally have new demands
on the quality of environment, material
and spiritual life. People will become more
demanding and picky to the quality of

clothing, residence, automobiles, decoration,

space of city, and municipal civilization.

With continuous rise of economic index,

such pursuit will become even stronger and
stricter. This is caused by the law “being
determines consciousness”. If we retrospect
the history of municipal development, we can
easily find how social values changed during
different development phases. In the initial
stage of city development where population
and market transactions were major
concerns, people were interested in the value
of materials. The law of jungle the and the
strong bullying the weak governed the social
life in the early stage. The society realized
they must get rid of ignorance and barbarism
and establish the value of honesty and
integrity so that people could live together in
harmony and a city would evolve civilization
gradually. When a city was developed into

a stable and matured state, it became an
appropriate place for business and residence.
With the fast growth of economy and
technology, the conflict between inheritance
of an ancient city and the emergence of an
modern city can be solved by integrated
upgrading. Old city with modern upgrading
exhibits its variation, uniqueness and energy.
Now the competition among cities is more
and more intensive, the attractiveness of a
city became a very significant drive to city’s
development. So it is important to establish
the system of “Quality, Grade, Taste, and
Branding”. Hangzhou has be entering into
this stage for five years. In the past 30 years,
Hangzhou has gone through the transition
from humble residence to crowded residence

and then to proper residence. Some districts

are being upgraded from proper residence
to luxury residence, which means it has been
comparable with high-end level in developed
countries. If luxury residence becomes a
trend in the next 10 years, Hangzhou will be

naturally developed into a “Creative City".

The purpose of a creative city is to maximize
people’s wisdom, creativity, and realization
of one’s goal. It should drive the emergence

of a nurturing base to form a new life style.

Masterpieces should be created continuously.

It means the municipal government would
establish the mechanism and policies. The
staff and officers in related government
departments should be very clear about
their duties and meanings and they would
carry it out effectively. The awareness and
education of “Creative City” should reach
people in communities. More and more
sights and decorations would be created.
Creators would create new and healthy life
style, while finance industries invent new
business models. All these would increase
“green GDP”. Local residents feel very
comfortable to live and study in such a nice
city environment and they have developed

the tendency to create and enjoy life.

Itis not impossible for Hangzhou to become
a “Creative City". A retrospect of the past
three Hangzhou Culture & Creative Industry
Expos will help us understand the direction
of efforts during the preparation of a new
Expo. Hangzhou is a proper place to discuss
this topic since it has entered into initial
stage of “Creative City”. One of the goals of
the coming Expo is to clarify directions, to get
collaborative efforts of all participants and
to make Hangzhou a unique “Creative City”
with Chinese characteristics. If so, the Expo
with the theme of “Innovative City,Creative
Life”, will serve as a healthy and positive
platform for the strategic development of

Hangzhou.
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Focus on City beyond

World Expo Stories of
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Two Cities
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As | said before, “Shanghai Expo” requires

us to write two books. The first book is

about study of cities because the theme of
this Expo is “Better City! Better Life!” Itis
about how we can build a city to make our
life better. The study includes city design,
planning and construction; it also involves
community, economy, business, population,
administration, history, ecology, geo-strategy
and politics. To host such a big event, we
must solve several difficult global issues.

As we all know, urbanization is a path the
global development has to follow. China is no
exception. However, there are a lot of unseen
crisis and problems during urbanization.

The whole world comes here for the Expo.
One purpose is to take advantage of the
global wisdom and power to crack some
global issues. One example is the dualistic
contradiction of town and country, which

we are familiar with. When we develop
urbanization, how will we deal with country
and villages? This conflict is common to the

whole world.

The first issue is immigration from villages

to cities. The urbanization process has
brought serious slum problems to many
developing countries. In slums there are
suffering, poverty and crimes. But why
haven't we seen such problems in China
during its urbanization? This is what China
can contribute to the world in this issue.

Of course, we have issue of rural migrant
workers, which is still a problem that we have
to face. How can we solve it? Furthermore,
urbanization has caused downfall of rural
area. What is the way out for villages? The
construction of the three rural issues is a way
to crack such tough problems. Hopefully after
the Expo we could find effective solutions to
the issues such as the dualistic contradiction

of town and country.

Another aspect is about city planning and
design. What kind of city is good? People
have thought about this for hundreds of
years. One hundred years ago, someone

designed a city suspended in the air, which

leaves the ground to the nature. All buildings
and roads are built on top of the forest.
Where we also see satellite cities and urban
clusters. What kind of city can provide us a
better life? This is what we are concerned
about. Of course, there are many other
issues, including city construction, protecting
old city, developing new city, ecology,
preventing swell of population, energy
saving, waste discharge, building green city,
transportation, culture, etc. All these are
concerns of this Expo. This is a heavy book of
city study in front of our country as well as
rest of the world. We all have to answer the
questions in the book. In this sense, the Expo
is a gathering of thoughts of such topic. I've
said the Expo is a Mind Expo, a gathering of
mind. Every country presented solutions with
its own traditional wisdom and contemporary
idea. In the Expo, we will see each country’s
idea and hard power. We will face a baptism

of culture and mind. This is the first book.

The second book is about visual exhibition.
It's critical for us to host a successful Expo
because today'’s visual exhibition is not just
a simple display of pictures or drawings. It
should include photograph, scene, multi-
media, simulation, automatic machinery,
electronic control, animation games,
architecture, sound, light, electricity, etc,
which is a comprehensive culture combining
magic vision and modern science and
technology. More importantly, each host
country expects to have some landmark
buildings for its era and this city left behind
after the Expo. For example, the famous
Eiffel Tower is an inheritance of 1900

Paris Expo, so are Lyons Train Station and
Orsay Museum. Therefore, they all hope to
possess a rich cultural heritage and visual
mark to the nation. The visual exhibition

is a comprehensive art and bears such a
sacred mission. So the Expo has become an
impressive lab for new vision. Every exhibitor
explores new vision to fully express the

strength of its culture and mind. If there is a

good exhibition of a country, people of that
country will be very proud of it. Therefore,
we must complete these books successfully,

which is a tough but honorable mission.

Our school got to know the Expo quite

long ago. In 2000 | and Mr. Song, Vice
President, visited Hanover Expo at our own
expenses. That Expo gave us a big shock,
and it strongly reminded us that the modern
visual cultures would face deep transition.
We must be prepared to adapt to such
change. Now China Academy of Art is not
only raising artists on oil painting, engraving
and Chinese painting, but also cultivating
their human responsibilities and qualities to
create new culture to respond to the need
of this era. It happened that | took over the
position of Dean after we came back. So we
started to plan Expo-oriented transition. As
expected, two years later China won the
privilege to host Shanghai Expo. With ten
years of efforts, our school has made such
achievements. As | know, few schools made
similar preparation as we did. We have made
efforts in transition, reconstruction, planning
and participation according to requirements

of the Expo.

This ten-year period can be divided into three
phases. The first stage was from year 2001 to
2006. We changed the structure of subjects
and prepared corresponding specialties. The
original two subjects have been expanded
into six subjects. The second stage was from
2006 to 2008, we were engaged to academic
studies on the theme of city. We also
organized teams to participate in biddings
round after round. The third stage was from
2008 to 2010, which is a stage of project
creation and realization until now. We now
face the critical field test. We organized visits
to international shows twice. In 2005, | and
Mr. Song led more than 40 teachers from

our school to visit Aichi Expo in Japan. We
carefully studied the Expo. Those creators

in chief in current team of Shanghai Expo
gained much inspiration from the visit. In
2008, I and Mr. Song took our team of over
40 members to Zaragoza Expo in Spain. It was
a B-class Expo, the theme of which was about
water. We also visited to many European
countries. We have met the international
planning and designing teams, which were
working with us for Shanghai Expo. We also
visited Dutch team, Spanish team and British
team. Our team has been reorganized and
adjusted many times during the period. In
the last ten years, we went through countless
meetings and arguments and thus achieved

what we have now.



Through 10 year efforts, we drove full

range effective transition and construction
and achieved a series of results in scientific
construction, teaching reforming, education
mechanism and social services. In Shanghai
Expo, China Academy of Art took partin
color designing of City Being Pavilion (Theme
Pavilion), Zhejiang Pavilion, Hangzhou
Pavilion, Ningbo Pavilion and China Pavilion.
We also conducted venue designing for China
Pavilion’s VIP Hall and produced related
videos and landscape designing for Jiangnan
Square. We also planned and designed the
4th exhibition zone for Urban Future Pavilion
(Theme Pavilion). In all, we participated in
over ten major projects. For instance, the
circular screen in City Being Pavilion has a
45m diameter, which is the biggest in the
world as far as | know. Another example is
the bowl in Zhejiang Pavilion, including the
multimedia in the bowl. Furthermore, we
were engaged in the designing and creation
of artistic crafts. China Pavilion’s VIP Hall was
decorated by our school. We also created
crafts in the hall. This project had a very tight
time limit. Mr. Song directed the completion
of it. The sculptures in the whole expo park
came from the artists all over the world.
However, we are the one that won the bid

for the overall planning.

We should not focus only on achievements;
rather they should be regarded as a test of
our work. The core is idea; thought is its
connotation. What are the idea and thought
about? It is globalization, industrialization,

urbanization, marketization

and informationization. General Secretary,
Hu Jintao, has proposed such strategy in

the 17th National Congress. Under such
circumstances, visual culture is facing the
thought of deep transition, which is the real
core and is what we are pursing. In order

to seize the opportunity of the Expo, we
conducted several works. We accelerated the
transition of visual culture subject. When |
visited the former expo, | sat inside German
Pavilion for over 40 minutes. | was thinking
the era had provided more chances to artists.
We need to make real change. After coming
back, | discussed about it with Mr. Song. |
gave a presentation about Hanover Expo

in an internal meeting attended by middle-
level caucus. | believe the attendees gained
a lot of confidence from the meeting. For
example, Brazil Pavilion didn’t have hi-tech
gimmicks but is full of ideas and thoughts,
which impressed me a lot. After that, |

was considering how to construct a new
visual culture life chain. We proposed “Five
Creation” from ecological point of view, i.e.
creation of form, material, conception, scene
and theory. Five Creation forms a ring that
constitutes the production chain for new
visual culture of this era. With such direction,
we created new type of subjects and made
the transition from traditional Chinese
painting, oil painting, engraving, sculpture
and craftwork to today’s new pattern of

visual culture.

Now almost all art schools in China are
moving to such pattern. When we met other
art schools in the world, we found that our
academy is a first-class school. This is closely
related to the Expo. We also enhanced the
interaction of different subjects and started
to raise comprehensive talents. Today, art
has closer relation with cultural studies,

daily life, science and technology. We must
reinforce transition of visual cultures, subject
interaction, multi-skill talent training, cultural
responsibilities and service consciousness of

visual artists and education reform.
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- What positive effects do you think the Expo

in China has, and what stimulus does it has

for cultural creative industry?

~ Song: The Expo is a fair probing into human

civilization, living mode and development
orientation. Originally the Expo is a
“Carnival” launched by the clubs of those
developed countries. Those philosophers

of the developed countries wanted their
cultural value, politics, scholars, industries to
continue to take the lead in the world, and so
they created a platform for all the countries
to present the latest and most meaningful
invention and creation once for every five
years. The Expo is to provide the participating
countries with opportunities for exchange
and demonstration, aiming to enlightening
thoughts of life ideology, living methods,
production methods, creation methods, as
well as urban civilization and development
for the next five years or even longer period.
Then the Expo undertakes a mission of
orientation of human development. In the
past century, the Expo was generally a game

played among developed countries.
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Today, Shanghai undertakes this “Game”,
which is also the first Expo held in developing
countries. The Expo is held in China now,
which compels the country to act in
accordance with “international game rules”;
from another point of view, this also provide
China, a developing country, an opportunity
to hold a world-class fair in accordance with
the standards of international practice. The
so-called “international standard” requires
not only an international standard park,

but also a system consisting of a series

of corresponding scheme, organization,
plan, design, creation, operation, supply,
marketing, management and propaganda.
This puts China on a platform set up on the
standards of developed countries, and puts

the country on the focus of the world'’s

examination. The Expo renders China into a
series of improvement or even revolutionary
challenge in terms of thought, government
organization, technical innovation, industrial
upgrade, creative scheme, design service, new
market development and national education

and even the national development.

The Expo has more influence upon the
cultural creative industry. As far as | Know,
China’s cultural creative industry is still in its
infancy, and the infrastructure necessary for
this industry remains to be completed in many
respects. Facing the world-class creativity
service suppliers, Chinese are feeling at a

loss. It is in the course of being criticized and
adapting to foreigners that Chinese people
are learning how to cope with the challenge
from international cultural creative industry.
The experience accumulated in holding of
the Expo will undoubtedly serve as a model
and an opportunity for warm-up in launching

the cultural creative industry in China.

Having experienced such an international
situation and tendency, China’s government
in charge of the cultural industry, relevant
enterprises, markets, persons engaged in
this industry, and those industries supplying
relevant services and legal services obtained
experience and will start pondering from
a deep point of view. China’s thoughts on
culture and creativity after the Expo will be
more open to the world, and its view and
expectation will be more open. Therefore, |
think, the positive effect of holding the Expo

will exceed that of the Olympic Games.

How do you understand the theme “Better

City, Better Life"?

Song: The topic of urbanization in China

is a far-reaching theme. The practice of
urbanization in China is unprecedented, and
the benefit it brings is also unprecedented.
China’s success achieved in the course of
urbanization is recognized by the world.
Together with the recognition, there is

also objection. Whether the problems in
urbanization in China can be solved properly
will affect the prospect of the world’s

development. The theme “Better City, Better

Life” means that a city will not necessarily
make life better, and only a beautify city
can make life better. The key issue is: what a
city can be recognized as a better city? How
can we create a better city, a humdrum city

bent only on profit is certainly a better city.

This requires the leaders, planners, designers,

builders and managers of a city to have high

level understanding of culture and art.

~ What secret does “China Red” have? and is

any particular material or technology used

for representation?

~ Song: The color “China Red” of China’s

Pavilion rose to fame, which goes beyond
my imagination. In fact, there is not any
profound secret. Theoretically, the color
institute of China Academy of Art can solve
the difficulty in building color, and this is not
a difficult issue for the profession institute.
We have more then 20 years’ experience in
research in basic color theory and application
of system, China's urban color planning and
building color design, China’s traditional
color culture and fashionable color. Our
school takes the lead in China in research in
color, being able to rank among the world’s
top class. Why does the case “China Red”
baffle many experts? It is a very specialized
subject of application of color, and in

addition, the “China Pavilion” carries many

artwork's photo in detail

expectations. Firstly, it is the emblem of a
country; secondly, it is very difficult to use
the red color for a whole building, and the
building is not an ordinary one. We have
never met such a difficult issue. | solved this
difficulty from the following several points:
the first is that China Pavilion sparks off the
issue of Chinese color culture, and we have
to manifest the contents of “China Red”; the
second is the optical physiology issues caused
by color for large buildings, and we have

to conquer the issue of “after image”; the
third is that the building has to conquer the
problem of color matching because of lack
of sunshine, and therefore it is necessary to
take the countermeasures of “external four
color and internal three color” to solve the
problem of color effect; the fourth is how to
realize the designed color on the appearance
of the building with fluorocarbons

paint process; the last one is the issue of
manifestation of color as a whole body.

So, | think there is no profound secret, and
the key is to take into account the above-
mentioned four issues as a whole, and it will
be a success if we can present the China Red

of the China Pavilion naturally and wholly.






Song: For the VIP Hall, we take into
consideration not only its function, but

also the cultural orientation. The space
arrangement of the VIP hall of China Pavilion
is made in terms of China'’s traditional theory
of “Five Elements (metal, wood, water, fire
and earth)”, which constitutes a fundamental
basis for China’s artists in selection of art
style. In addition, we also take into account
the requirements concerning the highest-
grade reception, and adopted the principle
of being diversified in style: 1. matching of
space and art works; 2. matching of China’s
art form and exotic art forms and the
matching of volume of pure art works and
art crafts; 3. matching of concrete works and
abstract works; 4. matching of large works
and ordinary works, etc. Such principles
constitute the basis for us to select artists.
Why did we select their works? They perform
excellently in their respective fields, and they

have superior capability in art production.

You asked me how we determined the
selection. Let me take the selection of art
works for the Hall of Metal for example.
Firstly, in China's traditional culture, the
element “Metal” symbolizes brilliance and
glory. Then we select sunflower, which can
present such an idea. Who is best at drawing

sunflowers?President Xu Jiang draws a lot

of sunflowers, and so we selected him. We
put forward our requirements concerning
space distribution and design for art works,
and requested him to take the element

into account. For the east Qingting Hall, we
selected Liu Zheng and Zhou Wu, because
they are good at pottery works, and we
requested them to adopt Longquan celadon
art as a large screen; for the west Baiting
Hall, we selected Shi Hui, who made a while
screen; the screen of the Danting Hall is
made by Tang Minxiu. Jing Shijian and Yang
Jinsong were selected for western painting;
and Wang Zan was selected to provide
traditional Chinese painting on the basis of

such a principle.

Song: Primarily, | feel honored. | feel obliged
because the times offered me such an
opportunity. | have made a bumper harvest
although it has been a difficult and painful
process. In other words, without such an
opportunity, | could not have made such
achievements. Secondly, | obtained the

new experience in initiative works based

on initiative ideology and method, which

is a systematic method of thinking for
complicated issues. The method contains
prospects for achievements, deduction of
thinking, integration and analysis from many
points of view, exploration in design, and
coordination among many subjects, which

lead to the completion of large project.

Therefore, this initiative ideology is a very
important for an academic subject leader. |
feel | have to be more sensitive than others,
and so it is another important achievement.
In addition, under the leadership of
President Mr. Xu Jiang, my colleagues and

| experienced the three years of hard work,
and we have accumulated rich experience in
urban construction. This is also an important

achievement.
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It is of great significance for China to host
the 2010 World Expo, which let the Chinese
people know more about the whole world
and experience the exchange and interaction
of multiple cultures of the world without
going abroad. Under the atmosphere of
different cultures, they can find uniqueness
and advantages of each culture more

easily. For visitors, the Expo is just like a
supermarket. The achievements of material
and spiritual civilization of all countries,
organizations and enterprises are exhibited
at the same time, displaying cultural creativity
from seven continents and five oceans. The
Expo is a platform to exhibit both material
achievements and modern world wisdom for

cultural creativity.

Zhejiang Pavilion itself is a product of the
cultural and creative industry. The "Bamboo
Cubic" outside Zhejiang Pavilion are so
modern, fashionable and ecological. The big
celadon bowl of the pavilion can let people
be enchanted with watertown in the South
of the Yangtze River. Zhejiang Pavilion

has forged the image of Zhejiang Province
and exhibited its cultural quality, spiritual
civilization and material development.

In modern society, image represents
productivity, and the nice image of Zhejiang
has effectively driven the development of the

province.

Zhejiang Pavilion does not lack creative
exhibits, and its central exhibit is the huge
celadon bowl, which is an original creative
product full of magic charm combining
technology and arts. Public acceptance is
one of the standards to determine whether
a creative product is a success or a failure.
Because Zhejiang Pavilion is so popular

that visitors have to wait for two or three
hours before getting in. On the Internet,

the pavilion has tens of millions of clicks and
enormous positive comments and feedbacks.
As a representative of “farming and reading”
families of Zhejiang, the Yu Fengfa’s is one
of six exhibited homes. Now the family has
been kept busy because thousands of foreign
and domestic guests have come to pay a visit.
After seeing the Yu's old bed, old house and
happy life of old people exhibited in Zhejiang
Pavilion, many visitors have desire to take a
look at and feel the modesty and happiness
in real scenario. Creativity and cultural image
exhibited by Zhejiang Pavilion have thus

been proven very impressive.

| have a deep understanding of the theme of
“Better City! Better Life!” Urbanization is a
high and inevitable phase of development of
human civilization. As a developing country,
China is in a fast track of urbanization, which
is a characteristic of China and related to

the future. But China has its own problems
during this process. On the other hand,
there have been a lot of mistakes made in
urbanization. The World Expo has proposed
this theme in order to make use of civilization
wisdom from the whole world to develop
scientific conception for urbanization, so
that China will make fewer mistakes when

making fast development. This is our vision.

The theme of Zhejiang Pavilion is originated
from the characteristics of Zhejiang, which
were observed by comparison with other
provinces and cities. For example, Beijing is
the political and cultural center with multiple
characteristics; Zhejiang is an elegant place
in the South of the Yangtze River. Shandong,
Gansu and Shanxi are vast, rough and thick
with cultural precipitation; Zhejiang is quiet,
gentle and elegant. The central plain in the
Yellow River area have profound civilization
history but it lacks verdant mountains and
clean water; Zhejiang has poetical mountains
and water suitable for both tourism and
residence. Jiangsu and Zhejiang both belong
to the South of the Yangtze River. Jiangsu

is famous for its gardens of government
officials, small watertowns and pretty plain
with bridge and water; But Zhejiang has

additional natural and beautiful landscapes

with mountains and rivers. Shanghai is an
international metropolis with delicacy,
magnificence and fashion; Zhejiang's beauty
is more modest, natural and classical.
Guangdong possesses bright sunshine and
beautiful colors of plants. Zhejiang has the
lasting dreamlike beauty covered with rain

and mist.

The concept of multi-element integration

is popular in advanced urban development
ideas and creativity must be emphasized first
during urbanization. Zhejiang is creative in
its development and its creativeness is mainly
represented by mutual creation, harmonious
and ecological development of urban and
rural area. Zhejiang is the first province

to put forward the idea of harmonious
development of urban and rural area and

its final goal is to construct “wonderful
homes in both urban and rural areas”. Why
is it “urban and rural”, not urban only? This
has been determined by Zhejiang's unique
environment. Zhejiang is a province nurtured
by mountains and water, and it has many
beautiful rivers and mountains. Its ecological
conditions determine the pattern and
culture of development. The villages, towns,
counties, cities and the capital are built close
to mountains and water. Such ecological
structure has been well maintained. A
retrospect of history has showed that the

cities were usually

developed at the cost of sacrificing villages
and ecological environments. Zhejiang has
been engaged to harmonious development
of urban and rural area since long time ago,
and it has accumulated unique experiences in
urban and rural development. The structure
and style, economical model, cultural
characteristics, humanity value, spiritual
temperament, urban and rural structure and
life quality etc. of a region are all determined
according to actual situations, and the
theme of Zhejiang Pavilion also reflects the
present status of the province. We have
considered several themes including “Poetic
Zhejiang in the South of the Yangtze River”,
“Favorable Cities in the South of the Yangtze
River”, “Mutual Creation and Enjoyment

of Harmonious Urban and Rural Zhejiang”
before the Governor decided to use “Urban
and Rural Happiness, Poetic and Picturesque

Home" as the theme of Zhejiang Pavilion.

—The main body
of Zhejiang Pavilion “Bamboo Cubic”
implies cycle of life, uprightness, pride and
contemporary temperament. It represents
the spirit and grace of green and ecological
Zhejiang. Stainless steel mesh plates have
been used to build “bamboo-decorated
art crafts”. LED lighting technology is used
to produce special effects with diversified
colors between green color and colorless,
symbolizing transition of seasons and time.
This creative sculpture-like building is an

architecture masterpiece by myself.

—Our team have
created an elaborative program of eight
minutes with 10 chapters. The program uses
water as medium zooming from small to
large and from creeks to sea and tides, which
illustrates the concept of harmonious urban
and rural development and mutual creation.
All the contents are carefully selected to
create the 8 minutes of unforgettable
moments. Its angle of vision keeps changing
from sky to ground and from focalization
to wide angle to make the views vivid,
fluent, and poetic. The perfect integration
of model and rhythm creates shocking effect
of 4-dimentional views, and the original
music has the sound effect of well-tuned
opera theaters. It is absolutely 8 minutes of
enjoyment of visual, gustatory and haptic

feast.



— Zhejiang Pavilion is
divided into three halls. The core exhibition is
located in the central hall named “Heavenly
City”. The front hall is made into a “dreamlike
town in the South of the Yangtze River”.

The pavement is made with bluestones from
Zhejiang mountain area. The huge arc screen
of 10m x 3m is showing the movies of “Poetic
and Artistic Zhejiang” and “Twelve Beauties
of Zhejiang”. The views projected to the
dreamlike town produce a unique effect.
This town was not built with real materials
(wood and stone). Instead, symbolism and
impressionism methods are used to express
the feeling of real materials. With mirroring
effect, the whole town is brilliant and
transparent, interacting with the movies in
play to show a dreamlike, familiar, novel and
fresh town of Zhejiang to visitors. A square
kiosk sits on a bridge with a stream flowing
under the bridge. The ancient ceramic and
celadon debris in the stream have witnessed
the 8,000 year history of ceramic culture in
Zhejiang. The stream passing through the
debris and reaching the sea implies the long
history of culture of the province. The 3D
animated swan flies from ancient to modern
Zhejiang in the movie "Poetic and Artistic
Zhejiang”, and “Twelve Beauties of Zhejiang”
is a movie to show fashion and energy of the

province.

—The six homes
at the end hall were selected from villages,
towns, cities and the capital of Zhejiang,
so they can represent its development and
vigor in the past 30 years. These six basic
elements of society reflect the progress that
the province has made. Due to limited space,
the designer adopted concentration method
so that visitors may have a general idea after
seeing some typical examples. No matter
whether we talk about cities, homeland,
nations, or the world, eventually we will talk
about people and families, the basic elements
of the society. With no exaggeration or
prettification, the designer Yang Qirui has
shown real life of the families in Zhejiang to

the world.

- Multimedia videos have
been widely used in the Expo.Although it's
not the Chinese that invented multimedia
technology, we can still use these machines
to create new exhibition method that
others don't have.Zhejiang Pavilion has
accomplished what we expected. The creation
team of Zhejiang Pavilion invented dual-
logic curved surface imaging technology.
Thirty two cameras are put above the “mini-
theatre” in circle to produce “dual-logic
curved surface images” on the liquid screen.
The images on 360 degree wall of the bowl
are seamlessly integrated with the images of

the horizontal circle.

—When
visitors see the elevation and subsidence
of the models “Three Pools Mirroring
the Moon”, wall and tiles of Wu Town,
and Hangzhou Bay Bridge, they wonder
whether they are real or just projection on
the water because it's hard to see waves
or movement of water. To achieve such
effect, | invented “seamless elevation and
subsidence technology”. Five sets of models
have been installed at the bottom of the
bowl. The models were made of water-
proof and anticorrosive stainless steel mesh
plates. The mesh opening is so small that it
can hardly be seen from distance and can
minimize the disturbance and noise caused
by movement of the models. Water surface
will be increased by 5 mm in maximum even
when the largest model is descended to the

bottom.

- “lmaging on
water” was just a dream prior to Zhejiang
Pavilion; but it has been made true due to
the brilliant conception of the design team.
So now “water” has had another function.
Creativity leads to technology development.
The transparent liquid inside the giant bowl
is actually not water; instead it is a type of
special liquid imaging material invented two
years ago. The 4K high resolution images
can be displayed inside the bowl perfectly.
It was our design team that invented the
technology. This is a contribution that
Zhejiang people have made to the World
Expo.

—When a visitor takes a sip
of Dragon Well green tea served with Piyun
water and takes a small celadon bow! with
him, he has collected the items with the best
creativity in Zhejiang Pavilion. The huge
celadon bowl in the central hall, the medium-
sized celadon bowl on the wall of the end
hall and small celadon bowl as a gift are the
kernel and highlight of the pavilion. The
wonderment about the giant bowl, pleasance
from the medium-sized bowl! and enjoyment
of Dragon Well green tea in the small bowl

can hardly be described with languages.

Zhejiang Pavilion has won good reputation.
Talking about the achievements,the biggest
one is that we, as artists, have displayed the
comprehensive ability to adapt to trend,
understand urbanization, materialize the
theme, reveal essence of culture and deal
with macro and micro relationship properly.
I've also gained a lot of experience in
construction, installation, imaging, editing,
directing and composing. | am more
convinced of the new era’s requirements
for comprehensive artistic ability. Today's
students must possess not only professional

knowledge but also comprehensive cross-

field and cross-subject knowledge, to respond

to the challenges caused by the combination
of arts and technology. Creativity can never
be exhausted and it will have big demand
and the highest value. Standing on the
highland of artistic creation, | insists that
“small projects require large-scaled thinking”
to be successful. When | designed Zhejiang
Pavilion, | did it as the Olympic Games, so it
has rich contents with many layers. Arts will
have endless vitality as long as the power,
spirit, vividness and freshness of arts are
applied properly. However,we also have the
regrets from the project of Zhejiang Pavilion.
Our biggest difficulty is limited space. Many
of our best creative concepts have not been
realized. Furthermore, due to mechanism

of design team organization, 20% of our
creative concepts remained unfulfilled. But
we have been supported by many parties. It's

not easy to go so far.

The exhibition industry has a bright future
and human wisdom has no limit. | admires
creativity and pursues perfection. Zhejiang
Pavilion will be moved back to Zhejiang after
the Expo and will be upgraded to make it a
permanent exhibition. | will work on it again
at that time. Let’s wait and see. Hopefully
Zhejiang Pavilion will become a cultural
brand and a must-see highlight for local

citizens as well as visitors from other places.
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CAA has been forward-looking to prepare for
the project because President Xu took some
designers of CAA to the Expo 2005 Aichi as
early as five years ago. After Vice President
Song Jianming had come back from Aichi
with a lot of materials, he gave us a lecture
about the expo. After that, President Xu led

a team of experts to visit the expo also. Xu
demanded each designer who had been to
Aichi to write an investigation report after
coming back to Hangzhou. Two years later,
President Xu took a delegation to Spain

to visit the Expo 2008 Zaragoza. That visit
was better planned and more specific and
systematic, as each designer of the delegation
had very detailed tasks. My task was to study
a water tower of 11 floors together with

Vice President Song. We took pictures of the
tower on each floor and did analysis together
to understand its design. CAA invested so
much time, energy and human resource on
analysis of the expos in order to get ready

for its reform of education system and art
design, and all the visits should be regarded
as a part of the long-term development
strategy of CAA to prepare for the Expo 2010
Shanghai.

President Xu took 20 teachers to Liverpool
of England to do an investigation in 2008.
Liverpool has been a very developed

port city. Later it came down because of

the transfer of the industries and urban
construction. In order to find a new way to
revitalize the city, the city government put
forward the idea of innovative industry.

The government remodeled the old docks

to build bases for the creative industry. Itis

a very successful example and we can learn

a lot from its success. Hangzhou Municipal
Government has put its focus on light
industry and tried its best to develop creative
industry with the characteristics of low
consumption, low carbon, and energy saving.
In the 30 years before the policy of reform
and opening to the outside world, Hangzhou
made great achievements in construction of
infrastructures and some technical projects.
After the policy of reform and opening to
the outside world, Hangzhou put forward its
own idea of urban development based on
the past achievements and experiences of the
past 30 years and started to develop creative
industry, and it has set a goal of building a
city of quality life with good environment,
beautiful landscape and harmonious society.
Hangzhou Municipal Government signed a
city-school strategic cooperation agreement
with CAA in 2007 to plan urban construction
and development of Hangzhou on a new
height and find solutions to the problems we

face in urban construction and

development from the angles of humane
care, creative industry, city aesthetics and

urban development.

We got a lot of information from different
departments of Hangzhou Municipal
Government and analyzed the information
before we started to design Hangzhou
Pavilion. The result of our analysis shows that
this city has been connected with mountains
and water since it was established and water
has been an important part of the region
since the early ages of the Kuahugiao Culture
8000 years ago. Water has brought life and
energy to this city, but in the meantime
water has also caused a lot of troubles. All
the governments of different generations
have worked on many water projects to
make the city better. In the process of design,
we interviewed many senior citizens who had
been living in Hangzhou for many years and
young people who had come to Hangzhou
to develop their businesses or careers. We
asked them to tell us the recent changes of
the city and where the changes are. Many
interviewees said: “The hills are greener, the
water is cleaner and Hangzhou is becoming

a city of life quality.” All the changes are
related to city development of Hangzhou
and they let us understand the meaning of
"Better city, Better life.”

49—

Five-water means Hangzhou's West Lake,
the Qiantang River, the Grand Canal, the Xixi
Wetland and the East China Sea, which are
all related to water. When | say five waters, |
mean not only the lake, river, canal, wetland
and sea, but also the whole area covered by
them. The significance of “Harnessing Five
Waters" is to change water from harm to
benefit in city construction and connect the
water in all the five water bodies, so that
they can interact with each other to benefit
the city and its residents. Many water-related
problems have been solved in the process of
“Harnessing Five Waters”, and the wisdom to
treat five water bodies together will surely
push the development of the city to a higher

level.



It was from our nice life in the south of the
Yangtze River and the impression of life

in the paradise city of Hangzhou. It was
also from the process of the water-control
projects that change water from harm to
benefit, the smiling faces of the residents
near the five water bodies we interviewed

and our deep love for this beautiful city.

Urban Best Practice Pavilion is a special
section of the Expo Shanghai 2010 . The
organizer of Urban Best Practice Pavilion of
Expo Shanghai 2010 hopes that the successful
experiences from different countries of the
world in urban construction can be displayed
through the international platform of the
Expo 2010 Shanghai. With the concept of
"Harnessing Five Waters” acclaimed by all
the members of the organizing committee

of the expo, Hangzhou Pavilion beat other
candidates to become one of the pavilions

in the special section. The concept of
"Harnessing Five Waters" is displayed in the
pavilion in many different ways including
reading, speaking, listening and tasting of
water. The exhibits show the special historical

and cultural features of the city and its

people and explain how the officials and
citizens of Hangzhou used their wisdom and
hard work to control water and create quality
life in different generations. Hangzhou
Pavilion is divided into 4 zones. The 1st

zone is Qiantang River Tide Calligraphy.
With the power, order, rhythm, harmony

of the Qiantang River, the artists wrote the
dialogues between ancient and modern
civilizations and created the visual effects

to symbolize the reality. Different styles of
calligraphy corresponding to the five water
bodies of Hangzhou are used to display the
multiple historical and cultural traditions
and natural views of Hangzhou and show
the civilized features of its residents. The 2nd
zone is a Wall Telling Stories about Water

in Hangzhou. Hangzhou residents are very
thankful to water because water gives the
city of Hangzhou life and nourishes people
who live and work in the city. The wall has
two sides that are filled with photos and
stories about water. The original concrete
wall with exposed bars serves as background
for the rotatable frames and nice boxes
processed with high-tech. The photos and
related information are arranged in a matrix
to tell the stories of the ordinary people in
the construction process of Hangzhou and
about social participation in creating a city
of quality life. The 3rd zone is a Hangzhou
Family Listening to Water. The five water

bodies are connected to nurture the whole

region and the families of Hangzhou are so
happy to live in the city. The center of the
zone is a sculpture about a typical family of 4
generations in Hangzhou made with modern
sculpture skills and montage. The people

in the sculpture can represent Hangzhou
residents of different ages. The 4th zone is
Recalling the City while Tasting Eco-water.
Water is very precious in hot summer.
Hangzhou Pavilion sends a bottle of special
Dragon Well Tea with Tiger Spring water to

every visitor.

It took us two years to finish the design of
Hangzhou Pavilion. We wanted to design

a low-carbon, environment-friendly and
energy-saving pavilion that can be moved
and exhibited for a long time. We also want
to move the exhibits back to Hangzhou
after the Expo 2010 Shanghai is over. As the
historical witness of Hangzhou's debut in
the expo, the pavilion has many symbolic

structures about future development.

For example, we made some unfinished
scaffolds in the matrix wall of 500 residents
talking about five waters to tell visitors

that Hangzhou is a city in construction

and development. Through the maps of
Hangzhou in different dynasties including
Tang, Song, Yuan, Ming, Qing and the
People’s Republic of China today, the

visitors are guided into a typical family of
Hangzhou. This is designed to symbolize that
the development of Hangzhou is rooted in
people’s hearts, the people’s benefit is the
priority in the development of Hangzhou,
and the development of Hangzhou will surely
bring prosperity to its people. Hangzhou
Family is a sculpture based on a life scene of
an ordinary family to express our hope for
better future in Hangzhou and symbolize
the lasting and steady determination of the
residents of Hangzhou to control water and

build the city.
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Lin Yong: The uniqueness of the Expo
determines its position and importance in
the world. Unlike the Olympic Games that

is pure competition of sports, the Expo has
different meaning as it possesses the function
of conception, which can direct and guide
the development of human society and cities
in the future. The fact that China has got

the privilege to host such a big event reflects
China’s position in the world. It will certainly
drive the development of creativity. It should
be regarded as an impact and a chance to
study & think. After all, there is a certain gap

between China and developed countries.




Lin Yong: It's the wisdom of team that drives
the exhibition & concept design of Ningbo
Tengtou Pavilion. This is not a work of an
individual. | keep emphasizing that it should
be teamwork, which is the most important
factor. (Perhaps, Professor Lin’s comment
exactly represents the trend that Chinese

design industry is getting matured.)

Wu Yi: In China designers and artists used

to work alone. How can we become more
competitive and integrate resources?
Currently a popular method is to build a
team joined by those designers sharing
common values. If they participate in projects
as a team, they will become much more
competitive. In the past, there was nominal
“teamwork"” such as cooperation, association,
forums, etc. But few of them are practical,
feasible and persistent. | can predict such
trend will last in the future: design resources
will become matured through active or
passive integration. Many design teams of
the Expo have worked in this way. Because
contemporary design requires multiple skills
from different designers, one single person
can hardly possess all necessary knowledge
and skills. In fact, we realized the necessity
of teamwork because we've seen the
effectiveness and efficiency from a series of
cooperation in the past. It's not just benefit
that drives the cooperation. Only when each
member shares common value, the team can

work effectively.

Lin Yong continued: Now a lot of people
come to interview me. | kept saying that the
original creativity belongs to every member.
As a matter of fact, the process of creation is
repeated group discussions. Everyone of the
core team contributed to it. It's hard to tell
from whom an idea came. Everything is from
the team. During brainstorming more and
more members came up with new idea. The
brainstorming produced a lot of concepts
and plans, which were broken down into
concrete tasks and assigned to team members
based on individual specialty and skills. We
learned from the project and this has become
the pattern of our operation. Moreover, all
the design works were completed under the
circumstances that it seems impossible to
make the job done. High pressure has forced
us to improve our organizational skills and

ability to deal with tough situations.

Wu Yi supplemented: It is worth to explore
this phenomenon. | think it is a new trend
for design profession. Now if a designer can’t
change himself to adapt to new situations,
he might be phased out eventually. He has to

face the trend.

Lin Yong: We found out that today'’s
design reflects the combination of art and
technology. Art is a starting point and leads
the design; technology supports it. They
depend on each other. A design without
support from technology is a castle in the
air and can't reach its goal. But without
originality of design, there is no place to use
technology. So the trend of the future will
be resultant force of art and technology.
That's what we felt when we worked with
universities and institutes. We let engineers
come to work in the team. They also need

our manner of thinking and expression.

Lin Yong said,”Better City! Better Life!”

is the theme of the 2010 Expo. The theme
directs us to think about the development
of low carbon and new energy economy

for the world’s future. It is a new direction
influencing the life of each person. The Expo
exhibits life styles of different countries

and the influence of high technology upon
people’s life. For example, City Being Pavilion
is to deconstruct cities and it is a concept

of life entity. That is the main theme. All

participants were working based on this.

However, Ningbo Tengtou Pavilion was
assigned the Expo’s fifth sub-theme “The
Interaction between City and Country”. As
the only rural pavilion, it has only one angle
to start with. Why was Ningbo Tengtou
selected to attend the Expo? | think it's
because Tengtou has the advantages that
other rich villages don't possess. Lin Chao
led our team to conduct an investigation

of the village and found that the village
gave priority to environment protection,
ecosystem protection and harmonious
development with city right from the
beginning. In addition to money, it also

has environment and ecosystem of nature.
This has distinguished Tengtou from other
villages. It started water treatment twenty
to thirty years ago. The former secretary of
the village said, “I didn’t know any concepts.
What | knew was that our village can’t be
dirty. We must make the environment clean.
We need to do well in sanitation. Water can’t
be wasted and can be recycled.” Then they

dug for a lot of groundwater and irrigated

crops. They also did a lot of other things to
protect environment. Today when everyone
else began to realize the issue, he found he
had made right decisions that differentiated
Tengtou from others. They have insisted

to follow this direction since then. Back in
1993, the village was not rich yet. Many big
factories were interested in opening new
factories here. If the village had selected
one factory, it would solve such problems as
employment, making a living and getting
rich. That seemed the best opportunity and
it seemed that no one would refuse it. But
they did refuse it, because that could cause
pollutions to environment. They have paid
much attention to environment protection
and for this purpose an environmental
monitoring committee was set up. All projects
must be scrutinized by the committee first.
If it failed assessment by the committee, any
project would be rejected at once no matter
how much money it would bring. So | think
they really did well. Should all villages follow
Tango's pattern to be developed into an
urban area? It's not necessarily so. Tengtou
has its own issues too. There is a phase of
transition. Without doubt, ecosystem and
environment have to be protected. How
can villages develop large-scale economy?
Tengtou has successfully done this. It

possesses leading enterprises

and foreign invested companies, all of

which are joint-venture companies. But

the village takes larger share of stock than
individuals. In Tengtou, party members

take benefit after others. Ordinary villagers
have the highest priority to get dividends,
after which it is party member’s turn. Cadres
are the last to enjoy the benefit. It reflects
the excellent tradition and strength of the
Chinese Communist Party at the level of grass
roots. That's what Lin Chao found during our
investigation. | was surprised by this finding.
Therefore the environment and ecosystem
are most important factors for the village to

be selected for the Expo.
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“Ningbo Tengtou Pavilion
Ecosystem simulation wall
—Source of life
(Forty years of natural
environment protection)

Wau Yi said: Our architectural design has
provided a very good condition to display
design. This time, we made a breakthrough
in the concept of exhibition design. Originally
the first floor was designed as the place of
exhibition. We changed that by integrating
our design with the building itself. Our
exhibition has already started before you
walk through the entrance. It includes caddy
outside the building, audio equipments along
the path and rainbow. According to the
original design, these spaces had no function
for display; they were just for transportation.
But now we utilized their characteristics and
integrated them with our contents to display,
which became an important highlight of

our exhibition. It's not a simple display of a
disconnected piece of content. Rather, all
parts were highly integrated and it's a full
range experience. For instance, the fish tank
contains many technology elements. It has
heteromorphous shape with specially selected
fishes. The fish tank is a representation

of our design concept. Embedded in a
heteromorphous space, such a big volume
must give visitors a visual impact and can't
destroy the image of building. It implies the
entity of natural lives and harmony between
human & environment. The effects of
exhibition are supported and guaranteed by
technology. It's a combination of nature and

science & technology.

Lin Yong interrupted: There is water in the
fish tank. Such factors as water cycle, oxygen
in water and water treatment determine

whether the fish can live. The implication of

that is ecology that is the essence of theme
for this building. As a real form of life in
swimming, the fish represents the ecology of

villages.

Wu Yi continued: The recognition of the
design is due to our careful preparation. We
have prepared for the Expo for a long time.
We visited last two Expo's, especially Expo
Zaragoza, to prepare for design projects of
the Expo. So we can understand the core

of the Expo. That is to blend concepts in
experience. Such experience should attract
and interact with visitors. The interaction
with visitors is very individualized. You

can leave signature or messages in the
touchable pictures that can be printed. With
the printed ticket, you can enjoy discount

if you visit the 26 scenic spots in Ningbo.

It's a very individualized interaction. People
come here with a mood of taking a tour.
The concept of village and harmony has
been displayed at one go. We elaborated

on ecology and created concepts based

on the Expo's theme, which is our original
creativity and conception from the beginning
to the end.Simply put, it must be enjoyable
while educating, which is an important
characteristic of the Expo. Doctrinarism and
preaching must be avoided. Because we have
thorough preparation, we could quickly play
our roles. Every form of exhibition there has

some interesting elements.

Lin Yong summarized the attractiveness

of Ningbo Tengtou Pavilion and its design:
Compared with surrounding pavilions, our
pavilion has its own characteristics. We have
architectural attractiveness. The architectural
designer, Wang Shu, adopted the traditional
architectural elements from East Zhejiang
and integrated the inspiration of landscape
painting; so it has a lot of poetic flavor. All
tiles were taken from old buildings and that is
completely different from steel and concrete.
In twenty first century when everyone else

is playing visual things we play real things
like real paddy, real strawberry, real tiles,
real odor and real fish, which distinguished
our pavilion from other exhibitions. After
you visit other pavilions, you can come

here enjoying anions, flying butterflies,
background music and natural sound of
crickets. Itis a brand new experience and will
make you feel very comfortable. The core

of our exhibition is moving sky & moving
ground. Here you can sit, lie down, bend
over, or whatever you feel comfortable with.
After a tiring tour elsewhere, you finally find
such a cozy place. The video in the “sky” is
moving. There are waves on ground, just

like hills. It will give you unique enjoyments.
All of these represent the success of high

technology and originality.

61—



(Q
s
J)
Al
a

=

/]

P IR AT

/

w1 % MEd K

L

Y,

O LstEERX IE % BRIA,
RARIFHPEERZREE AR QERL
BLITIERb R Z AR, SUWEFB At e
—FRFTHESE. LEEHXE. 5%
E&RE. URHEEEERERBAREN LT
. BEELEY, 5TEEHR 9S.
TRMNEEFRATANNIK, EEMAE
EWSME R SRR Z ROMET R R L,
WE ERSEBR (FAMEER, HR
RO TR TR EAREANERXK
BFFIZ REBK,

o LEtES IR HhEZARAME B
REZRAOMERIBA “better city ,
better Tife” X—HEBEHEMUIE UL,
WEMTIEER $=3 &R, BE, #HF
H) BEZESHHER, MERE
FERR “ReBERC” NOGHEH, BEEE
Rt IR A IR 2 R OMER RS

Yang Jingsong
of Art

Director of Integrated Art
Department, China Academy

0 “IE” RRETERIAR TS,
WmEAFby YIREM " BRIt LR
TEMT 9. B—RABFEERLFBRNIEL
Zi. thR—ANRILTEE LBERRE
HhER, ARBHENINXEFE.
KRERESFR EABRBKOMENTE, HER
FAET A IR 5t AT Z AT
HeERD, ESERE, EWHEK
o MERE D, fefk S EXR A
xR, BEETENDCUERA T ERIUERE
MRS, BIFE “CANAEE" (AR
EXRBUR B EENBIRTR,
BRHER&HRRIBERINRSEIONE, HF
ROEMWAIR. BEZRENERRS LR
BETRAXHEAREHRE. BSEL
RRSHEXMETERMAE “BHh5HE” 1

AFLE[EA,

00 TEIHEAREWER BT —AEM, #
SETENATERRET, BRET+HED
ETTRFAER NS, D HIESE
“ERSERR . CWHEES . “Hi)
S#HE” MEEZE, B “AX. BER.
£ NEEES, LEAMXATRES
BMANMESUEHE, BRE g 2
SRARABFANKZEENL. REETRE
LETROEBGIT, LEXCCR. RAHFR.
st IR R — LSRR A 75 R AU
BAE. SRITPMEET T2 REFTR.
RAWE T tHER NI HAABF

f, ENDAIRBIME GEHE2010) .
CERBEE 140 . HER (ASLRFR .
EVNEN (R ZHRY o BERN CGFEFiaahsd
Y . HEM (B . T G




64

The Land Artworks of Jiangnan Square at the
World Expo Shanghai are masterpieces of
the General Art Department, China Academy
of Art managed by me. The team spent one
year on collecting the historical data about
the Expo and cultural histories and historical
images of Shanghai, and doing research on
anecdotes to prepare for the project. After
having interviews with the leaders, engineers
and retired workers of Jiangnan Shipyard
and collecting a lot of information about
local histories and public arts, the team

chose “Glories and Dreams” as the subject to
illustrate the cultural implication and artistic
pursuit of Jiangnan Square for the World

Expo.

(B & 42010
(F #: ant

g

The Land Artworks of Jiangnan Square are
visually cultural interpretation of the creative
team of the General Art Department on the
historical trend of “Better city, Better life”.
They are also results derived from studying
the local cultural and historical records of
Jiangnan Shipyard when it worked to realize
the dreams of the three eras (Qing Dynasty,
the Republic of China, and the People’s
Republic of China), the creative spirit formed
over one hundred years, and its rich regional

resources.

Serving as a platform to display the
international metropolis to the whole
world now, Jiangnan Square is a theme
square built on former Jiangnan Shipyard,
which is the birthplace of modern Chinese
industry and the city itself also a site with
abundanthistorical resources. The subject
of the whole creation was formed during
our on-site cultural investigation and social
studies; we want to show our respect to
history and traditional Chinese culture and

enhance the power of original creation

and expressive force of Chinese culture. It
was also formed in the analysis and study

of the whole team about the cultures of

the world, which means that the common
methods of visual culture are used through
the idea of “arts in life” under the conditions
of emphasizing unique environment for

the artwork and abandoning the habit of
imitation and borrowing. In artwork creation
we do our best to include contents for
people with different cultural backgrounds
to enjoy and let the local resources “interact

and coexist” with other cultures and ideas in

the public space.




The team of 11 artists provided 15 schemes
and 9 models to take part in the public show
and appraisal. They focus on the themes of”
Inheritance and Development”, “City and
Ecology” and “Interaction and Coexistence”
and follow the ideas of “Culture, Technology
and Ecology” proposed by the World Expo,
display the visually cultural characteristics of
cross-regional integration of local cultural
resources and indicate the profound
significance of the fact that the harmony

is the common goal of human beings. The
artworks were appreciated by many experts
and local citizens and widely reported and
commented by many newspapers, TV stations
and gateway websites including Shanghai
Wenhui Newspaper, Dongfang Daily, Expo
Shanghai 2010 Journal and so on. The 7

artworks selected to compose permanent

Work: Dream, Cradle and 145
Author: Yang Jingsong

artworks of Jiangnan Square are Migration
2010 and DreameCradle® 145 by Yang
Jingsong, the Buoy of History by Shi Hui, the
Tour of Time by Guan Huaibin, Monument
for Westernization Movement by Qiu Zhijie,
Riding a Cloud by Hu Hui and the Shadow of
Boats by Li Sha.

~ Work: Historical Buoy
Author: Shi Hui

fFE & BU=

Work: Travel of Time
Author: Guan Huaibin

Work: Driving Cloud
Author: Hu Hui
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2010 World Expo Shanghai is certainly
attracting attention from the world now.
Under the leadership of President Xu Jiang
and Vice President Song Jianming, China
Academy of Art took part in architecture
design, exhibit design, video program
shooting and multimedia production of
many pavilions including Urban Life Pavilion,
Zhejiang Pavilion, Hangzhou Pavilion, Ningbo
Pavilion and VIP salon of China Pavilion, land
art creation of Jiangnan Square and sculpture
creation along the Huangpu River etc. Being
involved in creative design and management
of many of the above mentioned projects,
China Academy of Art Creative Industry
Development Co., Ltd. was one of the
institutions that provide the most designs,

exhibits and public arts for the World Expo.

Almost all of the bidding for World Expo
projects lasted for a long time. Take
Hangzhou Pavilion as an example, when the
World Expo organizer invited the public to
bid for “best urban practice pavilions” at the
beginning of 2008, the conception scheme of
Hangzhou Pavilion designed by a team led
by Professor Zhou Gang of China Academy of
Art was one of the winners from more than
200 candidates of the world. Recommended
by over 100 international organizations,

Hangzhou Pavilion finally won a pavilion in

the area of “sustainable urban development”
of “best urban practice pavilion” after being
evaluated by the international evaluation
committee for many times. After the
conception scheme won the competition,
Hangzhou chose 10 design and construction
companies in the whole country as candidates
for implementation, 4 companies were left

as finalists to compete for the project. In
January 2010, our company finally won the
project of Hangzhou Pavilion after making 7
creative designs in two years. A team of 40
artists including professors, designers and
graduate students of China Academy of Art

took part in the creative design.

Breaking new paths in art exploration, the
designers of China Academy of Art won in
competitions, made decisions in discussions,
created models through handwork and felt
pride in creation. Especially, the Urban Life
Pavilion designed by a team let by a Chinese
artist has a total area of 13000 square meters.

Through visiting the energy station,

circulation pipe, city square, life market,
one can understand its theme “the city is a
living body and we need to take good care
of it to keep it healthy” and think how to

protect the earth on which our homes stand.

Over a thousand teachers and students of
China Academy of Art worked for 3 years to
“pursue excellence and refuse mediocre” in
the World Expo projects, and they worked
for the honor and displayed the World Expo
spirit. The projects have further united and
encouraged the teachers and students, gave
them confidence, and made them work
harder on basic theories and creative ideas
based on modern technologies. They also
have provided power for the sustainable
development of China Academy of Artin

politics, industry, education and research.

Itis true that creation is everywhere in all
the World Expo projects in which we are
involved. Take Zhejiang Pavilion “Bamboo
Cubic” for example, the bamboo is made with
alloy material with energy-saving LED lights
that have 6800 different colors. The change
of bamboo color from yellow to green can
reflect the circle of the 4 seasons and the
spirit of life. The special liquid for projection
is a complete innovation. The ascending and
descending models of Zhejiang views, the
largest 3D grating pictures and the theme
video program displays the theme of the
pavilion “happy city and town, poetic and
picturesque home"” from multiple angles.
The multi-dimensional show and seamless
connection make the visitors surprised. With
outstanding ways of display that are beyond
people’s imagination, Zhejiang Pavilion has
become one of the most popular pavilions in

the section for provincial pavilions.

I would like to talk about some patented

technologies here. According to principles of

physics, light will refract when it meets liquid.

We did a lot of experiments to develop a
new liquid to break the tradition that liquid
can not be used to project images, which
was the key technology for the creative

idea. The models are moved with seamless
technology so it is difficult for the audiences
to tell if the things in the bowl are real or
visual. The “dual-logic curved surface image”
technology and the non-traditional interface
for projection break the audiences’ general
understanding of regular projection. The
audience platform has a gemel lifting system
without a base pit, because no digging is
allowed inside the pavilion. The advantage
of this system is that it is parallel with the
floor and it is so stable that it is difficult for
the visitor to tell if the system is going up or
down. The comprehensive effect with video
program, real articles, sound and fragrance
can give visual, touching, smelling and

listening pleasure to the audiences.

In Ningbo Tengtou Pavilion, rice is planted
outside, strawberry is planted in the garden,
water plants are plated in the fishbowl,

and bushes are planted on the roof. All

the low-carbon environment protection
measures display the green practices of

the outstanding village. In the experience
hall called “moving heaven and earth”, the
pressure of air chambers can change with
the contents of the movie. This is a creative
project designed and made by professionals
after 7 months of hard work. The exclaims
and sounds of laughter of the audiences

are the best rewards to the creators. We

are preparing related materials to apply for
national patents for the creative projects in

preparation for the World Expo.
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First of all, the most difficult period in doing
the creative projects is implementation of
creative ideas through design. The final
effect of creative projects depends on
successful implementation of the original
creative ideas. Therefore, we invited many
research institutions and large enterprises
to do research and development together
with us, integrating all the useful resources
has become a common sense. As long as
there was a one percent hope to realize the
creative idea, we did not hesitate to put one
hundred percent of our efforts. The creative
designers worked in the labs and workshops
day and night, and they worked together
with technical workers to realize the creative
ideas that are beyond people’s imagination

one by one.

Secondly, it is a challenge to coordinate

the designers and project owners and
realize the planned goals in the design
management process. The performance of
a design organization is based on practical
and effective management, which means
using the smallest cost to stimulate the most

effective power of the team for the final

goal. In this process, the academic ideal of

China Academy of Art “different things

in harmony, multielement interaction”,

the teamwork spirit of the teachers and
students and the powerful execution ability
of China Academy of Art all have had very
important functions. The creative industry
development company of China Academy of
Art did a great job in planning, check, service
and innovation of the World Expo projects.
Following the principle of realizing customer
goals and the human-oriented principle, the
company strengthened communication and
management to ensure smooth progress of

all the projects.

The creation process of the World Expo
projects really reflects the wisdom of the

old Chinese saying that “what is leant

from books is superficial; it is necessary to
practice to realize complete understanding”.
Beginning with attention on significance
and history of the World Expo, the leaders
of China Academy of Art including President
Xu Jiang and Vice President Song Jianming
visited 2000 Expo Hanover, and took
delegations to visit 2005 Expo Aichi and 2008

Expo Zaragoza. For three years, the artists

have overcome many difficulties and tried
new ways after countless failures in realizing
the creative ideas. They understood that they
were competing with rivals from all over

the world on the same stage, enjoyed the
moments when new ideas came into their
minds after unsuccessful tries. Understanding
the spirit of creation, diligence and peace

of the World Expo, the designers had too
much feelings and emotions about their
projects and even joked that “cherish life
and keep away from the World Expo”. Just
like President Xu Jiang said, the World Expo
is also a visual expo and an idea expo, and

it has changed from a platform to show
creations into consideration about common
ideals of human being, uniting all countries
of the world to create a common hometown
on earth, which is a more important task of
the World Expo.

In the two years of participation in the 2010
World Expo projects, the biggest harvest

of China Academy of Art Creative Industry
Development Co., Ltd. and its designers is
that we have deeper understanding of the
power of creation that has been promoting
human civilization. Creation is the goal and
starting point of the creative company and
employees, and they should understand
the importance and necessity of high
quality, high efficiency and high reward in
market competitions and cooperation with
enterprises and institutions, and work to
realize the core enterprise value of “creation

changes the world”.

Established in 2008, China Academy of Art
Creative Industry Development Co., Ltd. is
mainly composed of graduates from China
Academy of Art and it implements the idea
and value of “creation changes the world”.
With enthusiasm and energy for creation,
the company has been awarded “Youth
Base of Employment, Venture and Practice”
by the Central Committee of the Chinese
Communist Youth League. Itis my pleasure
to work on creative projects together with
them. We are very confident and we use
good benefit, growth space and positive
atmosphere to attract outstanding elites.
“Action is successful because of knowledge
and action is stronger than word.” In doing
design projects for the World Expo, our
creative company has proven that we have
the energy and wisdom to lead the new
creative industry, and we have won many
orders with complete trust, such as view
design of Huawei Headquarters in Shenzhen
and Hangzhou Citizen Center. | believe that
the post effect of the World Expo will greatly
affect the exhibition design industry of China
and even people’s daily life. Application

of the themes, ideas, technical innovations
and the most advanced technologies of the
excellent international pavilions will push the

Chinese exhibition industry forward

for 5 to 10 years. The competitions of the
regional exhibition industry will become
very intensive, and the exhibition design
industry will take a large share of the
creative industry and affect the local leaders’
decisions about using the exhibition industry
to promote regional economic development

and economic structure upgrade.

The spring of the exhibition industry has
come with the east wind of the World Expo.
We think that the World Expo with 159
years of history is a party of human creation,
culture and technology, a reflection of the
enterprising spirit of human being and a
civilization light that affects people’s life and

guides people towards a bright future.
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China Academy of Art Creative Industry
Development Company is a creative
enterprise committed to exerting the
powerful academic and personnel strength
of China Academy of Art, combining art

with creativity and exploring the creative
potential. We were founded for the purpose
of building Hangzhou to a national cultural
and creative industrial center and integrating
government, businesses, academies and

research institutes.

We integrated outstanding creative teams
of China Academy of Art and assembles a
large group of passionate creative persons.
Depending on our professional strength
and by presenting creative sparks, we are
rising rapidly in the creative industry. As a
tie in the strategic cooperation between
China Academy of Art and the municipal
government of Hangzhou, we participated
in the projects enhancing the image of
Hangzhou, including White Horse Lake
Creative Eco-City, West Lake Creative
Valley, Phoenix Creative International,
Comprehensive Protection and Sustainable
Innovation of Zhongshan Road, Gaogao
Art Gallery in Zhongshan Road, Integrated
Development Plan for Zhongbei Creative
Blocks in Imperial Street of the Southern Song
Dynasty, Conceptual Plan for Sustainable
Innovation of S. Zhongshan Road, Integrated
Design for the Image of Metro Line 1 of
Hangzhou, Outdoor Advertisement Image
System of Hangzhou, Public Transportation
(six in one) Service System of Hangzhou,

Guideline for the Norm on

Traffic Facilities Aesthetics and Information

System, Integrated Design for Visual Image of
Urban Space of Hangzhou, and Information
Transmission System of Hangzhou New

CBD. During the process of building the City
of Quality Life and the process of carrying
out the strategy of creating a national
cultural and creative industrial center, we
participated in, planned and operated China
(Hangzhou) Cultural and Creative Industry
Expo from 2007 to 2010. In addition, we also
actively exchange information and cooperate
with creative and art institutions at home
and abroad in various levels and broad
areas. We successfully held 2009 White Horse
Lake Art Festival, 2009 White Horse Lake
Creative Ideas, 2010 White Horse Lake Art
Festival and Young Artists’ Discovery Plan

to attract competent people and capital for
local creative industry and support promising
creative companies and individuals.
Meanwhile, we attach importance to the
certification, protection, development

and application of intellectual properties,
promoting and acting as a model for the
formation of a good market atmosphere and
development environment for the creative
industry. In the World Expo Shanghai 2010,
China Academy of Art Creative Industry
Development Company integrated the
academic strength and participated in eight
important tasks including designing for, the
creating and display for artwork, designing
for City Being Pavilion and related video

shooting, the designing and constructing

for Hangzhou Hall and Ningbo Hall. What's
more, the company took on the interior
design and artwork creation for Shenzhen-

based Huawei Headquarter in 2010.

As an emerging creative company, based the
enterprise conception “Creativity Changes
the World"”, China Academy of Art Creative
Industry Development Company makes

full use of its regional, policy and resource
strengths and advances towards the goal

of being a top creative enterprise that

has powerful innovative ability, advanced
creative ideas, first-rate technology in the
industry, assembles professionals and protects
properties tightly. During the process of
carrying out the strategy of “enterprising

and innovation” in Zhejiang and the strategy
of building Hangzhou to a national cultural
and creative industrial center, we will be
exploring, innovative, strive hard, play a more
important role and make more contributions
in the development of the creative industry

in Zhejiang and China.
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Brand Wealth

Creative Hangzhou is
a Paradise for Brand

Creation
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The central government of China put
forward the suggestion to change the
economic growth model from extensive
mode to intensive mode in the mid 1990s,
and the Chinese economy has been in the
hard process of complete transformation

in over a decade of continuous reform

and opening to the outside world. The
financial crisis in 2008 had a huge impact

on the economic development of China

and many of the hidden contradictions and
problems accumulated in the fast economic
development of the previous years began to
surface, which also explains the necessity of
complete transfer of the economic growth
model. The cultural and creative industry is
the best choice in wisdom-based industries,
and it is especially suitable for China, which
has big population and little per-capita
resource, because of its characteristics of low
energy consumption and high efficiency. The
cultural and creative industry’s development
will bring a new industrial revolution to

Chinese society.

In 2007, the Hangzhou Committee of CCP
and the Hangzhou Municipal Government

made an important decision to develop a

national cultural and creative industry center.

In 2008, they formally launched creation of a

national cultural and creative industry center.

As a result, it became the glory and dream of
Hangzhou to create a national cultural and
creative industry center, just like the effect of
any other strategic decisions of the city. The
exciting news is that the content of building

Hangzhou into a national cultural and

creative industry center is clearly expressed in
the “Yangtze River Delta Regional Planning”
approved for implementation by the State
Council, which means creating a national
cultural and creative industry center in
Hangzhou has been upgraded from the local
development strategy of Hangzhou to a

national development strategy of China.

According to my investigation and
suggestions from experts of the editing
committee, we start the introduction of the
cultural and creative industry of Hangzhou
from “clothing, food, house, transportation,
daily products, entertainment, artwork and
business” that can best represent life quality
of Hangzhou. Through interviews with the
leaders of the representative enterprises, we
try to understand the present situation and
future of the cultural and creative industry
in Hangzhou. The interviewees talked about
their own understanding about the cultural
and creative industry, and made analysis
and bold predictions about the future of
their industries. Although theeconomic
development of China has not been smooth
and China is facing many challenges in its
development, the entrepreneurs in the
cultural and creative industry are generally
confident about the future of their

enterprises.

The recent policies issued and measures
taken in Hangzhou have become a power

to push the development of the cultural and
creative industry in Hangzhou. The policies
and measures include an increase of financial
support to the cultural and creative industry
with a special fund of 150 million yuan a year
(increase year by year), favorable tax policy
through the document “Tax Policy to Support
Creative Industry Development”, financing
support policy, which means the cultural

and creative companies can have priority

to get financing and land use with support
of financing institutions and underwriting
corporations, and favorable human resource
policy, which means part of the special

fund can be used to train and attract more
talented elites for the cultural and creative

companies.

Pushed by all the policies, the enterprises
and government institutions in the cultural
and creative industry have realized total
assets of 339.333 billion yuan by the end of
second quarter of this year, which was 15.5%
increase from the same period of last year,
the total income has reached 89.194 billion
yuan, which was 26.6% increase from the

same period of last year. Powerful economic

foundation, good venture environment,
public knowledge platform based on colleges,
nice natural environment and rich historical
and cultural heritages are all factors that
have made Hangzhou a leader in the cultural
and creative industry. Many enterprises

have settles in the Top 10 cultural and
creative industry parks including Baima Lake
Ecological Creative City, West Lake Creative
Valley, Zhijiang Cultural and Creative Park,
West Lake Digital Entertainment Industry
Park, Grand Canal Cultural and Creative Park,

Hangzhou Innovation and Venture Paradise,

Creative Liangzhu Base, Xixi Creative Industry
Park, Xianghu Lake Cultural and Creative
Industry Park, Xiasha College Technology

Park, and some of them have become

industrial leaders in China. In addition, a

new group of creative industry parks such

as Zhongbei Creative Block, Zheyao Pottery
Park, Fuyicang, 177 Creative Park and Shannan
International Design Creative Industry Park
are creating more brand enterprises with
high productivity and a good reputation.
Especially,the Chinese Academy of Art has
worked together with West Lake District
Government to create the Chinese Academy
of Art National College (Creative) Technology
Park, which is a new model of cultural and
creative industry development in Hangzhou
and China.

In this chapter we are going to introduce
some different cultural and creative

.
-~ . —
e

companies in Hangzhou from different
angles. Some of them are very famous, others
have just reached scale development, or are
growing quickly. We hope that our readers
can learn more about the history of the
cultural and creative industry of Hangzhou

through introduction of these companies.
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Self-Expression of Jian
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- Independence, Confidence, Design

- Elegance, Taste, Moderation

BNHREARELEH RESR
MEFFHAM, TERIEME, XTI UE
IBE MBS HMIE—LE, FHRAFTSH,
RET P, TREMRBEMIES T GR%
M, AR LA,
RBEEFENS . A5
HMERBEL—DARFR, BRA—
FRBRETRBENETSER, R LAENE
RS, ORGSO LA P IEtmge T —L
HHE.

We tended to make a single-style design
rather than a suite at the start of JNBY; a
single-style can be more intellectual and less
symbolized, representing neutrality. This type
of neutrality is not about male or female; it is
something that is neither fashion nor classical
, itis a mixture of these two elements. Usually
we can guess how old a person is according
to the person’s clothing because garments
for different age groups have different
characteristics. Our clothing and accessorie

designs have avoided these characteristics.

WML Z LKA, T REEE
BOHEI, FMNHEFDTIRESE,
MREFETERSH —LHIRESE, B
TIREAR A @ E MG E AT .

F AN EZBEILATIE FREM— DT @
=15, ITHRMNARBRE. RERHA
Y BHAN—MEUE, ZERHHEX DL,
EZIRITPRKERLURE.

There are so many different apparel brands
for ladies in Hangzhou. Each brand has its
own advantages. Our goal is not to compete
for No. 1. If doing so means, we will be
controlled by some market data. Until now
we don't have any plan to expand into other
types of businesses except the garment
business. We focus on garment only because
Hangzhou is a place where people can
endeavor to focus on just one field. Sketch is
the manner of our own business. We consider
less about market to keep our inspirations of

design.



KPR, HRBER—M
AWERA . FANeVRF LM, me
BEURFLSUH, BALTURVEYE.
5 Em Y, REMENIZRAN QKR
=i, FEKNEHER, WR BEE-MI)
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#. BIMIBEXNEARNZESRARELN
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BEENNFRAE. UEEEEREIRES
EMEE, MEFENDIRTBE SR,

Creative industry is more like a commonweal
cause. Our enterprise makes products, while
creative industry explores “industry” to
create wealth.  used to work in the creative
industry. It needs long term persistence

and a utilitarian can hardly prevent the
industry from going off the track. The
development of an industry is just like the
birth of a life entity that is most fragile at
the infant stage and can’t survive without
special protection. Inappropriate operation
of creative companies will cause failure

just like the collapse of an office building.

In addition, development of creativity

parks should be an extension to colleges.

It could provide employment to students
who possess creativity. Creativity parks have
better integration of theories and practices
than colleges. If done properly, the work in

creativity parks will be much more effective

than that of colleges.

BN B AME 2RI N BT,
FMMIREBFN— 1 EZ NSRRI
HRS, BABBNBRERSERER
—EPE. FARNNESRKE—LE
EREFXNTIIZHEER, T,

T =R, B—LE >~ TRBANE
&, BEERET N CUF R AT IS
M, BRRM. EEMAEL BTHRMMEBE
(i, RAMFHEMERRE, XthEEN
FESREPTHBEHFTNTZ. FAT5IA
THEERORS, NIERRAREHE—E
A, EEHErnXE), EERBREREKNE
7, N—EIFEMINTRIEE IR
FEG—, BLHHEETURUGHEERIIE
MM,

Our JNBY Waulin Store has just been
remodeled. One of the purposes to remodel
the old stores is to protect our intellectual
property. Someone copied our garments and
even our store decoration, so we adopt some
complicated tools and keep on upgrading.
We continuously try new methods and even
sell production tools. We constantly create in
order to maintain the uniqueness of JNBY,
although it is not an easy job. As for style

of store, because we use less material, the
characteristics are thus apparent. This is what

we learned from practice. We have used
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the concept of guerrilla store: we quickly
acquire a store, make simple changes, and
even keep many items of the previous owner
unchanged. The style of a new store is not
required to be consistent with our flagship
store. We realize the first goal of making

it useable for business before we make the

store fit our style better.










Brand \Wealth

Young and

.,\(f‘i;‘

Fashionable
(Grandma s Kitchen -

G e

Y

i
2 SRR B3

Wu Guo Ping

o M. R TR HE, B8R BE,
EREVKE, Bam=ERES BRI
RO S, SNEREREARATIHAT R —

BRI,

© REY-SEENEE, HIENR
TR A BISNEFOH RS

O BN, MERPOALERBLAR, &
EANFE D T AEEMEABLRBE
HMAR R BRBANL NG IAERT HR S
BRI AY, BT b I1X LB RITH
Eh, NS ERNOBE, RNVLSE+
DWFER, MBMNAMERNEMETBR
EERFR, RPN BAMMNBLEERLR
RIBA—PED, EEEREZERINERN,
BTN, B7EXFHROS,
PSRBT AMEF O, MEBE.
XREANN A CNERMAF.

0 HIMAOFZ RREKENEEE, &
Toftd9. ABZ AR, MMARXAFRITIE
REXHLRE, BZNFEN— T HERZUE
EX, £FZE, MEHKBATEERR
TER R —MRANIRE X,

A REF—0T, BHNRIERM B
B ZARFKER S BITABE X K,

FRAE, =L sE. BIPADMEMELRIE
EREER R, WRRE—
FRRFES, ANmE VNSRS RE
LB E. fadk TR P AR, M
RE—FH, FERENE. RES, HMERRE
BENRAE, FTARMGRREMAER,
RN, FHEF, AT,
EHHFNBIR. FNIE, BRMNHEBE,
ZRTBECHMbR, HEy, FRETEN,
RS THMERRRZHNER. RAHERE
W0 RARRIBUR, SRER A
FHtEm, BrettA, BTREBE,
RREFEKR, XRIRIFA.




—96

TRBFRAVNERANRIENE, TAA
MAEFMNANE B MRES A2 LI
HRAHENR, BESURRTEFTE
R55, LENRANLFTREIE, XRIEMNEM
B, FATAAEEE BB E UL B,
FHEMNZEAZ I ERE— N EBENKER,
EHAR—PATRORITH, 2ERK
BIENER. XEFFIRMNN—NRN:
BERITIAS, " RRAMED A,
HEBEREFA-- “EEREKR—RE,
BNWTEFERBEE T RAERBRE
BN R T HRIERNE— &,
MEMES®E. F7, BREBRE, RE&T
RV, RMNAMESHRANERHEE
HE.

METHTE] “EBxi%” XP#IE,
BRASIEMIREKARER, BNE THERY

iiij]/i\ .....

“RTHMNEHEmE, ERBARHER
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BHR R ERRNR. ”

“HATETHL Mg, HEELEHHA
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BRERIARD, RN, HPRZH
BT E Rk BT 2 2R s [UghR b 7,
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RiFyy, XERMB AT NERRI, B
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NEREEFRNERSE.
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BMFAFITLCEERT, BATRENR,
BMETTEA, —HEHERN. RIS
BHRBEMURRHEZE. B LEARE,
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The Grandma'’s Kitchen has become an

indispensable part of Hangzhou City. People
come here to taste its delicate foods and to
experience the visual impact of characterized,
fashionable and fine decorations of different
styles such as European, Chinese, Modern
and Classical. Dressed fashionably, Mr. Wu
Guoping came to Hubin Restaurant of the
Grandma'’s Kitchen, which was opened not
long ago. He expressed his opinions and
thoughts about the company, business model
and philology, branding strategy, and the
importance of creativity on the development

of business, society and culture.

The Grandma'’s Kitchen is well known

for its low price per capita; however, it
provides customers with delicate dishes
and fine surroundings. As the leader of

his team, President Wu and his partners
have extensive contacts with many elites
of this industry. Affected by these famous
people, the team possesses a state of mind
that's young and can always catch the
trend of society. That brings youth and
trendy elements to the positioning of the
Grandma's Kitchen. Catering business is
well established in Hangzhou, which is one
of the leaders in restaurant business in this
country. “With such strong competitiveness
and our state of mind, we must innovate
and achieve excellence in every aspect. This
is our requirement and expectation to the

team.” said Mr. Wu.

"We have visited many creative industrial
parks in Hangzhou, which include Loft49 and
A8 art community. Development of creative
industry parks will bring a lot of benefits

and social well-beings to this city.” Mr. Wu
introduced what the company is working on
in this area: “One of our recent projects is
related to the creative industry park that's
located in Xixi Wetland. We are now working
together with the local government to start
a large creative industry park. We want to

be one part of this great park. What we'd
like to do is to attract all the prestigious
artists in Hangzhou to our park. Hopefully,

it will result in a scalable industry chain.
Speaking of that, we still need a business
model, without which this potential business
would have a weak ability of sustainable
development and expansion. As far as our
Chinese restaurant business is concerned,
although the provision of food is very
important, we still emphasize the importance
of surroundings and services. In such a nice
city and community, we should provide best
food and good projects and integrate our
thoughts and philosophy into substantial
projects. That's the best way to serve the
construction of quality life in Hangzhou. It is
a positive move for the government to issue
concrete policies encouraging youngsters to
create good works and to show them in front

of our customers.”

When talking about the decorative style of
the Grandma'’s Kitchen, Mr. Wu told us, “I
think people would easily be tired and bored
if we made same European style or Chinese
style in all stores. What we do is to add new
stuff and innovation factors into old things.
We need continuous creativity to anything.
So although we have so many Grandma's
restaurants, each one is different in style.
This could not be the work of one person; on
the contrary, it's a result of team work and
cooperation. We have a principle: respecting
the designer.” Mr. Wu looked around and
introduced all the items in the restaurant
from the ceiling to the floor, chairs and
tables. We believe that there is a story behind

each of them.
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It's hard to connect “sports meet” with food
until there was Grandma'’s Sports Meet, a

recent brand of the Grandma'’s Kitchen...

“Speaking of our new brand, Sports Meet,
actually | used to be an athlete. So we got to
know many famous athletes. After we have
Grandma'’s Kitchen and Sport Restaurant,
we then created Happiness Gate and Second

Movement. The last one is Sports Meet. Life

lies in movement, which is original philosophy

behind the brand of Sports Meet. What we
exactly want is to make it a green and vivid
restaurant. We put sports photos of Olympic
Games, biking, skiing and other games. Of
course, we are dedicated to provide healthy
dishes.”

"We possess five different brands so we

can focus on different segments of catering
market. Perhaps one place is suitable for

the brand of Grandma'’s Kitchen while the
other is good for Second Movement. We

use different brand in different market.

For instance, those young and fashionable
consumers are targeted group of our Second
Movement, which has a modern and trendy
style of decoration. Some designing ideas
come from such trendy places as bars; others
come from life itself. There are no separate
rooms for dining. People usually come here
not for business treatments but mostly for
casual gathering or parties. We only provide
benches here, so customers sit side by side.

It would be nice if a gentleman likes to pay
for a lady nearby. It's a manner of gentleness

and people get to know each other more

easily. Why is it easier to know people in
bars? It's because of smooth and casual
communication and chat. Now our Chinese
restaurant can become such a place. We

are able to put a fortune to it due to such
thoughts and conclusion.” President Wu
recalled his experience and what he learned
in bars. He not only has fashionable dressing

but also possesses young attitude toward life.

Mr. Wu is local resident of Hangzhou, so he
occasionally spoke with Hangzhou dialect.
Perhaps he can express his feelings more
easily in dialect. This might be the love

and pride of local residents towards their

hometown.

“Our Hangzhou is indeed a beautiful place.
It's not enough even though we already

have West Lake. So we should explore more
potentials. Considering the rich historical
heritages, we should combine our history and
culture with delicate foods. Such combination
will better serve the construction of the

emerging industries and city of quality life.”

"What we do now is not to make us just

a leader of the restaurant industry, but to
integrate our business into the creative
environment of the city. We must create
added value to the Chinese food industry.
The culture of Grandma'’s Kitchen lies in

the mind of management team. Our staff
must understand the philosophy in order to
integrate it into our business. Our business
must be compatible with the development
of the society. It appears irrelevant to our
catering business that Hangzhou is dedicated
to development of creative industry park. We
should turn ourselves into a participant from
a spectator. A good cultural thought or a
creative idea can certainly be linked with our

Chinese restaurant business.”

“We have opened so many different
restaurants, but running the business is
actually very tiring. | like it so much due to
my passion to this industry. | just came back
from Bali Island not long ago. | went there in

order to look for a specific type of table.

01—

Sometimes, we already have been ready

to open a new restaurant. But in order to
achieve best effects, we would postpone
opening for multiple times even though it
means higher cost. This business is not just
about making foods only. We often say that
Hangzhou is a paradise, so we want to give
our customers nice feelings and foods at the
same time in the paradise. The Grandma's
Kitchen is about creating a life style, which is

our ultimate goal.”

When you come to the Grandma'’s Kitchen
in the future, you should taste not only
delicate dishes but also cultural essence of

the restaurant.



Brand Wealth

Foundation

ICIES

Stones of C

/A

Brand Wealth

//

NN PR

He Jian, Executive GM
of Zhejiang Greentown
Oriental Architecture
Design Co., Ltd.

EmBEL, MINEERERE —ERN
AR, BREMMNERNEZERFH—H
B, B EBMIEEER T MXFERET,
ARFBAE—EMHMIUER. AXDFER
W, MMBHRES. EERBTHILE
mAEE L, A oBREITEEERRZH
ASHES. MREEXRANELIIAR,
ARBOASMEERN. FAEIIDEME,
MBENNEMHE=FLE, BREE.

FED. GBR. RS BB E BT AIA
HEZShAR T HERE, THTHM
WENBE. YREHFEXFEHNREE,
MR BEEE, FERWXERE
TEEBEBBE. MIMNTILERNNK,
MR IR BIESR . NIBF R NETERL,
URBIHREN LR, WEERTR
BAELR . XhIRPAEERANZONEAE RS
ﬁk mzw RE }mmifﬁ
MNHES, &
me%@%L,IE%&&
M ERZ LN E, R (EAY BTt
BRI, HTES R BT A6 .
ERTEHNAE LSARSARLERER,
MWRITEBE, EE— I FENRERE
REXRITPRE IR,

FEXPNFERAR TBESLERN, BE=R
BAPSECTREFANGIE. FoANEH
o R R BIR R A A2 0 L F BB B AR
Rk, TIXEEERAFTE FHMEFERE.
RAXHHUSERFEXNEE
FLRETNHERERTHEEE? TE
HFEREER AL AEE AL E,
MESEREHHHE. FEREHHE S
BAARNBEREEMTEMN, AANEHHELE
—NEBKRIERE, EXETEXZ ERMSEL
HhHERE. EPEKHAR—RILER,
WA RIRFE. XHESET
HENER ﬁﬁ%rﬂmriﬁ . EAERID
NI EE U B D SIMAERENRE,
B33 E BRI RIZ AT 2 — B T
B, HS5RENHTIRARNE,

Aias e —EhE RPN ARERE,
FFANFE X — B EA A R ER TR SR, R EX
BEHBHEFERE IR, REREM
REMEMETE, FMSEMMETIE,
BEMNBULBMNBENRALILTFEZFAN
RETFER, XERFHRSF T TEAMTNE
5. AXREHREAROFEAFTE—RE
BTSSR, MEIPLET AR
REKPBE TRNBRTRN, TRENER
RABRA, XEH TS BT E,
MARAILERE . MIXA R,
FWEFENTEEEANGAE, thefsas
Efh e —LEL, REMIXLERES
R AT 2E £
wItEF, ARAFEE—NER, mEERIT
BE— MK, HXORESEEN LRF £,
BENAMITHEFINEE, T2ES
BANX, TEE8MASKER. Eif.




PEREH U LIS B T RAK
Mo BOAAFES FERIFFEZHNEL
WA BT, RE B ERFAE
RS T SCE SRR L=
BF 2 [RHIRIERIA S E FF LRI T IR
T8, REENEHNDBIT HAK.

TELTEFNALERR EMIZRERE
=0 D R VYV 27 9 A S L A e 9 A =
KEAR—HRIANE. BURELS
RABSHELREE, H—ESEMNEANE
R. BRUFBENTEL RS LF EAR,
BB LAMNHE T, IHEARE
AR, HREEEXUED LML,
BREERRHE, KAETHINETER PR
=, ETUMNEERNZE LR,
HEMTE, BHEHTHERRELDETER

8, TEERERM DR IAIERN
ZFH.

HHESNBEREBTHRHKRE, TEHERE
HERANFEBEIRT LB,
HESHERBERESR, TUREEREAIR
Ekfugit, REBEANAH, EONUR,
BN BEER” BERNE, TRUMEHN
T B X SER 0] R RS A S5 K AU AR AE 11

NEETKIE, RREZWEREE
TwEME, TRPEXHHNE SR
HMNFRNEZNEEALERARN, THER
BT —ENELUET B RME T BRI
BOHXWH, BRAEBEIIIZMAIEILEAX

N ialE.

KFREVEEE, BNONHNATH
ENER—TEEEFNAS, EREBHES
ERWABNIL BREOE BNNMERE
BAMMEIF BRI KA.

LRFGE=F8, nMNmRESEL
FTEdS, FERIERRTEAE LW AE
A, wEABAR—E, ERFRITAT
SR . FBIAHBRRITRIZRIRY T
TRz EIE L. XERE
WATE, WREMCOPAEEE, XHEIE™
WS, SRaREELIEEHEH
B, BAGINXFNTASNAREERE
RIRT o XA BIR AL IR AR LR BT ?
REHEZEY [ —PHFANG /G, BERSIFH
AT SRATM G, BT A RIBAR ARG .

105 —

N TEBARKGERALARZRERZNT
T BRAERAASHSERERNAs 20T
£, XA EAE .
AEIAERZFRONERRBBEL TSI
R, ZRBABEZRFEEEN.

o
-

BLBERDPEXRZENRNEAD, E2R2
ERRAHMPRFNHA—ET . EHRRIFK
NEZDRAITEULH, FBLART EIKA
NEZORUERNLZELEN, WXAE
KENRAE, BRAAXREFEFTEEN—
R, TEERERNEREBTAFEX
HFET. FREETEBERSZEMERLEL K
AR, MEMARILBRAEENE WACARIER
B, HEEAMNNKREEERT.

L]
L]
il

Fl

M

e

ilﬁ

fig
T




— 106

Hangzhou is well-ranked in China for its
quality-based guideline. In my opinion,

it's a preferable orientation for Hangzhou

to choose this direction of development.
Some cities, such as Shanghai, Beijing

and Guangzhou, have their own cultural
background, in which Hangzhou seems not
so competitive. The city’s efforts of over a
decade on quality-based development have
set up a solid base for the city to put forward
the slogan of building a city of life quality.
The slogan would be meaningless without
accepting the quality-based guideline.

Some real estate developers of Hangzhou
such as Jindu, Nandu and Greentown had
similar ideas in real estate quality as early as
1995. They have been competing with each
other for many years to form the present
real estate market of the city. Greentown

is obviously the leader now. | think it is
necessary to recall the history to discuss
quality issue. The quality of the residential
communities developed about a decade ago
is generally acceptable. Take Osmanshus City
for example, we put forward some principles
when it was in construction, these principles
are still valid. This means that the core of
residential quality is not and will not be
changed too much, although there are many
ways to realize the same goal. Let us look
backward further, from the ancient times to
today, the key points of a good home are
almost the same. The principles discussed in
“Garden Design” are still valid in real estate
projects of today. Although some points are
magnified in the marketing process of project

promotion, the unchanged standard

in residential community design is to create a
comfortable environment for living from the

angle of design.

The feeling of comfort about a home is
different from that about hotel or resort,
and the property owners care more about
lasting feeling of comfort about their homes.
| believe that the most special feature of
Greentown projects is the lasting feeling of
comfort of the property owners, which is also
the main factor to move them. Now that this
idea is very effective in residential community
construction, can it be used in other areas

of the city? Talking about construction, we
must understand the big background of

fast urbanization process. The urbanization
process of China is different from that of

the west, which is a long process beginning
at the renaissance period. China has been

an agricultural country and it is at the
beginning of its urbanization process. Under
this background, the Chinese architects have
a special historical mission. What western
architects can do now is to think how to
break the existing frames of urban cultures,
but what the Chinese architects should do
now is to design and construct the cities.
Now all the cities of china have the same
style, which is probably a necessary process
in this special period of time. For the Chinese

architects in this special period of

time, | think they should have a clear
understanding of their historical mission,
which means that they should do lots of
basic works. The so called basic works are
something that can make the owners happy
to use the buildings several decades after
they are built. These buildings will become
the background of the city gradually. The
appearance of cities is not the result of one-
off design. Instead, it is made by the buildings
of different periods. Different things are
accumulated in different periods, and the
summary is the characteristics of the city,
which obviously are not planned by human
beings. From this angle, Greentown chooses
to create the lasting feeling of quality to

lay some foundation stones for the cities

of China. We want our architectures to last
longer. When we make designs, we not only
design houses but also the whole community
and the supporting infrastructures, so that
the residents will appreciate the community
and like to stay as long as they can. We do
not simply pursue newer or better community

in design.

We have paid a big price in the urbanization
process of China. | believe removing the old
architectures is not necessary a price we have
to pay in urbanization. Many people ascribe
destruction of old architectures to some
special historical events such as the Great
Cultural Revolution, the damage caused

by the constructive destruction after 1995

is much bigger than that of the previous
events. That is absolutely an unnecessary

price we have paid.

China has a lot of historical heritages in
architectures, and we accidentally delete
them and only have a piece of white paper
left. Maybe it is not too bad to have a

piece of white paper, but the worst result
can appear if we scrabble the white paper
without following any rules. It would be

as terrible as what Taoist Wang did to the
frescos of Dunhuang when he covered them
with lime and painted ugly Buddhist images
on it. This is the reality we have to face. |
believe that if we don’t cover the cultures
and histories and unearth the hidden cultures
and develop them, the Chinese cities will
become real Chinese cities with Chinese
characteristics and they will not be copies of

second-class cities of other countries.
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The architectures for the Expo are special,
and their styles can not be simply copied

to architectures in ordinary cities. The
architectures of the Expo are only stage
operas, so time is not a factor to consider in
design and the designers have more freedom
and less restrictions. However, such “brain
exercise” is very useful to help us increase our
ability to find solutions to the problems we

meet in practice.

For myself, I still need to know more about
the society and the Chinese cultures. We
received western education when we were
young, and started to understand our own
culture and ask questions such as where we

were from when we reached certain ages.

About direction of future development, we
want position our company as a customer-
oriented company. We want to help our
customers realize their value and our value is

reflected in the works we do for them.

About 3 years ago, Hangzhou Construction
Committee organized a meeting to discuss
if architectural design is in the cultural
creative industry. Finally we all agreed that
architectural design belongs to the cultural
creative industry. | believe that architectural
design belongs to cultural creative industry
and it is independent of the construction
industry. There are two aspects in this issue.
From the angle of GDP, the cultural creative
industry is in the disadvantageous position,
because it will not have very obvious growth
as the manufacturing industry, though the
development of our design company is
pretty fast now. Where will be the growth of
industrial creative industry? The answer is to
establish a good mechanism to attract elites
to settle and create ventures in Hangzhou
and to promote growth through human

resource input.

friendly after the architecture is put into

use. Another issue is how many construction
materials can be recycled or degraded to
safety and harmlessness About 3 years

ago, Hangzhou Construction Committee
organized a meeting to discuss if architectural
design is in the cultural creative industry.
Finally we all agreed that architectural design
belongs to the cultural creative industry. |
believe that architectural design belongs to
cultural creative Architecture is an important
segment in carrying out low-carbon and
environment protection policies, as energy
consumption of architectures takes about
50% of the total social energy consumption,
which also means energy saving potential in
architectures is big. At present, most people

care

about environment protection in the
construction process, which is not enough
and sometimes harmful. Some environment-
protection measures taken in construction
are not environment-after the architecture
is dismantled. | think we should pay

more attention to this because it is very
important and determines what materials
we will use in building houses. In the future,
Chinese architects will meet more and

more restrictions, which will make them
more professional in one field. The era of

omnipotent masters has ended already.
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Society has entered into an era with the
utmost abundance of materials. People are
not just satisfied with basic needs, they also
have spiritual needs. So the cultural creative
industry has stood out. In the past, we didn’t
care about brand and style, needless to say
creativity. There are five needs of human
beings proposed by Maslow, the firstis a
basic need. Other four are all related to the
spirit to some extent. So why are people
talking about the cultural creative industry?
It's because they have basic needs satisfied.
For example, it's easy to eat enough food.
But it's hard to eat well. It's more about
culture and style, which are beyond concrete
objects. The cultural creative industry can
add value to objects. 200 RMB is spent on

a product with a basic value of 2 RMB. The
difference is added value, which can be

created by the cultural creative industry.

The cultural creative industry is being
advocated everywhere. Many people think it
is an easy job, because they think that they
can do it by simply hiring some students or
designers. | don't think so. The biggest issue
in the cultural creative industry is talent, and
the industry depends on this talent. There is
a saying that a lot of accumulation leads to a
bit of reasoning and a lot of reasoning leads
to a bit of creativity. It is very hard to find
qualified talents. Oftentimes many creators

don’t have accumulation or reasoning. This

type of creativity will be a failure. Creativity
is not just about an “idea”. Having an idea

is far from enough. It needs accumulation.

A new model without qualified talents is
meaningless. So we understand now why the
cultural creative industry can be developed
well in such cities as Beijing and Shanghai,
where there are a lot of cultural creative

talents.

We are still in the stage of accumulation and
haven’t discovered how we can succeed. We
went through the process from knowing
nothing to knowing something. Each of our
designs is to serve a specific project. Only

if the service is successful, its design will be
regarded as being meaningful. Otherwise, it

is a failed design.

Each design has a specific meaning init. If a
project is completed perfectly, we consider
it to be successful. The success or failure of a
project is related to the designer. Clients have
more influence on Projects. If a client asks
you to make a masterpiece, you will be able
to create an outstanding work. Otherwise,

if the client only wants to ensure a fast sale
and doesn’t care if it is mediocre or not, you
will most likely have a mediocre product. We
have completed such projects as Nanshan,
Hainan and Shengsi Islands. These projects
are fairly big in scale from several square

kilometers to tens of square kilometers. The

most beautiful project that we did is Sanya’s
1851 Xiangan Project. We once did a project
“making something out of nothing” turning
ariverbed into land, and built a cluster of
villas. We participated in the re-construction
of Baima Lake and contributed our creativity.
This project is very interesting and the
finished buildings have very unique styles. |
think the project was a great success. To sum
up, all the work we do is purely for a project.
(Our company has two sections. One section
is concept exploration and concept design.
Progress is made by design, strategy and
planning. We try our best to expand design
intention and ideas. The other section is
doing popular projects. This pattern is similar
to auto companies. They produce cars in big

volume and they also make concept cars.)

I think the Expo and Olympic Games are an
adult ceremony for developed countries. Parts
of China like Beijing, Shanghai, Shenzhen,
and Hangzhou are considered developed. Of
course | am not saying China is a developed
country. Most of China is still developing and
some areas are still in poverty. The fact that
China hosts the Expo gives confidence to the
country and shows this attitude to the world.
During the 2008 Olympic Games, China built
the Bird’s Nest stadium, the Water Cubic and
the National Grand Theatre. Why on earth
did the country spend 5 billion RMB to build

the National Grand Theatre? Each seat is






worth 2.06 million RMB on average.If it was
in Germany, the budget would not have
been approved! But it is feasible in China.
That's China’s national marketing strategy to
prove China is an open and creative country.
It displays this new image to the world and
has influenced the Expo and the construction
industry. That is to say “China can. We can do
it.” Itis inspiring to all of us. We can see from
history that most people are suspicious about
new things. However, the spirit of creativity

is the original drive to human beings.

Visitors might ask why these building were
designed by foreigners. To some nationalists,
itis right to ask this question. | think we
should know where and how the money is
spent. Today the whole world is regarded

as one entity. The world has become one

big village. The differences are getting
smaller except for language. We have been
assimilated from cars, planes, clothing to
commodities. The feeling of nationalism has
become more entertaining. In Hangzhou, we
can eat Sichuan food, Italian pasta, or French
goose liver. You can have Hangzhou dishes
in Beijing. Foreigners like Chinese elements
too. It's same for food, drinks, residence

and transportation. The earth village of the
21st centaury will have few differences. So
itis not inappropriate to have the buildings
designed by designers from more developed

countries. “We are all classmates.”

Finally, | want to say that the creative industry
in China will be based on life experiences
from all people. Higher education means
more developed forms and more diversity.

To reach “created in China” from “made in
China”, China still needs to do more to reach

the education level of developed countries.
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Established on May 1, 2008, our public
bicycle transportation system (PBTS) is
composed of 6 function blocks including
renting (returning), inquiry, management,
settlement, network and monitoring, with
14 subsystems and 3 auxiliary subsystems.
Using the most advanced technologies, the
Public Transportation Group organized the
development of the system based on the
most stable three-level structure that is easy
to expand. Following the idea of “customer
first and self-help service”, we plan and
develop comprehensive equipments to
ensure sustainable development of PBTS. For
people using PBTS, the biggest convenience
is that they can rent and return bicycles at
any service station of the city. The system is
appreciated by citizens and the daily rent has
reached 320 thousand times, because the first
hour of service is free of charge. Our self-
service system is mainly used in renting and

returning bicycles. When you want to rent a

bicycle, you put your rent card on the sensor
area for 1-2 seconds, the flashing green light
will become on and you hear “toot” when
they bicycle is unlocked, and now you can
take out the bicycle within 30 seconds. When
you want to return the bicycle, you push the
bicycle to the end of the lock till the green
light start to flash, and then put your rent
card on the sensor area, the flashing green
light becomes on and you successfully return

the bicycle when you hear “toot”.

The most popular website about PBTS of
Hangzhou, which you may visit through
search engines, is not run by our company.
However, we have close contact with the
people who run the website and we help
them deal with many of the problems asked
through the website. We also take it as

a channel to get useful information. The
official website for PBTS is in the website of

Hangzhou Public Transportation Group.

Our company is in the process of fast
development. In a year and a half, we have
set up more than 2000 service stations.

With increase of service stations, many new
problems appear. Now the main problem

is information management. We hope

that we can improve this through software
upgrade. At the same time, we need to
improve management efficiency and are
exploring new methods in management of
human resource and bicycles. For example,
we are trying to establish service groups and
production lines for repair and maintenance

work etc.

In daily management, we take measures to
solve the problem of 5 difficulties in “retuning
bicycle, settling disputes, selecting position

of service station, repair and maintenance,
operation”. To overcome the difficulty of

returning bicycles, we set up stations with

people on duty and offer moving services. To

overcome the difficulty of settling disputes,
we set up a SMS platform, cooperate with
96345 to realize transfer when busy, publicize
POS phone number of the employees in
service and promote “one-stop” service. To
overcome the difficulty of selecting position
of service station, we strictly follow the rule
of “four combination and one publication”
in selecting positions. The 4 parties including
city management office, transportation
police department, community and the
public transportation group work together
to select the appropriate positions and all
the information about selected positions is
publicized in the website and the positions
for a certain period. Construction of service
station begins when it is sure that there is no
dispute. To overcome the difficulty of repair
and maintenance, we divide the city into
several areas and each area has a responsible
technician to patrol around the stations and

fix the problem when it is small or bring the

bicycle to the base if the problem is big.

In this way the service efficiency is greatly
increased. Meanwhile, we do technical
innovations such as anticorrosive treatment
of parts that can become rusted easily and
using solid tires that are not easy to break.
To overcome the difficulty of operation,

we try our best to increase economic profit.
On one hand, we sell advertisement space
of the service station, bicycle booth and
bicycle body. On the other hand, we promote
commercialization process of the service

stations.




The project of PBTS led by Hangzhou
Committee of CCP and Hangzhou Municipal
Government was set up to solve the problem
of “transportation dilemma” and “the

final kilometer”. Also, bicycle riding is an
environment-friendly and healthy form

of transportation. When the problem of
urban pollution becomes more serious,

PBTS is appreciated by the public and it is
becoming an important part of low carbon
transportation of the city now. PBTS has
been listed as a project of low carbon city
construction by Hangzhou Committee of CCP
and Hangzhou Municipal Government and
so we have the responsibility to become a

leader in this movement.

PBTS of Hangzhou still has a long way to
go in its development. We will strengthen
internal management, reform operation
mode, improve operation systems,
strengthen employee training, set up more
service stations in the city and residential
communities, and help the remote districts
including Xiasha, Binjiang, Xiaoshan and
Yuhang set up service stations in the next

step of development.

City estheticism is emphasized in design

of PBTS. Hangzhou is a beautiful city with

natural landscapes and rich cultural heritages.

Using landscape design methods such as
color arrangement, line structure to display
the feeling of space, transparency, warmth,
concision and lightness, Hangzhou has made
many innovations in city estheticism and
created an image of high quality city. While
many cities only take PBTS as an independent
project, Hangzhou has considered its PBTS as
a part of city image and put it into the brand

system of the whole city.

The primary purpose of PBTS was to solve
the problem of the last kilometer in public
transportation. At present, many homes are
more than one kilometer away from bus
stops, and public bicycles can effectively
solve this problem. Furthermore, bicycle
transportation is an environment-friendly,
low-carbon and healthy life style, and PBTS
can encourage people to use less private
cars and more public transportation system,
especially the low-carbon, zero-emission and

healthy bicycles.



The bicycles used now are mostly 3-G public
bicycles. The 1-G public bicycle booths were
built in July and August 2005 not long after
the project was launched in May. Their
structure and color are not very compatible
with the city image. After we accepted the
assignment to design new bicycle booths in
August 2008, we did a lot of work before
Secretary Wang Guoping made a decision
about 3-G public bicycle booths in February
2009. Now we are working to design 4-G
public bicycle booth based on the 3-G
booth. At the beginning the booths were
used to install the equipments only and

no other functions were considered. The
4-G booth will have some functions such as
shopping of food and drinks. We may add
air-conditioning system and take measures

to increase advertising effect, so that we

can increase economic profit and realize the

goal of “using booths to support services”.

Meanwhile, we will develop more public

service functions such as tourism consultation

and youth volunteer service etc.

The main colors we use in booth design are
black green, which is a color of the nature,
and deep champagne, which is a color often
used in architectures. The support, frame
and panel are all in black green and the roof
and other parts are all in deep champagne.
Another color may be added in design of 4-G
booths, because the 3-G bicycles are red, we
want to add another color to make the red
bicycles more harmonious with the booths.
Of course, it would be the best to change

colors and styles of the bicycles.

Now location of public bicycle booths is
considered in all the public utility planning,
road repair and construction projects in
advance. In some planning drawings, the
locations of public bicycle booths are clearly
marked even thought the positions of bus
stops are not decided yet. We are also
considering building super large public
bicycle booths (maybe box style) in the
transportation hubs such as Huanglong Bus
Stop and subway stations and supermarkets
with large crowds. At the same time, we will
consider designing booths of different styles
to for different places such as Xixi Wetland
and Royal Street of the Southern Song
Dynasty etc. to fit different environment.
The Present bicycle booths are fit in urban
environment and the booths in scenic areas
should have more elements of the site to be

compatible with the surrounding.

Picture of bicycle booth
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2010 International Luxury Jewelry Tour
Exhibition in Hangzhou
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The 10th China Arts and Crafts
Expo of Great Masters
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He is simple, honest and energetic with
astute mind and great passion.He is an
idealist with a great dream and a famous
businessman in exhibition industry.

He is not only an artist but also a
businessman, pursuing culture, exhibition,
and investment to create a bigger stage for

his career.

After years of efforts, Zhongbo Group
conducted by him has been one of the
famous exhibition brands in China. How dose
it get success? To find the answer, we visited
him—Ren Xing, GM of Zhongbo Exhibition
Group. He told us a vivid story and deep
perception about dream, passion, career, and

success.

Q: How did you enter the exhibition industry

after graduation from college?

A: | had many choices when | was graduating
from college. | could work in a government
department and develop in that direction,
establish an advertising company as my major
in the secondly school was advertising, find

a job in a construction company as my major
in college was architecture. When | calmed

down, | found a new road.

Itis important to select the right industry if
you want to establish your own company.

| had many choices at that time, but | did
not have capital, interpersonal resource and
experience. It was not easy to find an industry
suitable for me. | had contact with planning,
marketing, investigation and promotion

by chance, so | felt that exhibition will be a
new industry that | am good at and like to
do. | chose exhibition industry after careful
consideration. It was a good opportunity
for me to get into the industry and the facts

show that I made a right decision.

Q: How did you make you first fortune?

A: It was very difficult at the beginning.

| remember that | rented a roomina
residential community at 600 yuan a month
and bought a computer, | spent more than

3 months to finish purchasing of all the
necessary office equipments. The exhibition
industry was a piece of white paper at that
time, | organized many events such as health
product exhibition, health product and

medical equipment exhibition. | also had

taxi advertising contracts with 6000 taxis
in Hangzhou. In half a year, | made my first
fortune of 500,000 yuan for Zhongbo.

Q: As a successful man with a venture
company, what experience would you like to

share with our readers?

A: Everyone wants to become a boss, but
itis not easy to create a venture company.
An entrepreneur is demanded to have
the following characteristics to become

successful:

Diligence: This is the primary condition

to start your own company. You must be
practical and diligent. You can not have too
many fancy ideas and everything must be

done step by step.

Persistence: In many situations, people give
up when it is half done or almost done. The

result is failure if you give up before success.

Innovation: You can not follow the old rules
all the time. Innovation is very important for
an entrepreneur to have competitiveness.
You need to have complete understanding
of the market demand and tendency and
have your own creation and planning to
win the market. Creation and innovation
are especially important for the exhibition
industry. The facts have proven and will
prove that creation and innovation can push

development of enterprises and employees.

Q: What are the main exhibitions organized

by Zhongbo in recent years?

A: In Hangzhou we have organized building
material exhibition, home furniture
exhibition, upscale villa exhibition, decoration
exhibition, wedding expo, auto expo, auto
culture festival etc. We are organizing the
8th wedding expo now; it is a very special
event. Besides, we have organized some
exhibitions of art, like one of arts and crafts
which is a market with big potential.

In Hainan, we have organized international
yacht exhibition, leisure expo, golf exhibition,
outdoor leisure and sports products expo.
We also organize a global event
“International Miss Tourism Competition”.
We work hard to promote all the projects

mentioned above.

Q: | know that you are preparing to list your
company in the stock market; do you want
to become the first brand of exhibition in
China?

A: Every entrepreneur has a dream, we are
no exception. Of course we want to become
the first brand of exhibition in China.

At present we are doing preparation to make
the company a public company. We still have
to pass the challenge of profit-making ability
and standard operation before being listed
in the market. No matter what, | believe that
Zhongbo as a private enterprise will promote
the exhibition industry. We are confident

to make Zhongbo a first class enterprise

of exhibition in China, and even in the

world. We are now restructuring resources,
adjusting development strategy and working
on brand building and human resource

storage to prepare for global development.

Q: What is the position of Zhongbo in the
exhibition industry of China?

A: The exhibition companies in China are
divided into three parts, namely state-owned
companies, foreign companies and private
companies. As a private company, Zhongbo is

one of the best.
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Q: How do you evaluate development of
exhibition industry in Hangzhou? How does
it affect development of your company?

A: Exhibition industry is a new service
industry that is related to many industries.
As a new industry with great potential, it is
becoming a new source of economic growth

with bright future.

1999 Expo Kunming brought a lot of
opportunities to the exhibition industry and
cultural and creative industry of Hangzhou.
Starting to develop in the exhibition industry
in 2000, our company has been growing fast

with the industry.

First of all, Zhongbo began its business with
organizing cultural events, it moved into
Zhejiang Museum and then Zhejiang World
Trade Center later. Now it is developing in
the biggest cities of China including Beijing,

Shanghai and Hainan etc.

Secondly, we are developing from simple
exhibitions of consumer products to brand
building. In 2010 Hainan International Yacht
Exhibition, we increase exhibition area and
emphasize promotion to make it the biggest
yacht brand exhibition in China. Besides, we
are distributing service points in other cities
of China for the global event “Miss Tourism”
to make it one of the top 5 beauty contests
of the world. We have started to participate
in organizing auto parts exhibitions and new
energy source exhibitions in Shanghai and

Beijing gradually.

Thirdly, we are changing our business
models. As the first private company to use
venture capitals in China, we are developing
a new model based on capital operation. We
use the capital to purchase and annex other

companies and make developments.

Fourthly, we will emphasize human resource
construction; competitions in the cultural and
creative industry are actually competitions of
human resources. We train present employees
and take measures to attract new elites.

Now we have 4 platforms including region,
brand, business model and human resource

to develop in the exhibition industry.

Q: Would you please talk about the cultural
and creative industry of Hangzhou?

A: | believe that Hangzhou is very suitable
for development of cultural and creative

industry.

From the angle of culture, Hangzhou is a
famous historical and cultural city of China.
With comfortable climate and beautiful
natural views, it is often praised as “paradise
on earth”. The famous Italian traveler once
praised Hangzhou as “the most beautiful
and splendid city of the world”. Many
famous scholars and officials forgot to return
to their hometowns after touring around
Hangzhou, so Hangzhou has rich historical

accumulations.

From the angle of politics, Hangzhou has
been an open city that encourages modern
service industry and cultural and creative
industry. It is a leader of China in the
cultural and creative industry. For example,
Hangzhou has successfully organized the
cartoon and aimation festival, cultural and
artistic events such as the West Lake Expo. In
summary, it is a city suitable for cultural and

creative industry.

As an exhibition service company, we are
also considering new exhibitions based

on the characteristics of Hangzhou and its
historical and cultural heritages. Our “Life
Quality Exhibition” is an event planned and
organized together with the Propaganda
Dept. of Hangzhou Committee of CCP and
Hangzhou Municipal Government last year.
It was very successful, and the exhibition
spaces are sold out for the next exhibition
now. In the future we will consider how

to combine the exhibition industry with
cultural and creative industry. | have been
to many cities at home and abroad and |
know that Hangzhou has its advantages,
historical background and many resources
for development of cultural and creative

industry.

Q: What impact will the 2010 Expo Shanghai
have on China? Especially, how will it lead

the exhibition industry?

A: The 2010 Expo Shanghai is a global event,
and it is a show of the most advanced
technologies and cultural and creative
products of the world. The 2010 Expo
Shanghai will certainly help china improve its
cultural creation, technological innovation
and urban construction, and it is also a good
opportunity for the exhibition industry to

learn new ideas.

When China can host the World Expo, it
means that the world has favorable view
about the exhibition industry of China.
China is both a big consumer market and a
global manufacturing base. Depending on
these two identities, this Expo will probably
become the largest World Expo with the
most visitors in its history. The World Expo
will promote comprehensive economic,
political and cultural development of China
from all aspects and it is also a milestone of

the exhibition industry of China.
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Interview Postscript:

The most special characteristic of Mr. Ren
might be his simplicity and persistence.

He never be avoid talking about his tough
beginning of career. He treat every exhibition
as a chance of making progress. We can

get this point clearly from the development

history of Zhongbo Exhibition Group.
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- Q: What are the main differences between

Simei and other advertising companies?

" The structures of advertising companies are

very similar. The differences are mainly in

the ideas about your future goals, ideals and
planning of the company. The goal of our
company is to become a century-old shop
and a first class media company in China. As a
matter of fact, companies in other industries
also need to have comprehensive planning
and enterprise culture to realize fast and

comprehensive development.

Our company is divided into three parts.

The first part is “power media”, which is
about purchase and strategy of the national
market. It is done in traditional media. The
second part is called “free riding”, which

is activities of creative brands. It is done
through creative video programs and brand
planning. A product must be positioned
before it enters the market. Take a cell phone
for example, | must know whom | going

to sell it to. We make a creative plan after
positioning is done. The third part is called
"outdoor splendor”, our enterprise culture
can be summarized with “the devil is in the
details”, which is reflected in all the products

created by our company.

At the beginning, we only had 3 to 5

people in Simei, so we did not need any
management system. We just needed to tell
everyone what to do. With the development
of the company, we had one hundred staff
and two hundred people now. The original
way of management was not efficient, so
we created a complete management system,
which changes with the development of the

company constantly.

Q: Many college graduates want to establish
venture companies after graduation, what is

your suggestion to them?

China put forward the ideological concept

of respecting knowledge and elites many
years ago. This is the core idea of venture
investment. However, because of the planned
economy several decades ago, China did not
have a market-based system to support the
idea. Therefore, the concept of respecting
knowledge and elites and venture investment
were all on the stage of slogan only and

no real implementation of the concept was

carried out.

“The Conner of Simei Media
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Today, the market economy of China has
developed to a certain level after 30 years of
reform and opening to the outside world,

so it is the best opportunity to transfer the
present economic development model. The
central committee of the CCP has put forward
the policy to promote industrial transfer and
upgrade and learn successful experiences
from Silicon Valley,,Israel and Taiwan etc. Itis
very important to develop venture companies
if China wants to transfer and upgrade its
development model successfully.

China is still far away from USA in venture
companies. After 30 to 40 years of
development, the USA has established a
system of venture companies, which is very

mature and stable now. The Chinese venture

companies just started in the 1990s and

the real beginning should be 2009, when

the stock market for venture companies

was initiated. The local Chinese venture
companies started their development process
after the stock market for venture companies

was opened in 2009.

USA has a very good market for ventures
and its market-based economic system is also
very mature. However, the market economy
of China is still in its beginning period and
there are many differences between the two
markets. It is like two forests. The American
forest has big and strong trees of different
kinds and the Chinese hill has some green
bushes and a few trees without sectional
differences and complete coverage. Because

of this, the Chinese market has bigger space

for venture companies to develop. This is the
biggest difference between China and the
USA.

Besides, these two lands have different
longitude and latitude and different soil. The
result is that the trees on these two lands

are different. The industrial structures are
different and market systems are naturally

not the same.

We are developing towards a multi-
directional development under the condition
of professionalism. Media is a big industry,
and what we are doing is only a small part of
it. Outdoor advertising, creative advertising
and purchasing are a very small part of it. We
are going to get involved in more fields such
as TV programs and information media etc.
Besides, | have a personal idea. Why are
foreigners purchasing our local companies?
Why can’t we purchase foreign companies?
This is of course only an idea. What we
should do now is to let our advertising
companies go out of China. China has started
to pay attention to brand building, | am
confident that Chinese brands will go out of
Chinain 3 to 5 years, or maybe 8 years. Many
media companies will be needed at that time
and we will compete in China and the world.
Itis a dream now. The dream is also the
direction of Simei’s development, which is to
get capital support and develop towards the

international market.

Now many cities are working on their
cultural and creative industry. Hangzhou is in
the same level as other cities of China. First
of all, the whole country is taking it seriously
and Hangzhou also attaches importance to
it. | hope more favorite policies will be issued

toward it.

For example, some cultural and creative
companies can get a fund of 200 to 300
thousand yuan for doing business. | hope
the government will issue differentiated
policies. When a college graduate establishes
a venture company, the fund of 200 to 300
thousand yuan is something stimulating.
However, for a company with one billion
yuan of production, the stimulation of 200
thousand yuan is too small to have any
effect. Therefore, the policies for different

groups should be different.

Our company has had two stages of
development. It was called Simei Advertising
before being restructured into Simei Media
in 2000. It is all about my destiny. | was an
electrician before. One day, my boss asked
me to establish a company of three people.
He said: “you are Vice GM until the end

of the year. If you do a good job, you will
become GM; otherwise | will send a GM to

the company.”

Later, | asked my boss why he did not send

a GM to the company in a meeting. | am
very lucky. This is something nice. | was

an electrician and knew nothing about
advertising, but | tried when | was asked to
do advertising, and | fell in love with it. For
college graduates, it is important to find
something they like to do. Maybe they don't
find things they like to do, so they keep

on changing jobs. | have never changed
companies. | have been working in the same
company. Finally | became independent,

which is the result of persistence.

Many people want to become successful, but
there are many kinds of successes. We should
not compare social position and amounts of
money only, the experience of development
is also very important. With more experiences
in life, you will have higher growth in the

future.

o




Our style can still be expressed with our
enterprise culture “the devil is in the details”.
| pay a lot of attention to details. Everything
near me is in good order. My team is united,
but the team members keep some distance
from each other. We were strangers at the
beginning and getting closer and closer
through communication. However, please do
not get too close to me; | don't want to hold
you. | want to keep some distance away from
you, so that we have space to think.

Actually | don't like employees who always
listen to me. If you follow all of my orders, it
means you don't have your own ideas, which
| don't appreciate. | appreciate employees
who like to give me suggestions that can
stimulate my brain. As a result, | ask my team
members to write me a mail once a month to

talk about their new ideas

Itis not easy to develop from 3 people to a
company with 200 employees. Looking back,
| feel that | have enjoyed the process, which is
both happy and painful. | think it is a normal

process | like to have.

This is the industry | like to be involved in. It
is like dating a girlfriend, it is impossible not
to quarrel at all. | also quarrel with my team
members, which is normal. It is abnormal to
agree with each other all the time. We have
a common target. No matter how we dispute
with each other, we are still members of the

same team.

| once said that it is not something small to
invite 10 people to have a dinner together.
People have different backgrounds and
education levels. Maybe it is easy to eat
together, but it is in no way easy to ask 10
people to do the same thing for 10 years
or even 20 years. Each person has his own
personality. If you can coordinate them well,
you are doing a good job. If itis a dinner,
you only have to endure 3 to 5 hours if
you are not happy with others. Long te
cooperation needs spiritual and cultura

penetration to combine related people t

work for the same goal and stick to the

original target.

it L EC

In this process, we had conflicts. However,
we put the benefit of the company in the
first position and seek common points
while resolving a difference, so abstention |
is emphasized in our management. It is like
a couple living together. They will argue

or have contradictions. What should they
do when they have problems? Divorce? Of
course not. At that time, each party should
make a compromise and understand each

other. This is cooperation.

As the leader of the team, | play the role of

adhesive to combine them, which is my main

function. | combine them together to do

the same work sincerely. Sincerity is always F
the most important to realize the lasting

prosperity of the company.
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Zhejiang Art Museum is located in Nanshan
Street, beside West Lake and at the foot of
Yuhuang Hill. It attracts public attention

by its novel and unique design, and has
organized various art exhibitions & activities.
Zhejiang Art Museum has become a cultural
landmark in Hangzhou and a best place to

enjoy art.

Zhejiang Art Museum is a representative
project in construction of Zhejiang’s culture.
As a critical project in the provincial “Tenth
Five Year Plan” and “Five Ten-Billion
Project”, the museum has a total investment
of 420 million RMB and was constructed by
Zhejiang Provincial Department of Culture.
The construction was started in May 2005
and the museum was opened in August
2009.The provincial commission and
government have attached great importance
to it,requiring Zhejiang Art Museum be
constructed into a first-class museum with
full-range functions, advanced facilities and

excellent services.

On its first anniversary, we met the
curator, Ma Fenghui and obtained further

understanding of Zhejiang Art Museum.
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As early as 80 years ago, the principal of
Hangzhou National Art School, Mr. Lin
Fengmian, proposed to build a modern art
museum beside West Lake. Since then, the
construction of an art museum has become
LR EMEKMBMZARZEAET2H AR along-term expectation for Zhejiang
f, DEBEEKYRTZIEAR intelligentsia and artistic circle. After the
project was approved in 2002, people
from art profession were excited and the
project has drawn very high attention and
expectation from all social sectors. The
provincial commission and government
attached great importance to the museum

project and repeatedly required Zhejiang Art

first-class functions, facilities and services.
The provincial Department of Culture made
great efforts to implement the plan from
designing, construction, internal decoration
to opening preparation, with careful

management and execution. Under support

from whole society, the project has been

perfectly completed. During the construction,

we overcame the difficulties such as heavy
workload, tight time limit and lack of
headcounts by optimized arrangement

and organized team work to crack various
problems, ensuring smooth construction and
timely opening. After the opening ceremony,
Zhejiang Art Museum has successfully hosted
multiple art shows, driven collection of
artistic works, carried out academic research
and external exchange and enhanced
education of public culture. We are trying
our best to let the museum become world-
class art museum in the world and become
an art palace & aesthetic home to all artistic

workers and public.

Zhejiang Art Museum sticks to the museum
policy “Scientific Administration, Open to
Public, Providing Quality Public Culture
Services”, which reflects the feature of
public culture services and government'’s
consciousness of culture promotion & image
of culture progress. Efforts have been

taken to guarantee public culture right

and continuously enrich the public spiritual
culture life. The management, operation and
development of Zhejiang Art Museum are
based on the concept of “People-Oriented”,
enhancing the uniqueness and effectiveness
that the museum has in public services and
maximizing the public benefits during the
societal interaction. We insist the concept of
opening to public for free and servicing the
society. The art works in our collection are

widely welcome by people in all areas. With

increased opening time and better
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awareness of Zhejiang Art Museum, more
and more Hangzhou residents and even
people from other places and countries start
to regard the museum as a part of their life.
We have conducted many public education
activities including art forums, art movies and
expert’s guidance, which popularizes artistic
knowledge, enhances aesthetic ability and
penetrates art consciousness into public lives.
In the mean time, we also pay much attention
to the interaction and communication with
people. If visitors leave messages to us for
such proposals as longer show time and more
propaganda, we will respond to it according
to actual situation. As long as the proposals
are reasonable and feasible, we will adopt

them in various ways.
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The collection in the museum is very
important. Just like a chef must have good
seasonings to make nice food, a museum
must possess a fairly large number of quality
art works in its collection to host high level
art exhibitions. We host and introduce many
types of exhibitions with our collections, to
show visitors all sorts of “culture cuisine”.
We started to collect art works from the
beginning of museum construction. The
Committee of Art Collection was established
in Zhejiang province, with annual budget
worth 10 million RMB. A lot of delicate works
were collected through such methods as
donation, reward, negotiation, purchase,
consignment, etc. On December 3rd 2009, Wu
Guanzhong donation ceremony was held in
Beijing. Mr. Wu donated 56 of his own works
and 16 collected works, 72 pieces in total, to
the Zhejiang Province People’s Government
and the Chinese Academy of Art for free.
These works are added into the collection

of the Zhejiang Art Museum permanently.
The provincial governor, Wu Shanzu, visited
Mr. Wu Guanzhong at his hometown. An

agreement was signed and Mr.

Wu Guanzhong was awarded a certificate
of collection. In May 2010 the relatives of Fu
Juanfu, a Taiwan Artist, donated 408 works
and literature materials to the Zhejiang Art
Museum. It includes Fu Juanfu’s drawing,
handwriting & seal, and Chen Zhifo's Chinese
painting & letters to Fu Juanfu. In July of
2010, we received a donation of 998 items
from Mr. Zhao Yannian. Other collections
came from art creation project of Zhejiang
major historical themes, Popa oil painting
trainings, artist Fang Zenxian and Wang

Donglin (cursive handwriting “Lau Tzu").

Exhibitions are the basis in which to build

the brand to an art museum. A high level
exhibition can enhance excellent culture and
show the charm of art. It conveys a positive
pursuit of life, holy emotional world and
healthy way of living to visitors. People are
inspired and enlightened when enjoying

the beauty of art. During the past year since
opening, the Zhejiang Art Museum has
hosted over 60 exhibitions including academic
shows, introduced shows, cooperation shows,
application shows, long-term shows, etc. In
the opening of the museum, we hosted the
following four exhibitions: Retrospect of
History — Art Exhibition of Zhejiang Major
Historical Cultural Themes, Divine Land -
Huang Binghong Art Exhibition, Persistent
Strolling — The art of Milo, and Lv Xiaguang
Art Exhibition. These four shows were

well organized integrating both Chinese

and western elements and had extensive
influence. In the 60th anniversary of the

P.R. China, we organized an Art Exhibition

of National Importance Historical Themes,
Zhejiang 12th Art Exhibition, and Zhejiang 60
Year Serial Calligraphy Exhibition, which had
high-level, large scale, multiple attractiveness
and extensive influence. They reflected

the achievements of modern Chinese

artistic development and were regarded as

important events.

More shows are Fang Zenxian Figure
Painting Exhibition, Lu Yan Hundred Year
Tour Exhibition, Blue River - Literature
Exhibition of Popa Oil Painting Training Class,
Exhibition of Zhejiang's Famous Chinese
Painters, Wu Guanzhong Donated Works
Exhibition, Liu Feng & Liang Pingbo Art
Exhibition, etc. The series of exhibitions have
reflected the distinguished achievements
and outstanding position of the Zhejiang art
society. We successfully introduced several
superb exhibitions and cooperative projects
from other places. Some shows enriched

the contents of exhibition and promoted
culture image of the Zhejiang Art Museum,
including Fu Juanfu Art and Handwriting
Exhibition, Exhibition of Shan Fan Art Works

and National Farmer’s Art Exhibition.

In this November, we will exhibit
Retrospective Exhibition of Wu Guanzhong’s
Art Works. It will be the largest show in Mr.
Wu's life and was fully supported by Mr. Wu.
There will be more than 300 works that Mr.
Wu donated to the Chinese Art Museum,
Singapore National Art Museum, Shanghai
Art Museum, Hong Kong Art Museum, and
the Zhejiang Art Museum, which is a full
display of Mr. Wu'’s artistic achievements,
personal life and course of art creation. So
far, the exhibition is under preparation,
drawing much attention and support from

related organizations and persons.

The creative industry is a sunshine industry.
It is a product of concept transition

and acceleration of speed in the era of
modernization and informationization. We
are dedicated to improve creative ability,
reinforce creative planning of exhibition,
research & education activities, and enhance
attractiveness & appeal. We will also bring
creativity to management and concepts to
increase efficiencies and inspire staff for
more active thinking and better work and
to fortify our comprehensive strength and
competitiveness in this area. An art museum
has its own unique culture resources, which
can be utilized to provide better services

to professionals and the public. We will
devote ourselves to cooperate with other art
organizations and make full use of societal
resources, thus forming our unique and

advantageous “art museum industry”.

The Zhejiang Art Museum is at the foot of
Yuhuang Hill and Wansong Hill, close to West
Lake. This area has a long history of culture
and art. The palace of South Song Dynasty is
not far from here. As early as 800 years ago,
there was the South Song Academy of Art
that reached the peak of Chinese painting.

It is perhaps a historical coincidence; the
Zhejiang Art Museum has been built in this
place full of artistic genes. Such a natural
connection with history lets the Zhejiang Art
Museum take on the historical responsibility
to carry on history and carry forward the
treasure of our country. Location on the West

Lake has added advantages to our museum.

Besides the Zhejiang Art Museum, there

is the Chinese Academy of Art, China Silk
Museum, Pan Tianshou Memorial Hall, Ma
Yifu Memorial Hall, Su Dongpo Memorial
Hall and Tangyun Art Museum. These human
cultural scenes are integrated with lake and
mountains to form an entity of “Art West
Lake"”, which will become a new scene spot
at the southern part of the lake.

Art creation itself is individualized and very
personal. It expresses the creator’s own
feelings and personal style & exploration
experience. But the creativity embedded in
works is society-oriented concept, and thus
is accessible to more people. It has a bigger

influence on society.

Duties of the position of curator have no
conflict with the role as an artist. Compared
with a full time artist, a curator “artist” has

a bit less time for painting. Painting is my
specialty so there is no reason for me to stop
it. Being a curator reflects the trust from the
organization; so | must take charge of its
duties, which is complementary to drawing
activities. On the other hand, drawing good
pictures is helpful to the work of curator

and a curator’s job helps painting creation in
return. It's a sort of self-cultivation. Although
I have a smaller chunk of time for painting, |
have many chances to learn from peers and
predecessors of the art circle. In the long run,
what | obtain will be more than my potential

loss.

ol
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If you walk into Zhejiang Art Museum, you
will be attracted by the splendid design of
the building that has a comfortable and
rational space arrangement. The internal
decoration has been designed according to
the international advanced customs for an
art museum. Visitors will feel refreshed

and enjoy the experience by the functional
spaces like exhibition hall, public services,
academic and educational promotion.
Among the current state of all art galleries
in China, Zhejiang Art Museum is positioned
at high-end level, with full range of
functions, advanced facilities and delicate
environments. It is a world-class modern
comprehensive museum and a domestic
leader in this area. The exhibition hall is
equipped with specialized exhibition wall,
boards and cabinets, including German-
made Hahn's display cabinets. It possesses
constant temperature and humidity, gas fire

extinguishing equipments, infrared-proof &

UV-proof lighting systems, video interaction
machine and exhibition design & production
equipments. We can organize various
domestic and international art exhibitions.
The collection warehouse was designed as
per protection protocols for culture relics
and collection requirements of art crafts,
which has constant temperature & humidity,
safety protection and fire control to ensure
an ordered and safe management. To attract
and reward donation from communities, we

built effective protection and utilization

mechanism for collection. We opened
Consignment Room of Art Collection,
Donation Room for famous

artists and Recovery Center of Art
Collection, open to public. Other

facilities include central pavilion,
international academic report hall,
multi-functional room, appreciation room,
art book & literature center, children art
world, art book store, art tea house, coffee

bar,art specialized store, etc.
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A group of high-tech companies including
Microsoft, Cisco, Apple and Google grew up
quickly in USA and become transnational
companies in the 1970s and 1980s. One of
the most important factors to promote their
development is the developed financial
industry, which was the booster to push

the creative economy. As the most typical
example of the creative industry, Silicon
Valley has the following advantages to be
successful.l. There is Stanford University in
Silicon Valley. As a world famous school,
Stanford University has many technologies
that can be industrialized, and its
international research institute of science and
technology is a top institution to train elites
with creative ideas and ability to establish
venture companies. It not only trains
students in different fields but also develops
its own technologies and transfers them
into industries. This is what makes Stanford
famous all over the world.

Il. There are many venture funds in Silicon
Valley. The venture funds can be divided into
an angel fund and equity fund etc., which is
the main body of the energetic technology
financing System in Silicon Valley, USA.

IIl. As a part of the technology financing
system of the USA, Silicon Valley Bank is a
special financial institution to support small
and medium high-tech companies, and

its existence has created a good financial
environment for the venture companies in

Silicon Valley.

Besides, the technology companies in

Silicon Valley has support of outstanding
entrepreneurs who are invited to work

as experts or consultants of the venture
funds that serve the enterprises. Everything
mentioned above forms an industrial chain
to promote high-tech development in Silicon

Valley.

Taiwan started to send people to the USA
study venture fund in 1984 and formally
issued policies to support a venture fund in
1986. After studying the venture spirit of
the enterprises in Silicon Valley and issuing
their own policies, a group of young people
returned to Taiwan from other countries to
start their venture companies. This measure
greatly promoted development of venture
companies and many world class high-tech
enterprises of electronics and computer
technology etc. emerged in Taiwan.

Israel started to pay attention to
development of venture companies in the
1980s and 1990s. Now it is a world leader

in agriculture and military technology.
These two places are successful examples of

industrial upgrade after Silicon Valley of USA

China put forward the ideological concept

of respecting knowledge and elites many
years ago. This is the core idea of venture
investment. However, because of the planned
economy several decades ago, China did not
have a market-based system to support the
idea. Therefore, the concept of respecting
knowledge and elites and venture investment
were all on the stage of slogan only and

no real implementation of the concept was

carried out.

Today, the market economy of China has
developed to a certain level after 30 years of
reform and opening to the outside world,

so it is the best opportunity to transfer the
present economic development model. The
central committee of the CCP has put forward
the policy to promote industrial transfer and
upgrade and learn successful experiences
from Silicon Valley,,Israel and Taiwan etc. Itis
very important to develop venture companies
if China wants to transfer and upgrade its

development model successfully.

China is still far away from USA in venture
companies. After 30 to 40 years of
development, the USA has established a
system of venture companies, which is very
mature and stable now. The Chinese venture
companies just started in the 1990s and

the real beginning should be 2009, when

the stock market for venture companies

was initiated. The local Chinese venture
companies started their development process
after the stock market for venture companies

was opened in 2009.

USA has a very good market for ventures
and its market-based economic system is also
very mature. However, the market economy
of China is still in its beginning period and
there are many differences between the two
markets. It is like two forests. The American
forest has big and strong trees of different
kinds and the Chinese hill has some green
bushes and a few trees without sectional
differences and complete coverage. Because
of this, the Chinese market has bigger space
for venture companies to develop. This is the
biggest difference between China and the
USA.

Besides, these two lands have different
longitude and latitude and different soil. The
result is that the trees on these two lands

are different. The industrial structures are
different and market systems are naturally

not the same.

Considering the characteristics of the local
economy of Zhejiang Province, we adopt
“free boxing” business model. Zhejiang's
economy can be divided into 16 industrial
clusters. According to the industrial
characteristics of Zhejiang, we mainly focus
on investment in leading enterprises in
subsectional industries that are based in
Zhejiang and have potential to develop in

China and the world.

In the coming 2 to 3 years, we can work

on many industries including environment
protection, agriculture, trading and network.
Because Zhejiang has a group of successful
entrepreneurs who own private companies,
we invest on the leading enterprises in all the
places according to the economic distribution
of Zhejiang. As Zhejiang is one of the best
provinces in economic development, it means
that all the enterprises in which we invest

are leaders of the industry in China. These
outstanding enterprises are our project

companies.

Venture investment institutions accumulate
experiences constantly through practice.

We can not understand all the industries,
therefore, it is the key to find a good partner
and have good interaction after we use our
fund to invest in the project company. Itis an
important characteristic of Cybernaut to seek
good interaction between the investment

fund and our LP.
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Experience and industrial background of

a fund company can not increase without
practice, and they increase with interaction
among the fund company, the invested
projects and the entrepreneur. Through
interactions Cybernaut can establish good
relationship with people of different
industries, establish good industrial
background and have more resource of

projects.
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* Can the horse expert Bole find real good

horses?

- When an investor searches for an
entrepreneur, first of all, he needs to find a
good entrepreneur with a good team. What
we search for is Ma Yun of 10 years ago or
Zong Qinghou of 15 years ago. We need
to find out if a person has the potential to
become a famous entrepreneur, has a strong
will and excellent leadership skills. This is very
important. Without this, you will not win

even if you start early.

Secondly, it is necessary to find a good
industry. This industry must grow fast

and be ready to enter the period of fast
development. It can not be too early or too
late. Furthermore, this industry should have
a big space for development and big market

potential.

N Thirdly, after an industry is selected, we
need to look at the enterprise itself. The
enterprise must have its own characteristics,
very competitive products or services. For
example, if you sell tea when the tea market
is booming, but you do not have good
tea, you will not have a long time of good
business even if you make some money at
the beginning. No matter what industry you
search, you must find the best brands, or
companies with differentiated competitive

products and services.

Fourthly, it is important to have strong
execution ability. Many entrepreneurs do
not have enough execution ability. They
can not transfer the resources into powerful
economy. Execution ability is the key, no
matter if you are a doctor or an expert, you
must have strong ability to transfer, which
is more important than diploma. The four

points above are worthy of our attention.

Industry Has a Bright

Hangzhou Cultural
Future

and Creative

Cultural and creative industry is a high-
growth industry, just like the network
industry several years ago. They both belong
to wisdom-based industry and depend on
wisdom of minds without the need of large
amount of fixed assets. Their characteristics
are little asset, high growth and wisdom-
based, and they create value with wisdom.
Cartoon animation, network game and
artworks belong to the cultural and creative
industry. This industry has a bright future in
China.

- Now China is promoting environment
protection and energy saving. Without
the need of large amount of energy
consumption, the cultural and creative
industry and internet industry can meet the
demands of environment protection. With
first class natural environment, the advanced
wisdom-based enterprises such as cultural
and internet companies will have big space
for development, and they are also suitable
industries to settle in the beautiful cities of

Zhejiang.

- Besides, the local government is supporting
industrial clustering with many funds. It uses
different tactics and resources including
financial support, human resource policy to
attract elites. The favorable tax polity is also
an advantage of Hangzhou.

Secondly, Hangzhou has very good
infrastructure for development of culture

and business, which is related to cultural

accumulation of Hangzhou and even the
whole province of Zhejiang. With rich
experiences in the industry, Hangzhou is
leading the cultural and creative industry of

China now.

- Thirdly, Zhejiang people are multi-talented
and it has many leaders in the cultural and
creative industry. Additionally, it only need
a bed, several brains and a small room to
start a cultural and creative company, so
this business model is very suitable for the
talented people in the south of the Yangtze
River. With good policy and excellent elites,
the cultural and creative industry will be very

successful in all the cities of Zhejiang
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THe Archirecture Of
ZhongShan Road

The reconstruction of Zhongshan Road

is a milestone in the city construction

history of Hangzhou, as it is about not only
reappearance of the Royal Street but also
investment, expressive method and successful
practice to realize city ideas, and it symbolizes
smooth transfer of Hangzhou towards
creative city. Hangzhou has been praised

as paradise on earth since ancient times.

The fact that Hangzhou dares to weaken

the concept of paradise and strengthen its
new brand of “city of life quality” means

that it is an outstanding city in China. As an
important project to improve city image, the
reconstruction project of Zhongshan Road

has realized the effect of reflecting history in

Middle Zhongshan Road, displaying fashion
in North Zhongshan Road and strengthening

experience in South Zhongshan Road.

From the angle of history, North Zhongshan fragments of memories, how can we express
Road is an important part of the Royal Street.  the history of the road? We think it is not

Hangzhou is different from other historical necessary to make some fake relics, and

capitals because it does not have enough we believe this segment is not suitable for

space, so the Royal City is very close to the traditional businesses. Therefore, we put
public residential areas. As a traditional the creative industry, the most important
business street, North Zhongshan Road has industry in city construction, in the street,
been an expression of urban life of the and connect the street with creative product,
local citizens, displaying cultures, histories creative design, creative service, creative

and industries of Hangzhou. What are left leisure and creative life. It has been a bold

in North Zhongshan Road now are only practice to use cultural and creative industry

to upgrade North Zhongshan Road.
Reflecting creation comprehensively from
commodity, service, industry, image, life,
function and culture, the street built on the
traditional Royal Street will become the most

beautiful creative street in China.
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Many creative streets in the developed
countries are very successful. Comparing with
the creative streets of USA, Japan, Korea
and other countries in Europe, we are still

in the period of industrial distribution and
production. We need to work harder to
realize creative life and make bigger space
for development of the creative industry.
Creative Street was selected as the theme of
the street in planning of North Zhongshan
Road, so we had a clear direction and target.
In business function, creative design and
theme planning, we focused on combination
with the local traditional industries to speed
up construction of creative life. The creative
street will become more mature when more
creative design, creative people and creative

life appear in the street.

Zhejiang is a traditional manufacturing
province and also a clustering area of
colleges and creative talents in China, so

it has demands of creative design, product
and activity. It is absolutely possible for
Zhongshan Road to become a famous
creative street of China if it can develop

along the present path.

I hope that Middle Zhongshan Road can
become a holy land of creation and fashion
in China, or the source of creative fashion in
China.

The spring of North Zhongshan Road will
come earlier if we can attract more famous
international design companies, organize
more creative events, improve fashion
creation abilities, and have more powerful
local fashion brands, more creative ideas and

better brand images.

Creation itself is fashion, especially when it is
connected with culture. Such creative fashion

is more energetic.

The fashion progress of North Zhongshan
Road is going on along the fast channel that
integrates industry, design, business and even
capital investment. Through fashion product,
service, design and activity, we will create
more fashion opportunities and affect the

whole country of China.

In the future, it will become a vogue for

all the visitors of Hangzhou to walk along
the creative street and buy some creative
products. | am confident we are not far away

from this target.

The demands of youth in cities should never

be forgotten.

The cities of today do not respect demands
of young people about creation and fashion,
and they do not have enthusiasm about
creative products. At present, the creative
market for young people is being formed
with increase of market demands for creative
products. The creative spark of today

will surely become the creative flames of

tomorrow.

Creative clustering in North Zhongshan Road
will finally make it a famous creative street of
China and a new paradise for young creative

talents.
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This is an ancient yet young business street.
It is ancient, because it used to be a crucial
part of the Royal Street during the Southern
Song Dynasty that carries a rich historical and
cultural heritages, and it is young, because
it's being built into the most energetic
commercial district with modern industrial
structurse.

With North Zhongshan Road as the axis,
Zhongbei Creative Block on Royal Street of
the Southern Song Dynasty covers the area
made with Zhonghe Road, Qingchun Road,
Yan’an Road and North Huancheng Road
and it has close contact with the Grand Canal
and West Lake. Moreover, it's close to the
West Lake Cultural Square and Wulin Square,
Yan’an Road, which is the main street of
Hangzhou, and the core area of Hangzhou's
CBD surrounded by many important
commercial clusters such as Hangzhou
Mansion, Hangzhou Department Store and
Intime Department Store. As a business street
with a long history, North Zhongshan Street
is an important part of the “Southern Song
Dynasty International Tourism Synthesis”,
and it is also well known for its commercial
traditions and Sino-western cultural

integration.

As the Royal Street of the Southern Song
Dynasty, North Zhongshan Street was also
known as “Imperial Street”, and it has
many historical legends. In the Southern
Song Dynasty, the Royal Street was full

of prosperous businesses and folk shows.
“Beiwazi"” was the entertainment center

at that time, Haier Lane, Huangqin

Lane, Zhugan Lane, Chufei Lane were all
communities with many interesting stories.
“Beiguan Night Market” was a famous
market with special products. Lu You, a
famous poet of the Southern Song Dynasty,
wrote his famous lines “For one night I listen
to spring rain in a small house; The next
morning someone sells apricot flowers in
deep lanes” to describe his life in this area.
In addition, North Zhongshan Street is the
place of integration of Chinese and western
cultures. Established in 1805, Zhangtongtai
TCM Store is a typical example of TCM culture
in China. It is still as solemn and simple

as it was 200 years ago. Builtin 1727, the
Catholic Church is the first Catholic church
of Hangzhou. Built in 1860, Tiashui Church
is the first Christian church of Hangzhou.

In 1876, a baby John Leighton Stuant was
born in a small Sino-western style building
on the street. He could speak with a fluent
Hangzhou accent and later became the US

ambassador to China.

Based on the historical heritage and
innovative thinking, a new concept Zhongbei
Creative Block on Royal Street of the
Southern Song Dynasty located on North
Zhongshan Road in Wulin CBD of Hangzhou
was created. In 2009, North Zhongshan Street
began to transform into the first national
cultural and creative district with new
culture, new technology and new ecosystem.
Currently, Zhongbei Creative Block onRoyal
Street of the Southern Song Dynasty has
attracted a group of excellent creative
enterprises with its huge location advantage

and industrial positioning.

Of all the enterprises settled in the block,
Renke Art Centre is a gallery to show and
trade avant-garde paintings. The paintings
on the wall, the fragrance of coffee and the
nice environment compose a cultural space
for art. Jiahantang has collected the artworks
of the top masters of arts and crafts in China.
Lebi House, owned by Zhongnan Cartoon, is
a cartoon derivative product flagship store.
Haiyan Handwork Mill is an experiential
shop featuring creative hand-knitting.
Chuangyitang Grid Shop selling charming
little baubles has attracted a lot of attention
and become one of the most favorite shops
for young boys and girls. Cool Cartoon Studio
Cartoon Experiencing Centre is a cartoon
style convenient hotel officially authorized
by the Walt Disney. The cute images of Snow
White, Mickey Mouse, Donald Duck and
Winnie the Pooh can let children enjoy the
pleasure of living in a fairytale. The creative
part of 4C Coffee Life

Store from Taiwan is the visual pleasure

and romantic cultural atmosphere from
combination of fine coffee beans carefully
selected and the classic artistic coffee pot
professionally designed. Yuewang Jewelry on
North Zhongshan Street takes creative design
as its soul and the artworks of national level
masters can shock your soul and let you feel
the power of cultural marketing. 177 Creative
Park is a paradise made in old workshops,
and it has attracted about 100 design studios
and cultural and creative industry companies

to settle in the park.




With North Zhongshan Road as the axis,
Zhongbei Creative Block of the Royal

Street of the Southern Song Dynasty is 1.68
kilometers long. From Qingchun Road in
the south to North Huancheng Road in the
north and from Zhonghe Road in the east to
Yan'an Road in the west, the block covers an

area of 1.2 square kilometers.

Depending on its regional commerce,
exhibition industry and media industry,
Zhongbei Creative Block of the Royal Street
of the Southern Song Dynasty works hard
to establish a show and experience block of
creative life, create a comprehensive trade
platform for the creative industry and build
a highland of creative ideas that can radiate
to the surrounding areas. Considering the
historical background and present situations,
we do our best to create romantic city with

elegant streets and quiet lanes, use creative

products to push development of the creative

industry, use creative trading to push flow of
creative capitals, Integrate creation with life,
community, internet and culture, and create

a good ecosystem for the creative industry to

develop.

Zhongbei Creative Block of the Royal Street
of the Southern Song Dynasty has set up

its goal as creating a highland for creative
trading, a demonstration project in the city
of life quality, an urban fashion center of the
international tourism city and a harmonious
base of creative ventures, and it is working
hard to build the most energetic and creative

block with Chinese characteristics.

Zhongbei Creative Block of the Royal Street
of the Southern Song Dynasty is ready to
make new achievements in development of

creative economy.
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The 3rd floor of the silver gray building at 12

N. Zhongshan Road has a very special plaza

for artworks. Sponsored by Zhejiang Artworks

Import and Export Co., Ltd., Zhejiang Jiahan
Artworks Co., Ltd. (Jiahantang) has a big
exhibition hall of about 700 square meters.
Many artworks such as stone sculptures,
wood sculptures, jade sculptures, mini
sculptures, bamboo sculptures, artistic
potteries, red stoneware, rosewood furniture,
silk products, embroidery works, the four
treasures of study, metal artworks created

by national class and provincial class masters
and professional artists and different kinds of

fine gifts are displayed in the hall.
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Zhejiang Jiahan Arts Co., Ltd. -- Jiahantang
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Working to promote valuable intangible
cultural legacies of China and display
broadness and profundity of Chinese cultures
with focus on Zhejiang, Jiahantang divides
the exhibition hall into several sections for
different purposes and greets its customers
with strong and fragrant wind of traditional
Chinese culture. Different artists use different
materials to create different artworks with
different value, but they have the same
desire to pursue esthetical effect. With all the
nice and elegant artworks like flowers in a
beautiful garden, Jiahantang is a wonderful
place for you to talk about art and enjoy

leisure at the same time.

COMTIRRZ RRBRASDEENFAAR.
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Following the tenet of “supplying real and
fine artworks based on honest operation”,
Zhejiang Jiahan Artworks Co., Ltd. will
provide the best traditional Chinese artworks
to customers and make its own contribution

to the cause of the Chinese arts and crafts.
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Author:GuolLinSan
Work:Dream of girls in Tang Dynasty

Author:XiaHouWen
Work:Bamboo birds
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“Internal Exhibition
Space of Jiahantang

Author:LiuXiaoPin
Work:<Da Mo>
Work:<Su Dong Po>
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Haiyan Handwork Mill

- Patchwork is a kind of life art.

The first Chinese Patchwork Master Training
Seminar organized by a professional
patchwork organization-Japan Handwork
Promotion Association has begun in
Hangzhou Haiyan Handwork Mill at North
Zhongshan Road. This is an important event
in the patchwork history of Hangzhou and
it will undoubtedly promote popularization

and development of patchwork art in China.

- The art of patchwork is a very popular
fashion to display classic aesthetism and a
new field of DIY art with small pieces of
cloth.

Walking into Haiyan Handwork Mill, you
will see an ocean of different kinds of cloth
pieces, which can be combined through direct
connection, inclined connection and opposite
connection to make different patterns and
artworks and express simple and elegant
feeling of pleasure beyond materials and
skills. The artistic value can be seen directly.

" Countless combinations are good condition
for artwork conception, and Haiyan
Handwork Mill is a world of patchwork art

for you to enjoy.

~ B Bkt
“Patchwork made by
Haiyan Handwork
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One park, one legend

THE ONE

Enjoys the deep and tranquil prosperity,
And the flourishing and delicate peace.

It meets the sparkle of creativity by chance.

And then returns, revives, flows and blooms.
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THE ONE Creative Park stands in Wulin
business circle, crowned as the most
prosperous business circle in Hangzhou. It
is located in juncture area of Fengqi Road
in the downtown area and the historically-

renowned North Zhongshan Road. 1.1

“"THE ONE" Creative Park

kilometers away from the West Lake
scenic spot, it is adjacent to Fengqi Road
in the north, Qingchun Road in the south
and Yan'an Road in the west. It benefits
convenient transport and outstanding

location of great business value.
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THE ONE Creative Park is a new theme 00 “4ETH0” AREHVAR—REITEREN: 2ik
HEG—LRER, mA2E
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park zone with a collection of catering,
entertainment, leisure and office. Supported
by the government of Xiacheng District in

Hangzhou, it is the first landmark buildingas ~ “THE ONE" gives expression to the consistent

the result of the rebuilding project of North design principle of HMA: It is the architecture
Zhongshan Road. featuring a perfect integration of both
hardware condition and software condition,
@ “fZhe” BIRERBERLIET,
HERMBNERNRITESTEAMAES. ©
BIETF2003F, FERTNERE =,
RERRIT R EIF AT IR S, EfEmEan
RZMAR, REMIMBEWM: ERFTRM.
eI A EZ AL . ATNUME B2
LB8ENE.

instead of a box-shaped structure showing
merely the simplicity and the physical

components.

“THE ONE" Creative Park is planned

and designed by HMA from Japan, a
worldrenowned architecture design office
founded in 2003. It features an excellent
international background, a sound design
foundation and the creative design
philosophy, achieving numerous great
awards. Its representative works include .
Shanghai,Xintiandi, the rebuilding project of
Beijing Sun Park, Hangzhou UME, the Bridge 8
in Shanghai, etc.
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-Zhongbo Photography Work
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-Hangzhou Miaoxiang Adverting Co., Ltd.
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Memories about the
Cultural Expo

Design of Creative City

for the Future

GM of West Lake
International Expo

Co., Ltd.
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China (Hangzhou) Cultural and Creative

Industry Expo has been held annually over
the past 3 years. After exploration in the first
2 years, we started resource integration and
brand building in the third Expo last year.
This is done according to the law of economic
development, because the advanced economy
has the effect of promoting development

of the cultural and creative industry. As a
matter of fact, Hangzhou is very suitable for
the cultural and creative industry for several
reasons. Hangzhou has very rich historical
and cultural heritages and a beautiful

natural environment and governments of all
levels are advocating economic transition.
Moreover the strength in related industries
such as tourism, leisure and exhibition has
given more edge for Hangzhou to develop

cultural and a creative industry.

Up to now, besides the 10 creative

industrial parks officially recognized by the
government, Hangzhou has over 60 industrial
creative parks with various themes and sizes.
In addition to support from government,

the capital and talents from private sectors
are also concentrating in the industry. Right
now every district, county and city has set

up cultural and creative offices and relative
industrial parks. Many of the parks were built
with private capital because the value of
such investment has been well known. More
than 400,000 employees are working in this
industry now. Economic data of the first half
of this year have showed that the cultural
and creative industry had achieved most
rapid development compared with other

industries.

The 2009 Cultural and Creative Industry Expo
was more active in term of participation
than previous two and achieved transaction
of 350 million RMB. We have made new
target for this year. The major exhibition
venue will have an area of 30,000 square
meters. If branch venues and experience
fields are included, the total area will be
150,000 square meters, including one major
venue, 3 branch venues and 30 experience
fields. As the main event of 2010 West Lake
International Expo, 2010 China (Hangzhou)
Cultural and Creative Industry Expo will be
open to the public on October 15th 2010, and
the official opening ceremony will be held
on October 16th,. The Expo has duration of
4 days, while branch venues and experience
fields will last for one month, starting on
September 15th and ending on October 21st.
With expected transactions

over 3 billion RMB.

The 2010 Cultural and Creative Industry Expo
will be more internationalized this year.
Numerous international companies from
more than 10 countries such as Italy, Japan,
Korea and Thailand have already confirmed
participation. Additionally, an international
creative pavilion will be set up to the include
works of creative pioneers from mainland
China, Hong Kong, Taiwan, Italy, Britain,
Japan, Ukraine, Estonia, etc. Besides, the
designers from Taiwan, Hong Kong and
Macao will have their independent theme
pavilions. In addition, the awarding ceremony
of Greater China IF Design Competition will
be held and award-winning works will be
displayed at the Expo. The college exhibition
area will have more college exhibitors. They
will include China Academy of Art, Zhejiang
University and Hangzhou Normal University,
which have participated the Expo before,
Tsinghua University, Zhejiang Sci-Tech
University, Zhejiang University of Technology
and two universities from Taiwan, which

will participate the coming expo for the first

time.
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The theme of 2010 Expo is “Creative City,
Creative Life”. We have been advocating
creative and ecological city, so the Expo
initiates the concept of creative life and
organizes 11 projects about creative life with
activities in 30 experience fields. Because the
Expo itself will last only for 4 or 5 days, we
need longer show time for the experience
activities, so they will be arranged all over
the city, which can drive the development

of creative industry. Recently the Chinese
government has selected Hangzhou as
“National Center of Cultural and Creative
Industry”. Such status will help Hangzhou
develop its cultural and creative industry.
We are confident that Hangzhou will attract
more investments, talents and other resources
for the cultural and creative industry and the
period of fast development of cultural and

creative industry has begun.
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Established in 2000, Hangzhou West Lake
International Expo Co., Ltd. is a company
controlled by the Office of the Organizing
Committee of Hangzhou West Lake Expo.
Making use of the cultural resources of
Hangzhou and the commercial advantages
of the West Lake Expo, the company has
been developing fast, and it has planned,
hosted and organized many large conference
and exhibition projects. Meanwhile, the
wide business operation network and the
professional experiences of the outstanding
teams have made the company a winner

in agent service, publication, design and
production of advertisements. In recent
years, the company has also got involved in
exhibition space design and brand marketing
planning etc. Through good operation of
different kinds of projects, the company has
established a complete 3D service system with
good public relationship and government

service.

The company has been developing based
on regional exhibition economy, and it
widely serves the exhibitions organized by
the local government. At the same time, it
works to create a professional exhibition
brand and establish a regional benchmark
of exhibition projects. The most recent
exhibition, conference and festival projects
hosted, organized and executed in recent
years include China International Cartoon
and Animation Industry Expo (2005, 2006),

China (Hangzhou) Cultural and Creative

Industry Expo (2007, 2008, 2009, 2010), China
(Hangzhou) Finance Management Expo and
Hangzhou Citizen Finance Management
Week (2007, 2008, 2009), China (Hangzhou)
International Circular Economy Expo (2008,
2009), China (Hangzhou) International
Famous Tea Expo (2005, 2006, 2007, 2008,
2010), 2010 Expo Shanghai theme forum —
Harmonious City and Comfortable Life (2010),
China Top 500 Enterprise Release and Large
Enterprise Summit Forum (2009), World
Crafts Convention (2008), China International
Service Outsourcing Expo (2010), 4th China
Investment Environment Forum (2006),
Leisure Development International Forum
(2007), China Performance and Entertainment
Expo and China Tourism Performance Summit
Forum (2008), 2nd China Urban Investment
and Development Forum and Awarding
Ceremony of Top Commercial City of China

by the Chinese edition of Forbes (2007), and
China Hangzhou West Lake International
Firework Show (2007, 2008) etc.accent and

later became the US ambassador to China.

Through application of the resources of the
West Lake Expo, the company has learnt a lot
about the market demand and let the market
know more about the enterprises at the
same time. The company develops outdoor
advertising platforms and accumulates
customers through credible services. Working
together with other advertising companies,

it has successfully developed the outdoor

advertising spaces along Zhonghe Road,

Jianguo Road, high advertising pillars at
city entrances, underground construction
enclosing advertising boards etc., and now
it is a company with the most outdoor

advertising resources in the whole province.

Depending on successful operation of
exhibitions.and advertising, the company is
exploring the field of brand planning and
design, and it has provided brand marketing
services to China Navigation Museum,
Shanghai World Expo Center, Hangzhou
Agricultural Byproduct Logistic Center,
China Hangzhou Yuhang Creative Base,

and Longquan Celadon Sward etc., and it

is involved in exhibition space design and
construction of Jiangxi Ji'an City Exhibition
Hall, Zhuji Urban Planning Exhibition Hall,
Tongxiang Puyuan Time Exhibition Hall,
Ningbo Cicheng Qingfeng Garden, Ningbo
Cicheng Cixiao Pavilion, Ningbo Cicheng
Former Residence of Feng Jicai, Hangyang
Group Exhibition Hall. The company has
acquired both social and economic benefit in

its business development.

Following the business idea of “developing
cultural resources and building market
platform” and sticking to the core business
model of “urban resource mining and urban
public relationship service”, the company
wishes to bring value to its customers, realize
common goals and win-win, and promote

favorable development of urban cultures.
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The 3D movie Avatar has achieved
tremendous success. It has become a
milestone of 3D films. The incomparable 3D
effects won excellent comments from global
fans and the movie has led to an upsurge of

“popularization of 3D” in China.

Ten years ago, the director of Avatar

James Cameron boldly predicted that year
2009 would be year zero to 3D films. The
prediction has come true, which also proved
that he is the best visionary. In 2009 3D film
was so popular that it brought remarkable
revenue of 1.3 billion US dollars. It was four
times of that in 2008, which was only 300
million US dollars. From Aliens vs. Predator,
Bolt, Ice Age Ill, Up to Avatar, we saw
recorded revenue in box office one after
another. It tells the world the era of 3D

filming is coming.

Of course, “popularization of 3D” is not
simply CG-made animation or movie. It's
more about the concept of “stereoscopic
movie”. To popularize 3D, we need two
conditions: One is hardware platform.

More 3D theatre show rooms and 3D visual
products are needed. The other is software
application, which will make it possible to
produce better 3D shows. Only with those,
people can walk into the 3D world, enjoying

the wonderful and real experience.

As the producer of Qin’s Moon, the first 3D
martial animation in China, Hangzhou StarQ
Information Technology Co., Ltd. (StarQ)

is dedicated to be a successful leader in 3D
popularization. The first stereo movie version
of Qin’s Moon is under preparation. StarQ is
confident to become a leading provider of
3D contents, achieving another “No. 1" in the
domestic 3D animation industry.

The animation industry is going through

a revolution. With the development of
computer graphics technology, 3D animation
can bear much more content and artistic
expression than 2D animation. When 3D
animation works are getting more matured,
they are sought after by more and more
people. 3D animations are becoming

mainstream trend of animation market.

Compared with 2D, 3D animation has richer
and more novel tools of artistic expression.

It can express various styles from cartoon to
realism. The richness of detail or splendor of
the scenes in 3D is hard to be expressed in 2D
animation. The motion and facial expression
of characters can be captured and the effect
is perfect. As seen in Avatar, 3D animations
can express almost anything. Only when 3D
technology is matured today, the creator of

the show feels real unconstrained excitement.

The production of Qin’s Moon series has been
undergone a tremendous revolution. We are
experiencing the continuous changes with
technology advanced and skills accumulated.

Through our survey on audience’s preference

and assessment, we constantly introduce
new technology and concept to Qin’s Moon.
We are trying to improve aesthetic feeling
and expressive force of characters, scenes
and animations. Our team becomes matured
and evolved. We made such enormous
progress that we even looked backward to
re-produce the first episode to achieve best

visual experience for audience.Qin’s Moon

will never stop its pursuit of making progress.

With the upsurge of “popularization of 3D”,
we have started preparation to produce 3D

stereo movie.

Unlike traditional flat panel display, 3D
stereo display has irreplaceable advantages
in visual impact and sense of presence.
This provides a lot of potential of 3D stereo
display in application of education, research

and entertainment.

The success of Avatar in 3D stereo IMAX
reflects the attractiveness of 3D technology
in entertainment filed. It is predicted that

3D stereo filming will drive the trend of 3D
development, “Good 3D shows attract more
consumers, which helps the development

of hardware platform. The maturity and
popularization of hardware will facilitate the
production of new movies. That will result in

a complete 3D industrial chain.”

From the end of 2009, we have seen various
home electric appliances supporting 3D
stereo shows. New computer displays,
televisions and projectors are exhibited to

consumers, which makes it possible

for people to bring stereo theatre to their
home. This ongoing process to make 3D
electric products is indeed the core of 3D

popularization.

During road show for Avatar, James Cameron
said: We all look at things in 3D vision, which
is our way to look at the world. Watching

2D movie on screen is man-made experience,
not the way of our real life. 3D helped us to
abandon screens and to look at real world.
Of course, there are more advanced
technology under development and
perfection, such as holographic technology
which does not require glasses. In the

near future, cheap and matured consumer
products will pave the way to 3D

popularization.

The stereo movie version of Qin’s Moon

will be pure CG-made 3D film. The stereo
camera is built in our 3D software and is
much better than that in real world. We can
use it to produce scenes with more visual
impact. But we still need more careful tests.
James Cameron has invented the 3D shooting
method that makes audience’s eyes less tired.
Itis not so difficult to make stereo feeling.
But it is fairly difficult to produce a 3D movie
that has real and beautiful scenes and doesn’t
cause tiredness of eyes. We need to carefully
consider the uniqueness of 3D production

in the early stage and change process &
protocols used for television production. We
also need to designate characters and scene
models and to prepare for synthesis, toning

and special effects in the later stage.

Compared with advanced countries, our 3D
technology is still at initial stage. There are
many issues involved. First, the industrial
policies have not come into play. Although
the government has issued many policies

to drive the development of domestic
animation and there are also many animation
parks, the key issue of market price for
animation products has not been solved yet.
Many companies are struggling to wait for
making profit; but they have been suffering
from losing money for a long time. If only
relying on publication, those 3D animation
companies with enormous investment and
slow production can hardly survive. Some
good companies that have been developed
to a certain level are facing such issues as
lack of money and losing talents now. It

has remarkably slowed down the progress
of whole 3D animation industry. Some
companies have to give up their dreams,
ignoring quality just to shorten the lead time
and rush to the market. This influenced the
improvement of 3D industry in a negative

way.

Another issue is that the targeted market is
too limited. The domestic 3D industry mostly
focuses on children. They don’t have the
confidence to target the adult audience,

which is the majority of consumption.

China is the second largest market for 3D
movies in the world. But it's full of foreign
3D movies. Why is it so? One of the reasons is
impulsive mind and careless production. Also
domestic 3D technology is not comparable
with foreign masterpieces. We are not
talking about the lack of equipments. It's all
about experience and creativity! We face the
inadequate supply of high-end talents. It's
not because Chinese are not smart enough.
It's not because Chinese CG professionals are
not working hard. It's because China doesn't
have the supporting environment that's

necessary to the growth of high end talents.

When the animation industry has gained
so much attention, how can we foster 3D
technical talents? It sounds like a simple
question, but actually it's not simple. We
should not rely on training only. We must
provide 3D technicians with a base for
growth. Perhaps it's in a foresightful and
patient company or a good project with big
goals. The 3D technicians will surely study,
make progress and grow up in completing

the project.

We will put forth effort to let Hangzhou
StarQ and Qin’s Moon become such a base.
With our technology and creativity, we will
work with domestic animation and movie

workers to contribute to 3D popularization!

201 —



gliz

203—

OO NEBREBITE, CREARELT 5
BUFTAYIERS, FFOMEBE T B EL T EE T
RAPRRER. REMNOZERS LR
MHTHGERAREINTE. a2EEYTRE
B CWE. ZE” NEF M. TRT

~ TR XE A IIMEN AN ERS
Fagig, BXRBR2ENEEE BISTHNTM
HFaWA “miMRx" . &T77 “REER

| S

o) N WBETN, BEE NSH. B
44‘;\ BRI, BEE. NER B CRNER , 7
j;, SEFETIEEE, HHLERK

- BRSNS, BNRDT S ERAR BRI
= B. EREFAERTURAGF LR, ®ET

4

8. B BRI eEE. TEH
BNV Z RREANER). 20085, 20006 &4
RBREMENBERSMEN “2EXML
FHRERF AL RERS; 20085 . 20095
ELERE CPERFENAAREERE”
RERS; 000FHERMBED. PRARHE

BFRNRAITTEANPEREZWOUFTHR
10052 4>

G

A

=
D
P
Y
I
>
Ll

FAHG R R

/I Digital Future, Visible Dream /

o
l (
49
49
.
ase
sppgatsd

>
(0 LLI
QO __
A
O

-
C D
L5
= 0

~
W)
-IJ (-0 -~ FR
~ -~
 — m \S
N — L “_é '{Dﬂ.g
Ay 3
3 = 5
m. T
- Ak
2
IS o




—204

BREG, CHEAMA B FRA9E
HFENERNE. 18EHF #. 34E8IT
T RGUE . CHRANSIZBUTE, XA

PR “00345. £ . BRBIE” .
‘MEEBE” . CPRXBST . CWREE

B . CHEXEHR FRAEEMEER
SERANEMARESAR, BATbBEHTE
NERERES. ME. #HE. kK. BT,
T, "SR HITERE. OB, ENENE
B.ORBEBINRS . BT, 2550,
KEaE. BRBEY. MAETRS. HEARSB.
B BUfX. ZBWHEFR. RITIAENR.
TRIBE. HTE. HRIBSEMEFNESN

B %5.

AL, CHREATRESEHET X
MARNEIR, A%/ S 2 [EERUET
A, HNSENTESR, MINTAE SER
RNERURETE. BERNERUTEN
FiE, NRENTUERERENT BN SE
. BRBER. B Z8. REFHENA
R Bl MEL. IRENTEULEER
ERUNE, MAMNBHETNEBSEKH
B UMZ AENESLHER.

Ky B emaNE s KER
HIENZFERBRURNL S, MAMMARIESR
Wik Fa. TR, MMHRE BIMIL
HEANT M UNREFOE: MERH “FE
W HRHEARFEN “HBI” WK,

ARBEEMMNHERATHRIARTELE
IhRGRIRIER TR, REFEMEARFNER, ®
HEAHBRNBRALI000RA T, EH
HFBNAERARFES, BT EARZER T
ERFEFE, RITHE NERR” .
“BUEREA “SERHAR” &
IR, ERTHEZRATEZEAR
TR, AT HFEAXEFEMABEE, )
MWHBTERABRNE, BNEUXFER LR
BRHEBEHSER.

CHEER” .

UM T B BB 3 T2 M 20044
10AMIERFH, E2000F12AK, EHHFE
WK EF T XO1.075 P B HE,
IpFhEdER T BB ENEF BMBERERTIE
RS, HRTMNT “EEBLHF BN
BT RRERS, HAERRNEREFEN
BRIREIFHIHTH 2 —,

20065F, HUMAL BB F U BERE R
TENELD, EBETMBX 2 EEIM X AT
BH-X (#MKX. #LUX) B8 (FM.
.oz EE 2R) W, 22007FEK,
PIMB L BNATFHERERBABEZEEREA
KERWI03.1 TRARK, X—REFNES,
BTN T RAEE A M H2006F E A T+
RERZ

PUAHEY EERRZA ; AR
SHFRNET R, HEREIR RN
EabAl. REAMEE REHENESR
BB, RAMNET SRESHTRAATHT
DALBANTE 24, REFEI B
BEBSNNABLE, HEE EFSHZ
2R S ENT

LRERN TR 2 ERIAER
mb, RRSE5N “AEmRzE #], &
BB LA h R B IR A A
FREY “HREBF” . CSREEWE” . H
RRAXE” . “RAEER . “KEERW
& . “EBERPE” FAKRITER.

o EAIGRA B FRHELI0002 SRR
AN, 100002 SN EBAAE]. 1202158
BEEE. TOREHELTE. EHREHBUHL
WBENLDZ/PHEA. FE. &R,

FE. AXERBIHR. BERE. @FEF
B B RR.

B CBFEIS. He55. THNEE
MBSV HRESNLR” HRN, HEHM
B ER. BISETEH, S8
BRBCIFFIF R TRV, Mmnrrah =i
Ko

LEALHHF BUET L EHRZEIE D
FT2009F &, Z OV~ [l 4 5% T
LA DS EIREAA, XD BBER
59278 75K, BINMEIRIOT Fr K. THE L
B FERMERSIVER” RALRE
5, SREEEMEERRIEKS, NEHEFCH
B HEhA S| = R Al TR E X,
FEEXEAEEHF A~ LA RBAER. &
KEMMEZRED. NERME, BB HitbkEz)
MM THEF RN~ W LR ERHEERE T LR,
AR FHEATE BRISIFNR. Frdl i
Bmis . ERSNF U S EEE
X. ERPUNNIER. TETENERER
£ HFBUBIE. BE. BB
R,

NEFUNRMARE, B3t 7 LT
WA FFTIRR = AR R . A 20722004 F BTNt
87 ‘AW NPT BUHEXE,
A THFIHE B, BEAE. BA
wr. BEE” MEFAR, BT —PEM
z2E ‘Bz, GFHEN. BERMEN" X
FRAIHT BRI AR R

Bal, C¥ELTSENNMERTERE
FIERHEEEERR, BRREL005/ N2
ERAHEFHHTERNTE BETEN
ZERR, RECERFENIEELEEDD
HARDHATH 8BNS, ATERREFE. FE
K. TEBSNBELETWE B HNBsBE
BRREHEFATENTREREEERS.

205 —




—206

China Digital Group has been on the road
of innovation since it began integrated
transformation. It was the first company to
position digital TV as the most popularized
and convenient family-oriented information-
based home terminal and comprehensive
public city information platform, and it
was also the first to create the real “two
way & interactive” digital TV and complete
"broadcast & interactive” two-in-one set
top box research and development as well
as interactive system platform construction.

SARFT deputy director Zhang Haitao spoke

highly of Hangzhou Digital TV as “Hangzhou

Model” with extremely shocking effects. The
“"Hangzhou Model” with “good leadership,
good positioning, good model, good

policy and good effects” earns widespread
reputation throughout the country and
becomes the national model for study on
integrated transformation, thus promoting
the national integrated transformation
process. China Digital Group's innovational
development in the digital industry earns
itself many honors and awards from the
Propaganda Department of CCCPC, Ministry
of Science and Technology (MOST), SARFT,
Zhejiang Government and Hangzhou

Government. It gained the honorary title

of 2008 & 2009 “ wExcellent Enterprise in
National Cultural Administrative System
Reform” jointly awarded by the Propaganda
Department of CCCPC and 3 other Ministries,
it gained the honorary title of 2008 & 2009
“China Digital TV Users’ Most Satisfied
Brand”, and it was elected to be China

Top 100 Enterprise with Most Influential
Innovational Deliverables on votes by MOST

and China National Radio (CNR), etc...

After integrated transformation, China
Digital Group provides users with 69 sets

of digital TV live channels, 18 sets of digital
broadcast, 34 sets of self-ordered paid
channels and 4 sets of TV programs like China
Digital Info. It also provides users with 6 main
columns with 54 types of various practical
living info, including “96345 Life”, “Education
Charging Pavilion”, “Finance and Economics
Express”, “Sunny Government Service

Trip”, “Fun and Free” and “Community,

My Home" .By means of digital TV, users

can enjoy varieties of information services
including government services, finance and
economics, education, tourism, medical care,
transportation, weather, tour guide, traffic
condition, car/housing prices, tourist catering
services, discounts, ticket centre, lottery
notices, TV shopping, expert appointments,
education charging, stock investment, games,
sending TV greeting cards, bank payment
inquiry, citizen e-mail box, job searching and

nursery maid searching etc.

On that basis, China digital Group also
actively participate in New Socialist
Countryside construction and successfully
develops a town edition countryside
information service platform directing at
the countryside’s special characteristics, so
as to narrow the digital gap between city
and town. After the countryside information
service platform is put into use, villagers can
watch and obtain knowledge of all aspects
including village affair news, state policy,

technology, law, and farm work at home any

time. Villagers' increasing needs in spiritual
culture and various information contents are
greatly satisfied by professional, personalized
and objectified programs and immense

amounts of information contents.

Digital TV has already become the real

home information terminal for numerous
Hangzhou urban and rural residents, thus
becoming Hangzhou public information
service platform. We may say that Hangzhou
citizens watching TV has entered into a new
epochal realm: from traditional “watching
TV" era into digital TV “using TV" era.

In order to support construction and
extension of the modern remote education
information service platform for Party
members and carders, as required by
municipal Party committee, China Digital
Group has invested over 30 million RMB
construction funds in total and successfully
developed a Party Member and Cadre
Remote Education Platform by means of
current digital TV technology platform. The 8
columns are designed and produced including
“Current Politics Viewpoint”, “Policy and
Regulation”, “Business Management” and
“Advanced Model” contains all the Party
member remote education resources and
reflects the interactiveness and localization
of the digital contents. While most of the
contents are video-based, some information

is expressed in words and sentences.

Hangzhou digital TV integrated
transformation officially started from
October 2004. By the end of December 2005,
China Digital TV Media Group completed
integrated transformation in 516 thousand
urban homes; therefore the digital TV
integrated transformation project was
successfully accepted by SARFT. Hangzhou
city gained the honorary title of “National
Cable Digital TV Demonstration City” from
SARFT and became one of the cities with
fastest and best digital TV development
throughout the country.

In 2006, the focus of Hangzhou Cable TV
integrated digital transformation was
transferred to Hangzhou suburb including
the two special districts of Yuhang and
Xiaoshan and five counties (Fuyang, Tonglu,
Lin‘an, Jiande and Chun’an). By the end

of 2007, Hangzhou cable TV integrated
digital transformation coverage was the
first throughout the country to break 1.031-

million-user mark.
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- Hangzhou is known as the “City of Life
Quality”. This special city also has unique
China Digital Interactive TV. China Interactive
TV's mature interactive program-on-
demand function is what makes digital
TV of Hangzhou different from that of
other cities. This most imaginative part of
"Hangzhou style” digital TV has made special
contribution to the “City of Life Quality”

- In order to improve the life quality for
urban and rural citizens, China Digital Group
actively participates construction of the “City
of Life Quality” in Hangzhou. Especially for
enhanced interactive users, it opens 6 main
flagship columns of “Home Theatre”, “Hit
Teleplay”, “Everyday News", “All about
Entertainment”, “Sport Frontline” and
“Big Column Platter” on the China Digital
Interactive TV. Altogether over 1 thousand
different types of domestic and foreign
films, over 10 thousand domestic and foreign
Teleplays, over 120 various columns and
over 70 different types of news programs
are available for enhanced interactive
users. China Digital Interactive TV owns
over 100 thousand hours of films, teleplays,
news, entertainment, sports, and humanity
program resources that are often updated
and selected, and you are free to choose

what you like to watch.
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- Sticking to the principle of “government

driven, social participation, market-based
operation, interactive application and
industry development”, Hangzhou promotes
the development of Digital Industry. Through
creative operation, technological innovation
and resource innovation the company
promotes development of the related

industries.

- The foundation of China Digital Baimahu
Digital TV Creative Industry Park was laid
in 2009. The Creative Industry Park located
inside Hangzhou Binjiang Baimahu Ecological
Creative City covers an area of 59278 square
meters and it will have total floor area of
160 thousand square meters. Based on the
two goals of “self-development and industry
cluster promotion”, China Digital hopes to
realize double drive of construction and
operation. Using its own advantages to
lead the industry and attract the high end
enterprises to enter the park, China Digital
hopes to build the Park into a national
digital TV industry’s incubator center, test
base, and development zone. The project
will strongly speed up Hangzhou Digital TV
industry’s development and China Digital’s
self-development after it is finished, and
it will become an innovation source of
digital technology and application, a new
enterprise incubator, a park for high-end
Chinese and international enterprises of the
digital industrial chain to gather together in
Hangzhou. The main contents of the project
include digital TV program production,

broadcasting and broad-band services etc.

Has Reached O
ut to The whole
Become a Shining
Star

China Digital
Country and

Digital innovation development has brought
the new field of digital content and new
media industry to China Digital. After
successfully creating the new digital TV
model of “interactive TV" in 2004, China
Digital continuously devotes itself in digital
"cross-network, cross-application, cross-
terminal and cross-media” innovation
development, thus bringing out a new media
industry of national “interactive TV, 3G
mobile TV, internet TV".

At present, China Digital has built up
strategic cooperative partnership with
varieties of big program producers at

home and abroad, and it has built up the
biggest digital program content library

in the country with up to 1 million hours.

It owns the complete operation system
covering broadcasting and TV networks in
100 cities throughout Zhejiang and 25 other
provinces, thus providing digital program
and information services to cable broad-band
network and mobile communication users
of China Telecom, China Unicom, and China
Mobile.
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As the first national art college, China
Academy of Art possesses the most complete
set of subjects and has the largest scale
among peers in China. The Academy
wentthrough a hard time in the beginning,
enjoyed achievements during matured
period and made leaps forward in the time
of expansion since its establishment 82 years
ago, and it has kept standing at the forefront
of contemporary arts with the sense of
historical mission and responsibilities. Full

of the rational spirit to communicate with
world art industry, China Academy of Art has
made significant influence to creativity and
exploration of Chinese contemporary visual

cultural arts.

In the past 82 years, the Academy has
convened and cultivated many distinguished
artistic talents who are well-known in China
and even the World. Today it has made

a leap-forward in development through
renovating the campus, inheriting traditional

conception,

reforming structure of schools and expanding
scale of subjects. China Academy of Art has
formed a structure of “Three Layers, Three
Divisions, and Ten Schools.” The three layers
include graduate, undergraduate, and junior
college student. The three divisions are The
Center of Foundational Courses, Department
of Public Courses and Experimental Teaching
MD. The ten Schools consist of School of Fine
Arts, School of Design, School of Public Art,
School of Media and Animation, School of
Architectural Art, School of Art Humanities,
Shanghai School of Design, School of
International Education, Professional School
of Art Design, and School of Continuing

Education.

All the departments and schools of the
Academy have performed a visual creative
symphony at 2009 China (Hangzhou) Cultural

and Creative Industry Expo......

China Academy of Art has worked with
Hangzhou Municipal Government, China
Industrial Design Association and Zhejiang
University to host 2009 Hangzhou Cultural
and Creative Industry Expo. The Academy
proactively participated in various works

like the overall planning and designing. It
integrated resources of schools, and collected
original brands and works from its companies,
teams & students. In the meantime, the
Academy provided an excellent platform for
exhibition and communications to support
creations that will truly contribute to the

development of the industry.



To enrich the exhibition contents & form and
to focus on the theme “Creative City and
Design for the Future”, the exhibition area
has been divided into two parts: student
works and venture brands. The exhibited
works in the student area include those
outstanding works from School of Media
and Animation, School of Design, School of
Public Art, School of Architectural Art and
Professional School of Art Design. What's
displayed here are students’ original artistic
works from classrooms. Venture brand
(specialties like garment, jewelry, glass crafts,
animation, photograph and architecture) is

a new highlight in the exhibition area of the

Academy. Because employment of college

graduates is a big issue related to life of
students and stability of society, Hangzhou
Municipal Government has issued many
supportive policies. Some of our students
have benefited from these policies. For this

purpose, we have selected several venture

representatives and provide show spaces to
let the youngsters who love arts and design
have opportunity to promote their own
venture brands. With three more schools
joining compared to last year and additional
multimedia exhibition space, we had more
abundant contents for exhibition this year.
The combination of motional and static
exhibits displayed the unique artistic delicacy
of the Academy.
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The Hangzhou cultural and creative industry
has been well developed under the strong
support from the government since 2001.
As the first mover in Chinese cultural and
creative industry, Hangzhou has made great
achievements in comprehensive strength,
park construction, policy issuing, talent
introduction and platform establishment.
China Academy of Art advocates multi-
element interaction and diversified academic
thoughts and is dedicated to create such
environment for talents to become familiar
with “morality & knowledge, arts &

science, ancient & modern history, China &
foreign countries.” It endeavors to identify
and cultivate distinguished talents with

morality and knowledge that have mastered

fundamental theories, possess strong practice

ability and have the spirit of creativity.
Answering the call of the Provincial
Committee and Municipal Committee of
CCP, China Academy of Art is working

hard to drive the progress of the Cultural
and Creative Expo toward “Specialization,
Branding & Internationalization”, accelerate
the development of Hangzhou cultural and
creative industry, build a national cultural
and creative industry center, and construct a

“3+1” modern industrial system.
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Founded under the proposal and leadership
of then-president Lu Yongxiang and
academician Pan Yunhe in 1990, the
Department of Industrial Design, Zhejiang
University has became a team of high-
academic standard and strong ability in
teaching and research with one academician,
two professors, 7 associate professors and 5
part-time professors from home and abroad.
The department offers one undergraduate
program for bachelor’s degree of
engineering and art design, doctor’s degree
and master’s degree program of digital

art and design, master’s degree program

of design art, master’s degree program of
industrial design project, master’s degree
program of information product design
(software engineering), and it can enroll
graduate students of computer application
for doctor’s degree and master’s degree. Now
it has many creative research teams including
a digital art and design team, information
production and creative technology team,
user experience and product innovation team
and so on working in many different fields
such as creative product design, design theory
and method, design culture, computer-aided
industrial design & conceptual design, info-
product design, ergonomics, user experience

design and digital media design etc.

Adhering to the principle of forming an
integrated multi-subject system for the
international market, regional economy

and industrial demand, the Department of
Industrial Design has established a special
education system with the characteristic

of “designing knowledge + Engineering
knowledge + cultural and art knowledge”
and it trains two systematic abilities of the
students including “creative thinking and
working method” and “creative design and
planning with market potential” and changes
the students from “passive acceptance type”
to “active leadership type”. The students
have more than 80 approved utility model
patents and more than 100 patents are in the
process of application. 100% of the research
projects are SRTP projects and 5 projects

are national SRTP projects. In 2007, the
Department of Industrial Design, Zhejiang
University, was given the honor of First Class
Specialty Major of China and “Computer-
Aided Industrial Design “ and won the

title of National Fine Program. In 2008, the
Department of Industrial Design, Zhejiang
University, was awarded Creative Education
Experiment Project of the Education Dept.
of Zhejiang Province and “Integration and
Creative Design” was awarded National Fine
Program. In 2009, the Department became a

member of Cumulus.

The department has taken part in many
national and international competitions
and won over 60 awards in Ifincluding the
Red Dot Award, Electrolux Design Award
2020 and the Osaka International Design
Competition, etc., as well as 70 awards

in national design competitions such as
Changchun Cup, Sannuo Cup, Guangbao
Award, Zhenghai Cup and Intel Cup, etc.
The department has been praised by leaders
of the central government, provincial
government and municipal government and
reported by CCTV and many provincial and
municipal media. Mr. Zhang Jun, the chief
designer of the 2008 Olympic torch “Lucky
Cloud” is a graduate of the Department of

Industrial Design, Zhejiang University.

The department does a lot of research and
development projects depending on its own
advantages, assistance from the College of
Computer Science and advanced equipments
or CAD & CD State-level Key Labs, and it has
taken part in 20 important projects funded
by National Science Foundation, State 863
Projects, Hi-tech Project of State Planning
Council (sub-project), State 973 Projects (sub-
project), the National Key Technology R&D
Program (sub-project) and the Zhejiang
Natural Science Foundation. Some of the
projects won Province level or Ministry level
Science and Technology Progress Awards.
With more than 200 research papers
published in national and international core
journals (70 papers can be found through

SCl and El) and more than 20 specialty books
published, the department has been in the
leading position in all the similar institutions

at home and abroad.

In recent years, the department focuses

on the battlefield of national economy

and it has established good cooperative
relations with some famous domestic and
international enterprises through its Industry-
Academia-Research (IAR) model. Having
designed creative products in the fields of
machinery, electronics, IT, home appliances,
toys, stationery, animation, instruments

and exhibition articles etc. for over 200
enterprises and organized over 10 national
and international design competitions, the
department is appreciated by different walks
of life.The department enhances national
and international exchange and cooperation
at the same time, and it has established a
good cooperative relationship with many
universities and research institutes in the
United States, Germany, Japan, Singapore,
Australia, Netherlands and Finland. Over

30 percent of the students have chances to

make an international visit every year.

L N LT HEE

In 2001, Chinese Mechanical Engineering
Society Industrial Design Branch was attached
to Zhejiang University. The department

has hosted International Conferences

on Computer-Aided Industrial Design &
Conceptual Design nine times consecutively,
China International Conferences on Industrial
Design six times, and it also organized the
Chinese Innovative Product Design Award
several times. In 2004, the department
worked together with Hong Kong
Polytechnic University to initiate the Journal
of Chinese Design. In 2005, the two parties
established Zhejiang University - Hong Kong
Polytechnic University International Creative

Design Center.
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Under the active promotion and support
from Hangzhou Municipal Committee and
Government, the cultural & creative industry

has grown to become a pillar industry and

economic engine from an emerging industry.

The Fine Arts School of Hangzhou Normal
University has played an important role in
the development of the Hangzhou cultural
& creative industry. Their participation in the
3rd Hangzhou Cultural & Creative

Industry Expo (West Lake Expo) is

one typical example.

The Third Hangzhou Cultural & Creative
Industry Expo opened on October 16th at
Hangzhou Peace International Convention
& Exhibition Center. As an important player
in the artistic creation among universities
of Hangzhou, Fine Arts School of Hangzhou
Normal University showed up together with
the Chinese Academy of Art and Zhejiang
University on the same stage at the Expo,
to exhibit inspirational creation and artistic

strength.

“Exhibition Hall of
Hangzhou No rmal University

The Fine Arts School has carefully prepared
for the Expo. In a meeting attended by elites,
the attendees discussed about the strategy
and plan on how the school will present
itself in the West Lake Expo. A unanimous
agreement has been reached that they
should accept the challenge on top of the
success in the Centennial Anniversary of
Hangzhou Normal University and the 1st
Hangzhou Cultural & Creative Industry Expo.
Efforts will be taken to inspire creativity,
promote the brand of “New West Lake 10
Scenic Spots”, enhance the creation strength
of the school, and integrate into cultural
creative industry of the city. Creativity comes
from services; development comes from
creativity. The school should take a creative
road to serve Hangzhou and to combine

production, studying and research.
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During the Expo, the Fine Arts School set

up a stage to show its achievements in an
exhibition booth of 300 square meters.
“Tope 10 Scenic Spots of West Lake" is a
golden name card of the city. For thousands
of years, there have been three batches of
"Top 10 Scenic Spots of West Lake”. The
artists of the school created various delicate
works in the form of oil painting, watercolor,
engraving, wood block printing, and seal
cutting, which will be printed on post cards,
cup cushions and other traveling souvenirs.
It's a contribution to increase awareness

of Hangzhou. The teachers and students
maximized their imagination and use of
designing skills to make many fine works: a
delicate and novel book cover, splendid and
fashionable modern environment, a beautiful
and exquisite lacquer painting, rich and
colored modern art crafts, the fashionable
artistic sticker and visual recognition system...
These works attracted a continuous stream
of visitors. Accompanied by Secretary Cui and
Principal Ye, several senior leaders of the
city, including Wang Guoping, a member of
the provincial standing committee, municipal
mayor and director of the municipal People’s
Congress, visited the the school exhibition |
at 11am of October 7th. They gave high praise
to the achievements and contribution made
by the Fine Arts School of Hangzhou Normal
University in cultural & creative industry.

Its booth became a bright spot in the Expo,
attracting a countless number of visitors and
organizations. Some works have obtained
initial market agreement and the school

received extensive positive feedback.

When reinforcing teaching and research, the
Fine Arts School is aggressive in exploring the
creative industry. In the golden autumn of
October, with the coming of first “Creative
Culture Month” activity, the Fine Arts School
exhibited many cultural creative works to the
audience. During the activities, the school
arranged five society-oriented shows, three
teacher’s personal exhibitions and three
academic seminars & studios. It was visited by
over 10 international and domestic academic

experts.

The outstanding achievements are closely
related to the school’s investment in the
cultural & creative industry. Recently the
school has integrated theories and practice
and made a series of achievements in
executing the strategic requirements to serve
urban development, participate in municipal
planning and improve cultural quality of the
city. Since 2007, the school has taken part

in each year’s Cultural & Creative Industry
Expo in Hangzhou. Professors like Zhou
Xiaoou and Huang Yafeng have led multiple
projects for the Hangzhou cultural & creative
industry. The principal of Fine Arts School
was listed in recently declared “2009 Top
Ten Distinguished Persons in Planning and
Research of Hangzhou Exhibition Industry”,
which has proven that the school has a

remarkable position in this industry.

Many cultural & creative teams are in

fast development. All teachers in Design
Department integrated real projects into
teaching. They led students to carry out
multiple designing works to promote
Hangzhou, promote West Lake Expo and
serve the city. They have made outstanding
achievements. The team undertook over

50 projects of all kinds in the past three
years. The young teacher Mao Yongmei was
awarded “Advanced Worker of 11th China
Hangzhou West Lake International Expo” by

municipal government for excellent work.

The creation team of Shanghai Expo gave

up the Spring Festival vacation and worked
for over a hundred days. After overcoming
many difficulties and making repetitive
modification, they successfully completed a
large scale fiber art craft “Spring Flowers and
Autumn Fruits”, which was deployed in an
important position of Expo’s Chinese Pavilion
—VIP Hall. All works in the hall have been
created by first-class Chinese artists. This
piece of artwork reflects the position of the
school among all academies of arts in China.
The Fine Arts School of Hangzhou Normal
University has become an important member
of the national artistic circle now. Made with
fiber artistic language, the work “Spring
Flowers and Autumn Fruits” has a dimension
of 4 x 4 meters with two pictures. The work
stands for the endless cycle of four seasons,
representing bless to national development
and prosperity. It extracts the elements of

nature and reflects the harmonious relation

between humans and nature. It's an elegant
and delicate artistic masterpiece reflecting
the feeling of calmness, longevity and
modesty of human beings.of the national
artistic circle now. Made with fiber artistic
language, the work “Spring Flowers and
Autumn Fruits” has a dimension of 4 x 4

meters with two pictures.

Fine Arts School of Hangzhou Normal
University will continue to carry out more
important tasks and take more significant
roles and positions in urban construction and

development.
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The 4th Xiling Seal Society Seal Culture
Expo was one of the highlights on 2009
China Hangzhou Cultural Creative Industry
Expo. It ended successfully on October 19th
in Zhejiang Peace International Exhibition
Centre. The exhibition lasted 4 days, during
which over a hundred exhibitors throughout
the country attended the Expo, with up to
100 thousand visitors, and trading volume
reaching up to 6 million RMB. Compared
with previous years, there’s a sharp increase
in the number of professional traders. It
fully reflected the Seal Expo's great efforts
in developing and popularizing art, as well
as the Seal Expo’s increasingly important
position. Many more people got to share
the happiness brought by the ancient and

profound seal culture.

The 4th Seal Expo inherited the tradition

of theme exhibition plus exhibit-sales. The
theme exhibitions created a visual feast of
art for all visitors coming from home and
abroad, with its great importance, broad
coverage and high quality of all history. The
4th Seal Expo's special theme exhibit was " 1st
Exhibition of Chinese Seal Boutique at Home
and Abroad”. It gave a concentrated display
of about 160 Tianhuang-based seal boutiques
from the Seal Collection Circle at home and
abroad including the Chinese Mainland,
Taiwan and Japan. Ever since Tianhuang
stone was discovered decades ago, it has
been the luxury toys hidden away either by
the emperors or the rich/famous. Therefore,
its beauty and preciousness could be rarely
admired by ordinary people. The 4th Seal
Expo took advantage of its special resources
and borrowed from Japanese collectors,
Indians and overseas Xiling Seal Society
members almost 50 pieces of beautiful
Tianhuang seals of all kinds, including Red,
White, Black, Sweet/Golden Osmanthus
Flower, chicken oil yellow, golden yellow,
loquat yellow, gold wrapping silver, silver
wrapping gold and crow skin, etc... More
than that, the stories behind the stone seals
are even more attractive. There’s no lack

of work by seal experts or seniors, like Wu
Changshuo, Wu Rangzhi... all of whom

guided visitors into the age of material

shortages but rich spiritual lives. Government
leaders also visited the Seal Stone Boutique
Exhibition, including Wang Guoping, the
Member of Standing Committee of CPC
Zhejiang Provincial Committee, the Hangzhou
Municipal Party Secretary and the Chairman
of the Standing Committee of the Hangzhou
Municipal People Congress, Huang Kunming,
the Member of the Standing Committee of
the CPC Zhejiang Provincial Committee and
the Zhejiang publicized ministerial, as well as
the Zhejiang Provincial Committee, Deputy

Secretary Ye Ming, etc...

In addition, the 4th Seal Expo presented
countless small-sized boutique exhibitions,
including “Four Chinese stone seals —
“Emperors Carving Exhibition by Emperors of
Successive Dynasties”, “Inkstone as It Is— Yao
River Inkstone Special Exhibition”, “Classics
and Culture Exhibition” and “Cai Lvping
Ceramic Seal Art Exhibition” etc. all of which
were subject for Seal expanded in the fields
of industrial art, scholars objects, reproducing
and publishing, etc. Audiences could get

a profound comprehension that the high-
leveled elegant seal culture is actually not far
away from real life, but could act as a role to

enrich people’s spiritual lives.
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As the origin and authority of the seal
culture, Xiling Seal Society is well known

all over the world by its members’ great

art attainments. The 4th Seal Expo had a
“Special Exhibition for Xiling Seal Society
Members”, aiming at building up a culture-
close-to-people platform for interactive
communication and exchange among Xiling
artists and a great many seal cutting and
painting/calligraphy lovers. Xiling members
came to the Exhibition from places including
Shaghai, Hangzhou, Anji, Pinghu and
Fuzhou, etc... They presented their painting,
calligraphy and seal cutting works of all styles
and had a face-to-face communication and
exchange with audiences, who gave a warm

response.

The 4th Seal Expo’s industry development
Forum is titled as “Work of Nature — Chinese
Seal Culture Connotation and Nomination”.
Mr. Han Tianheng, Xiling Seal Society Vice
Chairman and Chinese Seal Cutting Academy
president, presided over as an honored guest
and made the key-note speech. A great
number of relevant experts and scholars
were gathering together, including famous
Fujian special grade artists, Shoushan Stone
magazine academic director Fang Zonggui,
Balin Stone Group President and Balin Stone
Association Seal Professional Committee
Deputy Director Xia Faqi, Lin'an City
Bloodstone Society Chairman Ye Zhangliang
and Xiling Seal Society, etc... Open dialogues
that provided advice and suggestions were
made in a warm atmosphere on the topics

of seal culture connotation and precise

nomination.

Every Seal Expo is a big gathering of national
stone seals and scholars objects. This year,
there were almost one hundred exhibitors
gathering together in the seal expo, bringing
with all kinds of goods. You may always

find your favorite goods in the Seal Expo,

no matter for storage or for practice, stone
or a display seal, for learning seal cutting or
calligraphy. At the same time when audiences
were searching for treasures, the expo’s jury
went through a serious selection precess and
chose over 40 prize-winning works, among
which there were 6 Xiling Gold Award works,

12 Silver, 24 Bronze and 1 Innovation Award.

During the 4th Seal Expo, Hangzhou TV and
other news media provided strong coverage
of the expo, while Net Hangzhou even

released follow-up reports about the event.

At 9 am on Nov. 3rd 2009, as the Seal Expo’s
organizer, Hangzhou Xiling Seal Society

Co., Ltd. called the Seal Expo summing up
meeting in the 5th floor meeting room of
Xiling Seal Society Administration Committee.
Xiling Seal Society Administration Committee
deputy director and Xiling Seal Society Group
Co., Ltd. The president plus Hangzhou Xiling
Seal Society Co., Ltd. President Qian Bohao,
together with all company staff, made
summaries on the organization, services

and problems of the 4th Seal Expo, and also
opened the discussion and give suggestions

on the preparation work for the next Expo.

The Seal Expo has experienced four years of
ups and downs, with government leaders’
encouragement, policy supports, resource
collection and experience accumulation. In
the future, there will still be difficulties and
challenges, but we strongly believe that
with a calm analysis and objective summary,
keen focus on our target, develop our
strong points and avoid our weak points,
the Seal Expo will definitely make greater
achievements in brand promotion, business

cooperation and market exploration.
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As a ceramic art creation center involving
research, exhibition and communication,
Zheyao has been founded by Fine Arts Center
of China Academy of Art. It possesses a group
of artists with academic background. Based
on academic theories, Zheyao creates modern
ceramic crafts, leads the development trend
of daily-life ceramic products, and ushers in

fashionable ceramic life.

Covering an area of about 10 hectares,
Zheyao has kept some modern-time relics of
boatyard through elaborative construction
organized by Hangzhou Grand Canal
Comprehensive Protection Committee.
Founded in September 2008, Zheyao has
become a real creative art industry park
possessing both cultural and natural scenes,
and it is also the first urban park named with

a brand related to modern ceramic arts.

Ceramic crafts have played an important role
in the prevalence of the Chinese culture in
the world. However, the actual development
level of modern Chinese ceramic commodity
does not match the reputation any more.
Zheyao is dedicated to carrying forward
national treasures and strives to improve
ceramic research, practice, exploration and

communication to world-class level.

The consumption of daily-life ceramic
products is a perfect integration of culture
and material consumption. Besides necessary
expenses of daily life, people often spend

a considerable amount of money on

cultural products, which is called spiritual
consumption. An outstanding piece of
ceramic product has the characteristics

of cultural taste, artistic quality and
individuation. It should have three layers

of cultural consumption, i.e. visual feeling,
sense of touch, and historical and cultural
consumption. Cultural consumption drives
production and communication. Zheyao has
been engaged to make ceramic products, arts

and crafts which have high cost effectiveness,

good added value and appreciation potential.

What Zheyao pursues is an industrial ecology
related to happiness and quality of life. It
provides the society with a cultural model

and material carrier of consumption.

A lot of modern artistic masters work for
Zheyao. Although these famous artists have
different professional pursuits, they got
together because of the ceramic arts to forge
an academic ceramic creation center with
pioneering & contemporary characteristics.
They endeavor to create fashionable ceramic
crafts using artistic language. The artist
include Wang Zan, Wang Ping, Jin Shijian,

Si Wenge, Liu Jianguo, Liu Zheng, Song
Jianming, He Shiyang, Hua Jun, Shen Yue,
Shen Weiping, Wu Hao, Zhou Wu, Zhou Lei,
Jin Xinming, Gu Yinging, Luo Xianyue, Hu
Xiaojun, Gao Fageng, Yuan Jinghua, Wei
Xiaorong, Shen Tianye, Xiao Rongqing, Han

Honggang, Dai Yuxiang, etc.

Young ceramists are comparatively more
aggressive and they make crafts with
diversification, bright colors and variations
beyond the practical functions. They are
Wang Chengwu, Wang Gang, Rong Qijiong,
Li Yang, Wu Jianfang, Li Zenlong, Wu
Weiping, Kodama Yuki (Japan), Lin Zheng,
Zhou Li, Zhou Jianfeng, Hu Ming, Chen
Xiaojun, Gao Naiyan, Sun Yanjuan, He
Bowen, Jiang Maxiang, Liu Hong, Liu Jie,

Yang Lubin and Zhen Yan, etc.

Historically, creators like to gather in

urban centers where they can absorb fresh
nourishments for creation. The examples
include Florence in the period of Renaissance,
Vienna at the end of 19th century &
beginning of 20th century and San Francisco,
the current creation center of the United

States of America.

Since its foundation, Zheyao has held some
big exhibitions including Thirty Artists of
China Contemporary Academics Ceramic
Arts, Zheyao Reputed Calligraphy & Fine Arts
Exhibition and some charity exhibitions. It
has revealed the modern elegant demeanor
from the angle of ceramic arts and showed
that Zheyao represents the awakened
creativity of the local culture. Real interaction
opportunities have been provided to

share such creativity. The activities such as
Weekend Ceramics DIY Tour and Ceramic
Painting Experience are widely welcome

and have been awarded the Best Experience
Activity of Quality Life in Hangzhou. It

has established Zheyao Fine Arts Museum,
Zheyao International Creation Center,
Zheyao Ceramic Arts Salon, Zheyao Ceramic
Training Center and Zheyao Ceramic Fine

Crafts Museum.

Zheyao is a unique brand of art & tourism in
the Canal Tourism Culture development. It
is growing quickly and improving social and
cultural environment, life quality, related
industries and the scenic spots along the
Grand Canal in north Hangzhou. Zheyao is a

modern urban creative park with:

Value for tourism, education and interaction

Development of both practical creation and

theoretical research

Artistic altitude and academic authority

Determination to forge a world-class art
brand based on the Grand Canal and develop
from Zhejiang to other parts of China and

the whole world.
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When the manufacturing industry
development reaches a certain level, the
related companies should try its best to
avoid sole price competitions. At present,
most entrepreneurs don’t understand that
innovation is the key to breakthrough from
China-made to China-created, and they
don't realize that creation and technology
innovation are the two wheels of the
chariot of China-created. Designing, which
comes from creation, is the key factor of the
manufacturing industry. Creative design,
for most enterprises, is a relatively high-
risk process which needs lots of investment
and its operation is complicated. But once
it succeeds, it can bring enormous economic
benefit and brand equity. Creative design is
the soul of the manufacturing industry, and
any country whose manufacturing industry
plays an important role in its national
economy has a very developed creative

industry.

Creative Hangzhou” Industrial Design
Competition is held in order to ignite
passion of creation, promote intellectual
property right protection, boost integration
of production, studying and research,
speed up training of creative industrial
design talents, promote application of
digital technology, material technology
and advanced manufacturing technology in
industrial production, realize combination
of high-tech, product design and enterprise
culture, promote transition from China-
made to China-created and restructuring and

upgrading of the manufacturing industry.

"“Creative Hangzhou” Industrial Design
Competition hosted by Hangzhou Technology
Bureau (Intellectual Property Rights Bureau)
has formed its standard procedures from
information publication to collection

of designs, school-company connection
activities, patent application services, prize-
winning design exhibition and so on in the

3 years of practice. Taking company as its
priority, combination of production, studying
and research as its bond and clear ownership
of intellectual property rights as its basic
demand, the competition has attracted
participants from 90 universities, 400
enterprises and lots of professional industrial
designing organizations covering 17 provinces
and cities including Beijing, Shanghai,
Guangdong, Jiangsu, Hunan, Liaoning and
so on. Till now, it has collected more than
5300 creative works and patented products.
Furthermore, 18 branch competitions

7]

including “Hongyan Cup”, "Kukasofa Cup”,

7]

“Aopu Cup”, “Hangzhou Garment cup”,

7]

“Fenshui Cup”, “Hangcha Cup”, “Hupai

i n o

Cup”, “Haopu Cup”, “Joyoung Cup”, “Supor

I won

Chaoyue Cup”; “Xindeng Cup”, “Sichuang

7] i

Cup”, “Weijieli cup”, “Tiantangsan cup”,

“Nansong cup”, “Shengao cup”, “Juxing

cup” has been held since 2008.

“Creative Hangzhou” has achieved its

brand effect in the domestic market

through constant efforts of 3 years. The
clustering effect of gathering designing
talents from universities, enterprises and
designing companies of Hangzhou and other
regions of the country has created a good
exchange platform for industrial design
development of the city. The competition

has strengthened cooperation between
universities and enterprises, promoted
combination of production, studying and
research in design of appearance, enterprise
image and industrial products and provided a
new window for enterprises to find and hire

suitable designing talents.
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King Box

This product is an indoor electric forklift
designed to move logs, and structure of

its front fork differs from the traditional
forklifts’. There are 4 120-degree transmission
devices with the function of fixing the logs
and increasing stability in the front fork.

One advantage of the forklift is that the

front fork has the contraction function with
hydraulic pressure, another advantage is that
the forklift has two forks to increase load and
working efficiency and decrease consumption
of power and energy. Two hydraulic pressure

arms are designed to increase the lifting

power of the forklift.
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Self-adjusting Multi-purpose Shaking Wrench

This wrench is designed and produced based
on a revolutionary idea of an adjustable
wrench.

Using the lever principle, this wrench can
automatically adjust the caliber of wrench

to form a triangle support and hold a bolt
through wresting. Meanwhile, it is simple and
easy to use a 360°shaking device to switch
between clockwise and counterclockwise
and also between tightening and loosening.
Commonly-used combined tools and other
common functions are also added in the
design to make the tool useful for many
purposes. This revolutionary automatic multi-
purpose wrench is a simple, efficient and

practical tool everyone would like to keep.
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L38 Feet Yacht

L38 Feet Yacht is designed by Robertson &
Caine, a joint venture of Hangzhou Huaying-
Leopard Co., Ltd. in South Africa, and
produced by Hangzhou Huaying-Leopard
Yacht Co., Ltd. in Fuyang. Using the most
advanced computer modeling technology and
CAD drafting techniques, the design of yacht
lines have been developed and improved.
Compound materials in production increase
cruise speed and distance. Meanwhile, this
model is a climax of all the yachts in safety

and comfort because of careful consideration

of safety factors on all sides.

This yacht can use wind or a motor as a
power source perfectly. After you spread

a sail on the mast of the L38, you can use
wind power to push the yacht forward. The
angle of the sail can be adjusted according to
the direction of the wind. It is absolutely an

environment-friendly yacht.

FamERE: SHNFHRECTISRVRARS &

ZEAMISHNAEFARADES, T2f
BEIMRTN, BEBF, HRIBELTF0W,
HPZRAEA10T. SSEHEEM4m. ST
LT ZEHEMANE. LMAIEeE, £H
2ESR2M. sTEN. SNRUESHEALE
W3R ZHIETRE.

EFELT RAEHIVETE, BREEN
B B RIARAT E AR Sk B SR T—14;

ERRANMESHE: SHiE. BEKHYHL
BEHIXTF;

e, BV BREFETE, A2
KELZLRE;

BAZE: XAMERXEH, BAFHE
K, ETHERTA: 6E, #EHZEZRIM,
HEEHUERNEREEFR;

. shEk. RERIITEE.,

Geely Emgrand EC718-RV Hatchback

This vehicle is produced by Zhejiang Geely
Auto Co., Ltd., which owns all the intellectual
properties of the vehicle. Up to now,

Geely has applied 30 patents including 15
invention patents, 14 utility model patents
and 1 appearance patent for the vehicle.
The wonderful appearance, excellent
performance, ]high safety standards and
features, low energy consumption and the
environment-friendliness of the vehicle, will

certainly attract many consumers.

New idea: Adopting global standards, it
integrates the style of a hatchback with the

extra space of a station wagon.

The biggest hatchback in China: Its wheelbase
and vehicle length are both longer than

same-level hatchbacks of other competitors

Safety and energy efficiency: Made according
to global standards, it is a 5-star safety

vehicle

Large space: Typical hatchback structure with
big rear cabin. The second row of chairs can

be put down 4:6 to make storage space.

Fashionable, energetic and moderate

appearance.
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The West Lake Creativity Fair is an
industrialization platform of creative design
for young designers and college students

to start creative ventures, communicate
product designs, display and sell creative
products. .The foundation of the Fair was
directly led by the Office of Cultural and
Creative Industries in Hangzhou, which

is a subsidiary office of the Propaganda
Department, Hangzhou Committee of CCP.
It was hosted by the Office of Cultural and
Creative Industries in Hangzhou and the
office of China International Cartoon &
Animation Festival. Hangzhou Codi Cartoon
& Animation Production Corporation Limited
and Hangzhou Curi Cultural Creativity
Corporation Limited carried out planning,
organization and execution. With the aim of
driving the development and industrialization
of Hangzhou's creative design industry,
West Lake Creativity Fair attracted many
well-known design teams from Hangzhou
and other cities of the country when it was

launched.

Mr. Wang Guoping, the Secretary of

the Hangzhou Committee of CCP, made
instructions twice: “Golden idea, good
method, it is a creative idea itself. | hope you
keep itup!” “Learn from experience, make
persistent efforts, and develop West Lake
Creativity Fair into a bright spot and a famous

brand in Hangzhou's Cultural & Creative

industry.” Other senior officers including 257

Mayor Cai Qi, Vice Secretary Ye Ming and
Minister Wen Weijun attended the Fair and

made multiple comments.

Since its inception in July 2008 at the
Hangzhou West City Plaza, the West Lake
Creativity Fair has hosted 19 fair activities
including the Hangzhou Cultural & Creative
Industry Expo, 3 National Creative Team
Communication and 2 Hangzhou College
Students Creative Venture Forum. In the
meantime, it has prepared to establish a
Service Center of Design Industrialization
Platform (West Lake Creativity Fair) and
Creative Magic Chain Sales Platform, to
support creative ventures and sales channel

for original designers.
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The Fair has attracted more than 400 original
creative design teams from 17 provinces

and cities including Beijing, Shanghai and
Guangzhou and has exhibited over 8,000
creative products. The number of people
attending the Fair is over 2 million. Many
cooperation agreements were signed with
enterprises. The amount of on-spot sales of

creative products exceeded 3 million RMB.

West Lake Creativity Fair has become the
biggest creative activity in China, which was
joined by most number of teams and has
strongest influence. A lot of media companies
sent teams to report the event or to shoot
documentary; the companies include Xinhua
News Agency, People’s Daily, Sina Web and
media from Hong Kong and Singapore. The
Fair has been hosted not only in Hangzhou,
but also in other places like Beijing, Hong
Kong, Shanghai, Shenzhen, Nanning, Lijiang,

etc.
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The West Lake Creativity Fair pays special
attention to developing local cultural &
creative industry in Hangzhou and training
potential talents. Considering characteristics
of college students’ conception and creativity,
the Fair has set up specialized exhibition
space for college student teams and

college student’s creative venture activities.
Furthermore, it has successfully hosted
Hangzhou College Student Creative Venture
Forums for multiple times. All of these

have remarkably driven the development

of Hangzhou cultural creative industry and
enriched the atmosphere for college student

creative ventures.

Helped and driven by the West Lake
Creativity Fair, many young creative design
talents have stood out. The design teams
consisting of college students from Hangzhou
account for over 22% of all design tams of
the Fair. Some college student teams such

as Black Line and Milk Hand Drawing from
Zhejiang Sci-Tech University were reported
by CCTV for many times. Their products are
getting matured and they have started to run
itin enterprise mode. Under the help from
the West Lake Creativity Fair, some teams
have obtained foreign orders worth from
tens of thousands to hundreds of thousands
of US dollars. The initial industrialization has

been realized.
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The Fair established its own communication
center of creative products at No. 180,
Zhongshan North Road, built Base of
Creativity Hall providing services to young
designers of ventures and has improved
Creative Magic Box that is a sales channel
for creative works. With one month'’s
stable development, the daily sales of
creative works have exceeded 10,000 RMB.
About ten young venture designers from
Hangzhou have been helped to realize

industrialization.

After one year hard work, the West Lake
Creativity Fair has become an important
place where domestic designers can show
their works, display design, communicate,
start creative venture and set up sales
channel. It works like a bridge among
enterprises, designers and customers. A
unique platform for original creative design
industry has been formed. The platform is
centered on the Fair’s activities, supported
by the Fair’s creative park, and connected to

the sales channel of the creative magic box.
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The West Lake Creativity Fair has followed
the unique industrialization path to serve
young designers and college student
ventures. In the past year, the Fair has
established a mechanism to identify,
cultivate and serve young talents ventures.
Due to the mechanism, we have found
many young designers who are dedicated to
independent cultural & creative ventures. It
provides full-functional services to support
market activities and industrialization for
college students specialized in cultural &

creative subjects.

Our goal is to develop the West Lake
Creativity Fair into the best industrialization
platform for creative design in China.
Those outstanding creative resources

from Hangzhou and other places can

be integrated here and the points of
industrialization “original creativity —
designed works — products — commodity in
market” can be bridged. Eventually we will

make the West Lake Creativity Fair a golden

brand of creative industry in Hangzhou,
contributing to the efforts to develop
Hangzhou ivnto a national cultural & creative

core city.
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The core competitiveness of the culture
creative industry lies in the deep exploration
of creative thinking, while creative thinking
comes from the mind of each creator. When
we were children, our hearts were full of
curiosity and endless imagination. But such
precious imagination was often disguised
with an unreasonable mask, which usually
suffers criticism of the world of adults. Ata
certain point of time, the kid who loved to

use his imagination disappeared.

Will that imagination disappear too? Actually
our imagination has not disappeared; but it
has been suppressed unconsciously during
along period of growth. It was moved into a
place called the sub-consciousness. In other
words, our sub-consciousness is contains an

endless imagination.

We call this ability “Potential”. Potential can
be awakened and explored. Psychological
professionals can help creators to find their
potential, where the precious creative
inspiration is located. It can trigger life’s
originality and make one’s heart more
comfortable and vivid. Creators will be able
to think crystal clear, smooth like the flow of
a downstream fountain. This is the purpose
that sponsor the cultural expo introduced
Mind Experience Field to all creators.
Hangzhou Runben Health Consulting
Company is a professional organization in
this field. It provides full a range of mental

caring programs to creators and residents.

Beside the big stage outside the cultural
expo hall, the African Drum performance
sponsored by Runben Mind Experience
attracted many people. The inspiring
drumming made audience excited. Lots of
them joined the team of drumming, which
reflected the trend that people of modern
society are eager to break the limitation to
their mind. The performance also reflected
one of the cultural expo’s purposes to get
close to people and it added vividness to the

Expo.

The experience field inside the expo included
hypnosis, meditation zone “Vienna Forrest
Park”, VIP body and mind experience

lab, sand table games, human-machine
interaction, biological feedback, peak
experience “be a psychological doctor”, etc.
It drew great attention and popularity from
attendees and audience. Although the area
and program time were limited, the field was

visited by about 800 guests.

During the expo, Runben provided three
large performances or seminars hosted by
international and domestic famous experts.
These seminars included: a hypnotic display
"“experiencing a passion of creativity”

by Canadian psychological therapist and
hypnotic expert, Mr. Glen Alexander, and
his team; a speech “decoding your soul,
exploring your creativity potential” by Mr.
Zen Qifeng, the leading expert in Chinese
psychological therapy filed and a famous
psychoanalyst; a seminar for parents and
kids. These activities met the needs of various
attendees. We have seen a very active

interaction and the participants have shown

greatinterestin it.
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“Creation, Brand and Wealth” is ready for
publication now. This is a completely new
edition developed from a almanac about the
cultural and creative industry development
of Hangzhou we have been editing for
two consecutive years. Through research
and analysis of the cultural and creative
industry development model in Hangzhou,
we want to show Hangzhou’s advantages
and determination to become a leader in the
cultural and creative industry. The fact that
Hangzhou is positioned to build a national
cultural and creative industry center as
part of the “Yangtze River Delta Regional
Planning” approved for implementation
by the State Council means that Hangzhou
has all the advantages to develop this new

strategic industry.

“Creation” is the foundation for the
establishment of “brand”, which can bring
"wealth” to enterprises. Because these
three parts compose the core of cultural
and creative industry development, this
book was renamed as “Creation, Brand and
Wealth"”. Through detailed examples of the
cultural and creative industry, we describe
the positive contributions of the cultural
and creative industry to Hangzhou from
different levels and angles. This book will
display development status of the cultural
and creative industry of Hangzhou with three

parts.

Part | — World Expo Stories of Two Cities. In
order to summarize the works for the 2010

Shanghai Expo that has got attention from

all over the world, the artists and designers
of the Chinese Academy of Art including
Xu Jiang, Song Jianming, Yang Qirui, Zhou

Gang, Lin Yong, Wu Qi and Yang Jingsong N

talked about their design works, ideas and

creations for the Expo.

Part Il - Brand Wealth. With the background
of economic development model transfer
and fast industrial upgrade in China, we
interviewed the leaders of the representative
enterprises in Hangzhou's 8 industries that
are closely related to life quality, including
“clothing, food, house, transportation,
daily products, entertainment, artwork
and business”, and asked them to talk
about the future of their industries and the
development direction of their enterprises in

the environment of a global economy.

Part Il — Memories of the Cultural and

Creative Industry Expo. This part is a multi-
angle recall of the China Hangzhou Cultural
and Creative Industry Expo (CHCCI). We have
held 3 CHCCIs successfully. With support

from the Hangzhou Committee of CCP and

the Hangzhou Municipal Government with
participation from all walks of life, it is an
event second only to China International
Cartoon and Animation Festival (CICAF) now.
The pattern of “CICAF in the first half of the
year and CHCCI in the second half of the
year” has gradually formed in Hangzhou.
IAt the end of “Memories of the Cultural
and Creative Industry Expo” we attach the
"Hangzhou Creation Map"” with locations of

the new creative industry parks to give our

readers convenience when they need this

information.

We are very thankful to the care and
leadership from leaders of the provincial
and municipal governments in edition to
"Creation, Brand and Wealth", especially Vice
Secretary of the Hangzhou Committee of
CCP and the Vice Director of the Hangzhou
Cultural and Creative Industry Committee Ye
Ming, who served as the General Advisor of
this book. We also appreciate the support
from the Hangzhou Propaganda Department,
the Office of the Hangzhou Cultural and
Creative Industry Committee and the Office
of Hangzhou West Lake Expo, and assistance
from related colleges and universities,
cultural and creative industry parks, cultural
and creative enterprises and all the experts in

Hangzhou.

It is hard to avoid mistakes in this edition of
the book because of our limited ability, you
are welcome to send your comments and

advice to us.

Editors of “Creation, Brand and Wealth”
September 2010
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